Bnusinue cpeacts maccoBoil umH(OpManuMd Ha OOIIECTBEHHOE MHEHUE:
COIIMOJIOTMYECKUI acleKT: aHHOTalus K JuiioMHoW pabotre / bBopoBckas
Mapraputa Bukropona / ®akynprer DPunocopuu U CONMUAIBHBIX HayK,
OTJEJICHHE COLMOJIOTHH; Hayd. pyK. FO.I'. UepHsk
B pabote paccmaTpuBalOTCS OCHOBHBIE AaCMEKTHl BIMSHHS CPEACTB MacCOBOM
nHpopmaruu Ha oOmecTBeHHOoe MHeHue. OmucaH Xapaktep U cnenuduka ux
HUCTOPUYECKOTO PAa3BUTHs W BIMSHHE Ha CONHMAIbHBIE MHCTUTYTh. OO0O3HAYCHA
MOpajibHass ~ TpoOyieMa  JAESITEIBHOCTH  CPEACTB  MacCcoBOW  MH(OpMaIuu.
AHQIM3UPYIOTCS  XapakTep MW IMPOUCXOXKICHUE pa3IMYHBIX  TUIIOB
MH(OPMAIIMOHHOTO BO3AEUCTBHUS. OO0BEKT MCCAEJOBAHUS: XapaKTep BIUSHUSA
CMU na o6mectBeHHoe MHeHue. Ilpeamer: meronbl BozneicTtBus CMU Ha
OOLIECTBEHHOE MHEHUE.
esiu padoThI:

1) Paccmotperh TeopeTMyeckyro 0a3y TMOJAXOJOB W METOAOB H3Yy4YCHUS
OOILIECTBEHHOT'O MHEHHS.

2) OcymectButh ananu3z CMMU kak cpenctBa (GopMHUpOBaHUS OOIIECTBEHHOTO
MHEHHUS B YCIOBUSIX HHPOPMAIIMOHHOTO MPOTUBOCTOSIHUSI.

KaoueBbie cjoBa: HWHdopmanusa, KOMMyHUKalMs, Macc-Meaua, OIpoc,
oOLIECTBEHHOE MHEHUE, uaeosorusa, UuTtepHeT, o0pazoBaHue, KyJIbTypa, TUCKYpPC.

The impact of the media on public opinion: the sociological aspect: the
summary to the thesis work / Borovskaya Margarita V. / Faculty of Philosophy and
Social Sciences, Department of Sociology; scientific director Y.G. Chernyak

The paper deals with the basic aspects of the impact of media on public
opinion. It describes the nature and specificity of their historical development and
the impact on social institutions. Denotes a moral problem of the media. Analyzed
the nature and origin of the various types of information influence. The object of
study: the nature of the influence of media on public opinion. Subject: Methods of
mass media influence on public opinion.

The goals:

1) Consider the theoretical basis of approaches and methods for the study of public
opinion.

2) To carry out the analysis of the media as a means of shaping public opinion in
the information confrontation.
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