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PE®EPAT

O06beM TUIIIOMHOM pabOThI cOCTaBIsAeT 67 cTpanuil. PaboTa comepxut 7 pu-
CYHKOB, 19 Tabmuu, 4 npuioxxenus. [Ipu HanucaHuu TUIIIOMHON pabOThl UCTIOIB30-
BAaHO 45 UCTOYHHKOB.

UMUK, PEKJIIAMA, CTWIb, TOBAPOOBLOPOT, MAPKETHHI', AHKE-
TUPOBAHUE, KAYECTBO OBCJIYKNBAHNS.

VYcnex n1000i opraHu3alydyd 3aBUCUT OT MHOXECTBAa (PAKTOPOB M OJIHUM M3
Ba)KHBIX aCMEKTOB OOIIETr0 BOCIPUSATHUS U OLICHKM KOMIIAaHUU SIBIIAETCS BIIEUATICHUE,
KOTOPO€ OHA MPOU3BOAUT, IO3TOMY COBPEMEHHBIE MPEINPUATHS BIUIOTHYIO CTAJIKHU-
BaIOTCSl ¢ HEOOXOIUMOCTHIO (POPMUPOBAHUS U PA3BUTHUSL CBOETO MO3UTUBHOIO MMHU-
J0KA.

Lens uccnenoBanus: u3yduth npoiecc hopmupoBanus umumxa OAO «benk-
HUT'a» U NPEIOKUTH MEPOITPUATHS, HAIIPABIICHHBIE HA €T0 ITOBBILICHUE.

O6bexT uccnenoBanus: OAO «benkHuray.

[Ipenmer uccienoBaHus: UMUK IPEIITPUATHS.

JuruioMHast paboTa COCTOUT M3 TPEX TIJIaB, BBEJCHUS, 3aKIIIOUCHUS U MPUIIO-
KECHUU.

ESSAY

The volume of the thesis is 67 pages. The work contains 7 pictures, 19 table, 4
applications. 45 sources were used in the writing of the thesis.

IMAGE, ADVERTISING, STYLE, TURNOVER, MARKETING, SURVEYS,
QUALITY OF SERVICE.

The success of any organization depends on many factors and one of the im-
portant aspects of the overall perception and evaluation of the company is the impres-
sion which it produces, so modern enterprises face the need to close the formation
and development of its positive image.

Objective: to study the process of image formation of «Belkniga» and to pro-
pose measures aimed at improving it.

The object of study: JSC «Belknigay.

Subject of research: company image.

Thesis consists of three chapters, introduction, conclusion and application.

POD®EPAT

AOG'éM npImIoMHaW mparbel  ckiamae 67 craponak. [lpama 3wmsmuae 7
MaimoHkay, 19 tabmin, 4 mnpeikiaaganHa. [Ipel HamicaHH1 JBITIJIOMHAM  ITpallsl
BBIKapbICTaHa 45 KPBIHIIL.



IMIJIK, POKJIIAMA, CTbUIb, TABAPAABAPOTY, MAPKETHIHT,
AHKETABAHHS, IKACLIb ABCJIVTOYBAHHS.

[Tocex mi00o0¥ apranizaipli 3ajJeXKbIllb a7 MHOCTBAa (akTapay 1 aaHbIM 3
BaXHBIX acIleKTay aryjpHara YyCrnpbeIMaHHA 1 allPHKI KaMIaHii 3'syjseria ypaxaHHe,
SKO€ siHa BBIpaOJisie, TaMy CYYacHBIS MPAANPBIEMCTBBI VIIYBUILHYIO CYTHIKAIOIIA 3
HeaOXoaHacIio (papMipaBaHHsI 1 pa3Billlld CBANTO Ma3iThIyHATa IMIIKY.

MbhTa gacnemaBaHHsS: BBIBYYBIb mpaipdc ¢GapmipaBanHg iMimky AAT
«benkniray 1 npana”aBaib MEpanpbLIEMCTBBI, HAKipaBaHbIA HA SITO MaBBIIIYHHE.

Ab'ext nacnenaBanns: AAT «benkHiray.

[IpagmeT macnegaBaHHS: IMIJDK IPAANPHIEMCTBA.

JIpltuioMHast Tiparia cKJajaeliia 3 TpoxX rjay, VBSA3CHHS, 3aKIIOUIHHS 1
IIPBIKIAJAHHSAY .



