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PE®EPAT

O6beM auIIOMHOM paboThl coctaBisieT 69 crpanmil. Pabora comepxut 7
pucyHnkoB, 13 Tabmun, 1 npunoxenue. Ilpu HamwcaHuW AWIUIOMHOM pPabOTHI
HCI0JIb30BaHO 46 NCTOYHUKOB.

MAPKETHUHI', MAPKETUHI'OBAA AEATEJIbBHOCTh, MAPKETHHI" B
CIIOPTE, OPI'AHU3ALINA MAPKETHHT A, MAPKETHUHI' HA
ITPEAITIPUATHN.

MapKeTI/IHF SIBJISIETCS Ba)KHEUIIIUM HaIIPpaBJICHUCM B JACATCIIBHOCTHU JIF000T0
COBPCMCHHOI'O IIPCAIIPHUATHUS. Ero IIPUMCHCHHC CHOCO6CTBy€T JOCTUKCHUIO
COOTBETCTBUS MEX]y OXUIAAHUSIMU MOTPEOUTENICH U BO3ZMOXKHOCTIMH (pecypcaMu)
NPEaNpPUATHS.

HGJ'IBIO III/IHJIOMHOﬁ pa6OTI>I ABJISACTCA HUCCICOOBAHUC OopraHu3anuuu
MAapKETUHTOBON JeATeNbHOCTH yupexaeHus Llentp Onumnuiickoro Pesepa
r.)KimobOuHa u pa3pa60TI<a IIJIaHa €Iro KOPpPCKUUU.

OObekTOM JUIIIOMHONM paboThl siBisietcst Llentp Onumnuiickoro Pesepsa
r.)Kimo0uHa u ero MapKCTUHIOBaA ACATCIbHOCTD

Hpe,Z[MeTOM I[I/IHJIOMHOﬁ pa60TI>I ABIKICTCA HCCICAOBAHHMC OpPraHHU3allluU
MapKeTUHroBoM nesarensHocTH LlenTpa Onummnuiickoro Pesepsa r.2Kimobuna

I[I/IHJ'IOMHaH pa60Ta COCTOUT M3 TpPCX TIJaB, BBCIACHHA, 34dKIIIOUCHHUA H
MIPUIIOKCHHUS.

ABSTRACT

The volume of the graduate work is 69 pages. The work contains 7 figures, 13
tables, 1 appendix. When writing a work used 46 sources.

MARKETING, MARKETING ACTIVITY, MARKETING IN SPORT,
MARKETING ORGANIZATION, MARKETING AT THE COMPANY.

Marketing is the most important direction in the activity of any modern
enterprise. Its use contributes to the consistency between the expectations of
consumers and abilities (resources) of the enterprise.

The aim of the graduate work is to study the organization of marketing
activities of a Centre for Olympic c.Zhlobina and develop its plan of correction.

The object of the graduate work is the Centre of Olympic Reserve c.Zhlobina
and marketing activities

The subject of the graduate work is to study the organization of marketing
activities Centre for Olympic c.Zhlobina

Graduate work consists of three chapters, introduction, conclusion and
application.



PODEPAT

AG'éM nmpImIOMHAM Tparel  ckiagae 69 craponak. Ilpama 3msamyae 7
mamoHkay, 13 Ttabmiu, 1 mnpeikinananHe. [lpsl HamicaHHi ABITUIOMHAN  Iparibl
BbIKapbIcTaHa 46 KpbIHIII.

MAPKETBIHI, MAPKETBIHI'ABASI J3EMHACIIb, MAPKETBIHI VYV
CIIOPLIE, APT'AHI3ALBIA MAPKETBIHT'Y, MAPKETBIHI HA
[MTPAAITPBIEMCTBE.

MapkeTsIHT 3'Syisielna BeldbMi BaXXHbIM HampamMKaMm Yy J3eiHacii Jro0ora
cydJacHara MpaanpbeieMcTBa. ST0 MpBIMSHEHHE CIpbIsSe TACATHEHHIO aJIaBeTHACIl
MaMiK YaKaHHSMI CITKBIYTIOY 1 MardeIMacipiMi (pacypcami) mpaainpbieMCTBa.

Mbrailt  npimioMHal  mpanbsl  3'aymsenia  JaciielaBaHHE — apraHizallbli
MapKeTbIHTaBail ja3eiHacul ycraHoBbl L[pHTp Amimmiiickara PazepBy r.)KmnoOina 1
pacripalioyka rjiaHa siro KapdKIbli.

AO'ektam npiioMHaid mpausl 3'synsenua LpHTp Amimmiidickara PazepBy
r.)Kno0iHa 1 siro MapKeThIHTaBas J13eHHacIb

[IpagMeram JpIIUIOMHA Tpanbl  3'sysisiena JaciielaBaHHE —apraHi3allbli
MapkeTbIHTraBail n3eiiHacul L{paTpa Amimmiiickara PazepBy r.)Kno0Oina

JIplIioMHas mpara CKJIaJaenia 3 TpoX KIpayHIKOY, YBSA3E€HHA, 3aKIIOUIHHS 1
JanaTKy.



