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PE®EPAT

O0bem mumioMHON paboThl coctaBisieT 91 crpanmma. Pabota comepxkur 21
pucyHok, 8 Ttabmuin, 9 mnpunoxenus. [lpy HanmucaHuM JUIIIOMHOM padOTHI
MCMOJIB30BaHO 51 UCTOYHUK.

KOHKYPEHTOCITOCOBHOCTHD, TOBAPEI, CTPATEI'UA,
SOOEKTUBHOCTHD, OIITUMUM3ALIA, CEBECTOUMOCTD,
[MPOABMXEHUNE

B ycnoBusix pblHKa OJHOW M3 TJIABHBIX MPOOJIEM CTAHOBHUTCSIOOECIIEUEHUE
COBITAaBBIITYCKAEMOM  MPOAYKIMHUU €€  KOHKypeHTocnocobHoctu.Ilpobaema
KOHKYPEHTOCIOCOOHOCTH OEJIOPYCCKOM MPOIYKIHUH B HACTOSIIEEBPEMS — OJIHA U3
BOKHEUIIUX HE TOJIBKO JJIi TOProBiM cTpaHbl. OT pelleHus] TaHHOM MpoOJIeMbl
3aBUCUT 3(1)(1)6KTI/IBHOCTB N BBDKHBACMOCTb MHOT'HX IIPOHU3BOJAIINX OTpaCHeﬁ
HaIeun 9KO-HOMHKH, OKa3bIBAIOMIUX IIPAMOC BOBI[CfICTBI/IC Ha 0JIarOCOCTOSHHE U
YPOBEHb KU3HU JIIOAEH.

Lenpto IUMIOMHOW paboOTHl SBIAETCS pa3pabOTKa PEKOMEHIAUUd 1o
MOBBILICHUIO YPOBHS KOHKYpeHTocnocooHocTu npoaykuuu O10 «Butantopy.

O6nexTom uccnenoBanus apisiercsa OO «Butamopy.

[IpeameToM wuCCNenOBaHUS SIBISETCA YPOBEHb KOHKYPEHTOCIOCOOHOCTH
npoaykuuu OO «Burantopy.

JunioMHass paboTa COCTOMT M3 TpEX TIJaB, BBEICHHUSA, 3aAKIIOYEHUS MU
MIPUIIOKEHUM.

ABSTRACT

The volume of the graduate work is 91 pages. The work contains 21 figures,
8 tables, 9 appendix. When writing a work used 51 source.

COMPETITIVENESS, PRODUCTS, STRATEGY, EFFICIENCY,
OPTIMIZATION, COST PROMOTION

Under market conditions, one of the main challenges is to ensure the
marketing of its products and its competitiveness. The problem of competitiveness
of Belarusian products is now — one of the most important not only for the
country's trade. From the solution of this problem depends on the effectiveness and
viability of many manufacturing sectors of our economy have a direct impact on
the welfare and living standards of people.

The aim of the thesis is to develop recommendations to improve the
competitiveness of products SLC «Vitalyur.

The object of this study is to SLC «Vitalyur».

The subject of study is the level of competitiveness of products SLC
«Vitalyury.

Thesis consists of three chapters, introduction, conclusion and application.



PODEPAT

AG6'ém npiiomHait mpansl ckianae 91 craponka. Ilpama 3msimuae 21
MaJltoHaK, 8 Tabuin, 9 nagarkay. [Iper HanicaHHI IBIMIIOMHA Mpallbl BEIKAPHICTAHA
51 xpbIHITIA.

KAHKYPOHTA3OJIbBHACILIb, TABAPLI, CTPATOI'IA,
D®EKTBIYHACIb, AIITBIMI3AILIBIS, CABEKOIIT, ITIPACOYBAHHE

Ba yMoBax pwIHKY agHO# 3 rajoyHbIX mpabiieM CTaHOBIIIA 3a0eCIsTudHHE
30BITY BBITyCKaeMall MpafyKiblli 1 sie KaHKypaHTazgohpHacii. [Ipabmema
KaHKYpOHTa3/I0JbHACHI Oenmapyckail MpafyKIbpll IOepamiHi yac — ajaHa 3
HalBaKHEMIIIBIX HE TOJBKI JIJIS TaHJTIO KpaiHbl. AJl pallldHHA a3eHai mpalieMbl
3QJIeKBIIb dPEKTHIYHACIH 1 BBDKBIBAJIBHACIIL MHOTIX BBIPAOJISIONG TaliH Hallan
HKAHOMIKI, SIKI aKa3Balolb MPaMoe y3A3€IHHE Ha Aa0paObIT 1 Y3pOBEHb KBILIIA
JOJ3EH.

Mbsrail [plIUIOMHAN mpaiel 3'syjisentia pacnpanoyka p3KaMeHIanblii Ia
NaBBIIIPHHIO Y3POYHIO KaHKYp3HTa3A0abHacll mpaaykibsll TA «Bitamopy.

AoG'extaMm nacnenaBanss 3'synserna THA «Bitamopy.

[Ipanmeram paciemaBaHHs 3'sSyisgelniia Y3pOoBEHb KaHKYpPIHTA30JIbHACIII
npaaykusil THA «Bitantopy.

JIBITUTOMHAsT Tpala  CKJIajaenia 3 TpoX TJay, YBOMI3IH, 3aKIIIOYIHHI,
JlaiaTkay.



