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PE®EPAT

O06beM TUIIOMHOM paboOThl cocTaBisieT 66 ctpanuil. PaGorta coaepxut 6
pucyHkoB, 13 Tabmun. [lpu HanmucaHWW AUTIIIOMHOM paOOThI MCMOJIB30BaHO 46
HUCTOYHHUKOB.

PEKJIAMA, BJIMAHUE PEKJIAMBI HA IIOTPEBUTEJIA, AHAJIN3
HNCIIOJIb3OBAHUA PEKJIAMbBI, MAPKETHMHI'OBAA JEATEJIBHOCTD,
NCITIOJIb3OBAHUE PEKJIAMBI, MAPKETHHT', MEXAHU3AM
BO3I[EI71CTBI/I}I PEKJIAMBI.

HGCMOTp}I Ha TO, 4YTO Ha CGI‘OIIH?IIHHI/Iﬁ JACHb pPCKJIIaMa OKpPYXKaCT HacC
IIOBCEMECCTHO, €€ BOBI[GI‘/IICTBI/IG Ha HOTpe6I/IT€JIH TOJIBKO  YBCIIMYHUBACTCA.
HGO6XOIII/IMO N3y4aTb CYIICCTBYIOIIHNC U p33pa6aTI>IBaTI> HOBBIE CITIOCOOBI
BOBI[CﬁCTBPI?I Ha HOTpC6I/ITeJIﬂ C IIOMOIIBIO PCKIIAMBI.

HGJILIO IIPIHJIOMHOﬁ pa60TBI ABIACTCA HM3YUYCHUC BIIMAHHA PCKIAMbI Ha
noBeeHue norpedurtens Ha nmpumepe OO0 «ABaJIOHTOPT.

O0BeKTOM HUCCIICAOBAHUSA ABIACTCA MIOBEACHUEC HOTp€6I/IT€JIH.

HpC,Z[MeTOM HCCIICAOBAHUA ABJEICTCA BJIMAHHUC PCKIAMBI Ha ITOBCIACHHUC
OTpeOUTEIS.

I[I/IHJ'IOMHaH pa60Ta COCTOHUT U3 TPECX I'llIaB, BBCACHUS, 3aKJIFOYCHUA.

ABSTRACT

The volume of the graduate work is 66 pages. The work contains 6 figures,
13 tables. When writing a work used 46 source.

ADVERTISING, THE INFLUENCE OF ADVERTISING ON
COSUMERS, ANALYSIS OF THE USE OF ADVERTISING, MARKETING
ACTIVITIES, THE USE OF ADVERTISING, MARKETING, MECHANISMS
OF INFLUENCE OF ADVERTISING.

Despite the fact that to date, advertising surrounds us everywhere, its impact
on the consumer in increasing. It is necessary to study the existing and developing
new ways of influencing the consumer through advertising.

The purpose of this graduate work is to study the impact of advertising on
consumer behavior on the example of "Avalontorg".

The research object of the graduate work is the consumer behavior.

The subject of study is the impact of advertising on consumer behavior.
Graduate work consists of three chapters, introduction and conclusion.
PO®EPAT

AG'éM npITUIOMHAN npanbl ckiaagae 66 crapouki. [Ipaia 3msirgae 6 MaitoH-
kay, 13 tabmimu. [Ipe1 HamicaHH1 ABITUIOMHAN Mpallbl BIKapbicTaHa 46 KPBIHIIIL.

POKJIAMA, VIUIBIY POKJIAMBI HA CHAXBIVIIA, AHAJI3
BBIKAPBICTAHHA  POKJIAMBI, MAPKETBIHI'ABAA I[3EI7IHACI_II>,



BBIKAPBICTAHHE POKIIAMbBI, MAPKETHIHI, MEXAHI3M VIUIbIBY
POKJIAMBEL.

Hsarnen3susl Ha TOe, IITO Ha CEHHSIIHI JA3€Hb pOIKJIaMa akpykae Hac
naycroaHa, se V3A3esTHHE Ha CHaXbIylla TOJbKI maBsuriuBaeriia. Heabxomna
BBIBYYaIlh ICHYIOYBIS 1 pacpaioyBallb HOBBIS CrIocalbl Y3A3€sTHHS Ha CHAXbBIYIIA 3
JlarraMoray paKJIaMmbl

Mbraii nman3eHas JABIUIOMHAM Mpanel 3'Syisenia BbIByYIHHE YIUIBIBY
PAKJIaMbI Ha MAaBOA3IHBI CIIAXBIYIIA Ha TIpbIKIaa3e TAA «ABajIoOHTOPIY.

Al'exkTtaM JacienaBaHHS JABIIUIOMHAM Tmpama 3'Syjsienia MaBoA3IHbBI
CIAXBIyLIA.

[Ipanmeram pacnemaBaHHs 3'ayjselniia YIUlbly piIKJIaMbl Ha IMaBOA3IHbI
CHAXBIYyLIA.

JIpImoMHas mmpana CKJIaIaeia 3 TpoxX riaay, yBAA3€HHS, 3aKITIOUIHHS.



