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PE®EPAT

O06beM TUIUIOMHON paboThl cocTaBisgeT 67 ctpanull. Pabora comepxut 15
pucyHkoB, 6 Tabmui, 3 mpuiokeHus. [Ipy HanmucaHUM JUIIJIOMHON PpPaOOTHI
HUCIOJIL30BaHO 45 UCTOYHHUKOB.

PEKJIAMA, BAHKOBCKAA PEKJIAMA, HWH®OPMAILMOHHOE
OBECIIEYEHMUE, PEKJIAMHAA [TMPAMUJIA, BU3HEC ITJTIAH,
YBEJIMYEHUE ITPOJIAXK, DODOEKTUBHOCTD PEKJIAMHBIX
BJIOXKEHUM, IICUXOJIOT'MUYECKAS DPDEKTUBHOCTD, COI_[I/IAHI)HbIﬁ
ITPOEKT.

Cneunduka OaHKOBCKOM peKJiaMbl, KaK COCTaBHOM 4YacTH OaHKOBCKOIO
MapKCTHHIQA, 06y0JIaBJII/IBaCTCSI 0COOEHHOCTBIO 0OAHKOBCKUX YCIYI' — OTCYTCTBHUCM
HNX MaTCpHUAJIbHO-BCHICCTBCHHOI'O BOIINIOIICHHUA, 4 TAKXKC TOHM KIIIOYEBOHU POJIbIO,
KOTOPYIO UI'PACT TaKasl KAaTCropusa, Kak 10BCPHUC, B 0OaHKOBCKOI ACATCIIBHOCTHU.

HGJIBIO ﬂHHHOMHOﬁ pa6OTI>I ABIACTCA OIIPCACIICHHUC HYTeﬁ IIOBBIIIICHUA
sbdextuBHOCTH pekiamMHoN nearenbHocTH OAQO «benarpompomOank» u €€
COBCPIICHCTBOBAHUA TJIA (bOpMHpOBaHI/IH emé ooJtee 6JIaI‘OHpI/IHTHOFO HUMHUIKa U
IIPUBJICYCHUA KINCHTOB.

O6T>€KTOM HUCCICAOBAHNA ABJIACTCA HAIIPABJICHUA peKHaMHOﬁ ACATCIIBHOCTHU
OAO «benarponpoMOaHk».

[IpeameToM uccienoBaHus SIBISETCS MpoIlecC (HOPMUPOBAHMS PEKIAMHOM
KaMMaHUW TPEANPUATHS W HCIOJIB30BaHUS pEKJIaMbl Jisi WH(pOpMUpOBaHUS
noTpeduTeNneit o ToBape.

I[I/IHJ'IOMHaH pa60Ta COCTOUT M3 TpEX IJ1aB, BBCACHHA, 3aKIOYCHHA H
IIPUIIOKEHHM.

ABSTARCT

The volume of the graduate work is 67 pages. The work contains 15 figures,
6 tables, 3 appendixes. When writing a work used 45 sources.

ADVERTISING, BANK ADVERTISING, INFORMATION
TECHNOLOGIES, ADVERTISING PYRAMID, BUSINESS PLANS,
INCREASE SALES, ADVERTISING INVESTMENTS EFFICIENCY, MENTAL
EFFICIENCY, SOCIAL PROJECT.

Specifics of bank advertising, as part of the bank marketing is caused by
feature of banking services — the lack of tangible incarnation, as well as the key
role played by such a category as confidence in the banking activities.

The aim of the graduate work is to determine ways to improve the efficiency
of advertising activity of JSC «Belagroprombank» and its improvement for the
formation of even more favorable image and attract customers.



The object of research is the directions of the advertising activity of
JSC «Belagroprombanky.

The subject of research is the process of formation of the advertising
campaign of the company and the use of advertising to inform consumers about the
product.

Graduate work consists of three chapters, introduction, conclusion and
appendixes.

POD®EPAT

AG'€éM npITUIOMHANM Tpambl ckiamae 67 craponak. llpama 3msimmaae 16
ManroHKay, 6 Tabmin, 3 ganatka. [Ipsl HamicaHH1 ABITUIOMHAN Mpallbl BRIKApbICTaHA
45 KpBIHIL.

POKJIIAMA, BAHKAYCKASI PDOKJIIAMA, IH®APMAIIBIMHAE
3ABECITAYSHHE, POKIIAMHASA [MTPAMIJIA, BIBHOC [TJTAH,
I[TABEJITYSHHE I[MTPOAAXKY, DOEKTHIYHACIb POKIIAMHBIX
VKIAJTAHHAY, TICIXAJIATTUHAS DS®EKTBIYHACI, CAIBIIJILHBI
[TPAEKT.

Crneupi(hika OaHKayckall paKjambl, SK CKJIaJoBail 4YacTKl OaHKayckara
MapKeThIHTY, aOyMoyJiBaela acadaiBaciio 0aHKayCKiX Maciayr — ajCcyTHACIO 1X
MaTiIpbIsJIbHA-p3uaBora yBacaOJeHHs, a TakcamMa TOM KIIOYaBOW pOJSid, SKYIO
aJbITPBIBAE TaKasi KaTArophls, sK AaBep, y OaHkaycKkail q3eilHacl,

Mpbraii npIoMHal Ipaubl 3'ayJigeniia BbI3HAUYDHHE NULAXOY MaBBIIIDHHS
adexThIiyHaci pokiamHail  a3eiiHacii  AAT  «benarpanmpambank» 1 se
VaackaHajueHHs Ui (GapMipaBaHHS SIIYd OOJIBII CHpbIsUIBHAra IMUDKY 1
MPBISTHEHHS KITieHTay.

AO'exkTaM JacnenaBaHHs 3'SYJsiella  HampaMmKi  piIKJIaMHal  J3eiHactl
AAT «benarpanpamOank».

[Ipanmetram pacnemaBaHHs 3'symselnia mnparpc (apmipaBaHHS pIKIaMHal
KaMmaHil TOpaanpbleMcTBa 1 BBIKAPBICTAHHS pAKJIAaMbl i 1H(papMaBaHHS
CHaXBIYIIOY a0 TaBaphl.

JpiyioMHasi mpamna ckjiagaenia 3 TpoxX TIJay, YBOA3IH, 3aKIIOUYdHHS,
Jaarkay.



