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PE®EPAT

Jumnomuas pabora: crpanuil — 61, ncrourankos — 54, npumnoxxenuii — 16.

KPEATHBHOE IMTPOJIBNKEHHWE n I[NO3MIMMOHNPOBAHUE
OPTAHM3ALIMN, KPEATHMBHAA KOMMVYHUKAILIMA, KPEATHMBHAZA
CTPATEI'US, DO®DPEKTUBHOCTH KPEATMBHOW KOMMYHUKAIIMM B
IMTPOJIBMXXEHWU U TIO3ULTMOHMPOBAHWN OPT"AHU3ALINU.

O6bexToM UCCJIEI0BAHUS JTUTUIOMHOM paboTHI:IPOIBIKEHNE 17}
MO3UIIMOHUPOBAHUE OpTraHU3alnil Ha OEIOPYCCKOM PBIHKE.

[Ipenmer uccnenoBanus — KpeaTUBHAsE COCTABJISIONIASA JAHHOTO HPOJIBUKECHUS
Y TTO3UIIMOHUPOBAHUS.

Ilens nmaHHOW JUIUIOMHON paOOTHI: MPOBEACHUE KOMIUIEKCHOTO aHaIn3a
METOJJOB UM HWHCTPYMEHTOB KpPEATMBHOM KOMMYHHUKAIMU B MPOJBIKCHUU U
MO3UIIMOHUPOBAHUU OCJIOPYCCKUX OpraHU3allii, pa3padoTKa CTpaTEeruu KpeaTUBHOM
KOMMYHUKAIIMU JJIs POJBUKEHUS U TTO3UIIMOHUPOBAHUS OEJIOPYCCKUX KOMITAaHUH.

[Tony4deHHbIE pe3yabTaThl U UX HOBU3HA: OMPEICICHbl TEOPETUUYECKUE ACTIEKThI
MPOJIBUKEHHUS Y TTO3UIIMOHUPOBAHUS, a TAKKE PAaCCMOTPEHBI TEXHOJIOTUU U METO/IBI,
UCIIOJIb3YEeMbI€ JJIsI IPOJABUKEHUSI U MO3UIIMOHUPOBAHUS OPTaHU3AIMKU HA PHIHKE U
Cpeay KOHKYPEHTOB, TPOBEAEH aHajiu3 OIbITa HWCIOJIb30BAHUS KPEATUBHOMU
KOMMYHHUKAIIMM KaK WHCTPYMEHTa B MPOJBIKEHUU U TIOCTPOCHHH o0pasa
OpraHU3alliU,paCCMOTPEHBI TPYJHOCTH W OCHOBHBIE MPOOJIEMBbI MPU pean3aluU
CTpaTeruii KpPEaTUBHOTO TMPOABMIKEHHUS U TO3UI[MOHUPOBAHUS OpraHuU3alluH,
MPEJICTABJICHA KpEaTUBHAsI CTpaTervs MPOABHXKEHHUs OpraHu3auuu.B 3akimodueHun
COAEPKUTCS UTOT MPOBEICHHOTO HCCIEAOBAHMS, CHIEJIaHbl BBIBOJBIL. [IpunokeHus
WJUTIOCTPUPYIOT MPOBEAECHHOE UCCIEIOBAHUE.

HoBuzHa paboThl 3akirouaercsi B CHUCTEMAaTHU3alldd 3HAHWM 1O peanu3aiiuu
CTpaTeruii MPOJBUAKEHHS U TO3UIIMOHUPOBAHUSA KOMITAHUN C MOMOIIBIO KPEATUBHOM
KOMMYHUKAIIUU

O6nacTh  BO3MOXKHOTO  MPAKTUYECKOTO  MPUMEHECHUS: pe3yJIbTaThl
HCCIIEIOBaHUSI MOTYT UCIOJb30BaThesa B pabore PR W pexkinaMHBIX CHEMaIUCTOB B
CO3JAaHUM  CTPATEruyd  MPOJBWXKEHHUS U  TO3UIMOHUPOBAHUS, a  TaKKe
MPEIO/IaBaATENIIMU,aCIUPAHTAMHU, MAaruCTpaHTaMM M CTYJICHTAMH, H3YyYaroIIUMHU
CBSI3U  COOIIECTBEHHOCTHIO,  PEKJIaMHbIE  KOMMYHUKAIIUU,  CBSI3aHHBIE  C
MPOJIBUKEHUEM U MO3UIIMOHUPOBAHUEM OpraHU3aIui.

ABTOp pPabOTHl TOATBEPKIACT JOCTOBEPHOCTh HCCIICIOBAHMS, a TaKkKe
00BEKTUBHOCTh CChUIOK Ha KICTOUYHUKH, UCTIOJIb30BaHHBIE B paboTe.

Crankesuu H. I'.




POD®EPAT

JlpimiioMHas mpana: ctapoHak 61, kpeiHiny 54, npeikiaganasy 16.

KPDATBIVHAE ITPACOYBAHHE 1 TTA3ILLISHABAHHE APTAHIZAILIBII,
KPDATBIVHAS KAMVYHIKAIIbIA, KPDATBIVHAS CTPATOI'A,
DOEKTBIVHACHH KPPATBIYHAN KAMYHIKAIIBII ¥V TTPACOYBAHHI 1
[TA3ILBIAHABAHHI API"AHI3ALIBII.

Ab'exTaM macnemaBaHHs JBIIUIOMHAN Tpaibl: MPAacoOyBaHHE 1 Ma3illbITHABaHHE
apraHizalnplif Ha 6eapyCKiM PBHIHKY.

[IpanMeT nacienaBaHHA ~ KpAaTbIYHbl CKJIAMHIK JajJ3eHara MpacoyBaHHS 1
na3ilbITHaBaHHS.

MbhTa pam3eHall JpIIUIOMHAN TIpalrbl: TPaBsA3€HHE KOMIUICKCHAra aHalizy
MeTagay 1 I1HCTPYMEHTAy KpdlaTblyHald KaMyHIKalbll VY TOamyJspbl3anbi 1
nasilblIHaBaHHI OenapycKiX aprasizalblii, pacmparoyka cTpaTarili KplaTbhlyHal
KaMYHIKaIbll 1711 TPacOyBaHHA 1 Ma3ilbIsIHABaHHS OeNapyCcKiX KaMITaHii.

ATppIMaHblg BBIHIKI 1 1X HaBi3HA: BbI3HAYaHbl THAPITHIUHBIA ACHEKTHI
MpacoyBaHHS 1 Na3ilbITHABAHHS, a TaKCaMa pasrjePKaHbl TIXHAJIOT1 1 METaJIbl, KIS
BBIKAPBICTOYBAIOIIIA JIJIsl TPACOYBAaHHS 1 Na3ilbIIHABAHHS apraHi3albll HA PBIHKY 1
CSApPOJ KaHKypIHTAY, IPaBEA3€Hbl aHajl3 BOMBITY BBIKAPHICTAHHSA KpAIaThIyHA
KaMyHIKalpll K 1HCTpyMEHTa Y NamyJspbl3aubll 1 maOyaoBe Jaay apraHizallbli,
pasriekaHbl IDKKAcll 1 AaCHOYHBIS MpadiieMbl IMpbl plaii3albll  CTPATIrid
KplaTblyHara INpacoyBaHHA 1 Mas3ilbIIHABaHHS  apradi3albll, MpajJicTayieHa
KplaThlyHas CTPAaTATisl MpPacoyBaHHS apraHizailbll. Y 3aKIIOUdHHI YTpbIMIIIBaella
BBIHIK  MpaBeJ3eHara JaciielaBaHHs, 3po0JieHbl  BBICHOBBIL.  IIpbIKiiagaHHs
UTIOCTPYIOLb MIPaBE3€HAE AacIeAaBaHHE.

Hagi3Ha mpansl ckiazaenia y cicTaMaTthi3alibli Belay ma paajizalbll CTpaTarii
IpacoyBaHHS 1 Ma3ibIsTHABAHHA KaMIIaH1{ 3 JaraMorai Kp3aTblyHal KaMyHiKalbll

Bob6nacup MarysiMara npakThluHara MPBIMSHEHHS: BbIHIKI JaciieJaBaHHA
MOTYLb BBIKapbIcTOYBala y npambl PR 1 pakimaMHbIX cneupisulictay y CTBapIHHI
CTpaTATii IpacoyBaHHs 1 Ma3ilbIsTHABaHHS, a TaKcaMma BBIKJIaIUbIKaMi, aclipaHTami,
MaricTpaHTami 1 CTy3HTaMi, sIKisl BBIBYy4YalOIllb CyBs31 3 rpaMajCKaclio, pIKJIAMHbISA
KaMYHIKaIbll, 3BSA3aHbIs 3 3aXaBaHHEM 1 Ma3ibIsTHABAHHEM apraHi3allblil.

A¥Tap npausl nanBsipaxkae MiyHacilb JacieJaBaHHl, a TakcaMma al'eKThIyHaCIb
CHachUIaK Ha KPBIHILbI, BBIKAPBICTAHBIS ¥ TIpallbl.

CrankeBiuH. I'.




SUMMARY OF THE DIPLOMA THESIS

Thesis contains: 61p., 54 sources, 16 applications.

CREATIVENESS AND PROMOTION POSITIONING, CREATIVE
COMMUNICATION, CREATIVE STRATEGY, EFFECTIVENESS OF
CREATIVE COMMUNICATIONS IN PROMOTIONING AND POSITION OF
THE ORGANIZATION.

The object of the research is the promotioning and positioning of Belarusian
market companies.

The subject of research is the creative component of the promotion and
positioning.

The aim of this thesis: a comprehensive analysis of methods and tools of
creative communication in the promotion and positioning of Belarusian
organizations, development of creative communication strategy for the promotion
and positioning of Belarusian companies.

The results and their novelty: determination of the theoretical aspects of the
promotion and positioning, as well as reviewing the technology and methods used for
the promotion and positioning of the organization in the market and among
competitors, the analysis of the experience of the use of creative communication as a
tool in promoting and building the image of the organization, main difficulties and
problems in the implementation of creative strategies for the promotion and
positioning of the organization were considered, a creative promotional strategy of
the organization was presented. The result of the study shows the conclusions that
were made. Applications illustrate our study.

The novelty of the work lies in the systematization of knowledge of strategies
of promotion and positioning of companies using creative communication.

The area of possible practical application: the results of the study can be used
in the work of PR and advertising professionals in the creation of strategies for the
promotion and positioning, as well as by teachers, graduate students, undergraduates
and students of public relations, advertising communication related to the promotion
and positioning of organizations.

The author of the study confirms the accuracy and objectivity of the references
to the sources used in the work.

Stankevich N. G.




