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PE®EPAT

Junimomuass paboTa: crtpaHull — 67/, ucrouHukoB — 50, tabmunm — 2,
MPUIOKEHHH — 18.

MAPKETUHI'OBBIE KOMMVYHUKAILIMU: COLMOKYJIbTYPHbINI
ACIIEKT.

[Tepeuenp KJIIOUEBBIX CJIOB: MapKETHHTOBBIC KOMMYHHKAITNH,
COITMOKYJIBTYPHBIA aCIleKT, TMOTPEOUTEIBCKUE TMPEANOYTECHUS, HWHCTPYMEHTHI
BO3JICMCTBUSI,  KOHCTPYMPOBAHHME  COIUAJIBHOW  PEaJbHOCTH,  pEKJIaMHas
KOMMYHUKAIIHS, BU3yaJIbHasl KOMMYHHUKAIIHS, MOJIOJICKHAS Ay TUTOPHS.

OOBEKT HCClIeI0BaHUs: MAPKETUHIOBbIE KOMMYHHUKAITUH.

[Ipenmer wucclienoBaHUS — COLMOKYJIBTYPHBIH aCIEeKT MapKETHHTOBBIX
KOMMYHHKALUH.

Ilenb paGoOTHI: M3y4YeHHE CTPYKTYPhl MApPKETUHTOBBIX KOMMYHHUKAITUH, HX
3a/1a4 U CIIOCOOOB JIOCTHIKEHHUSI Pe3ysbTaTa, a TAK)KE BO3MOKHOCTH MX BJIUSHUS Ha
COITMAILHYIO PEaTbHOCTh U CTUJIb KU3HU MTOTPEOUTENEH (Ha MpUMeEpe peKIaMbl).

MeTtoabl UCCIIeIOBaHMS: 3TO OCHOBHBIC IMOJOKCHUS M MPHUHITUIIEI METOJIOB
HayqyHOTO O0O0OOIICHMS W aHalW3a HAyYHBIX JaHHBIX, CIEIHUaJIbHBIC METOJIbI
(amanorus, knaccuduKaMs, ACAYKIUSA, CHCTEMHBIM TOAXOMd), a TaKxke
CIIECIIUAJIBHBIC COIIMOJIOTMYECKUE METOAbl — KOHTCHT-aHAJIM3 U CPAaBHUTEIbHBIN
aHaJu3.

[TomydyeHHple  pe3yabTaThl:  WM3yYEHBI  OMNpEACICHHE H  CTPYKTypa
MapKETUHTOBBIX KOMMYHHMKAIIMI, UX 3HAYCHHUE B YCIOBUSIX COBPEMEHHOT'O PHIHKA,
PacCMOTPEHHI CJIOTaH M BU3yajbHass KOMMYHHKAIIUS B PEKJIaMe, KOTOPBIE CO3Aal0T
COITMAILHYIO PEabHOCTh, M3YYHMJIM HCIIOJB30BAaHUE MOJIOJICKHOIO oOpas3a B
PEKIIAMHOM KOMMYHHUKAIIUIO Ha TEJICBUJICHHUH.

Hosusna memwvl 3akniouaemcs 6 aumanuze u 0000WeHUU NPUHYUNOS
KOHCMPYUPOBAHUSL COUUANLHOU PeanbHOCMU 8 MAPKEMUH20BbIX KOMMYHUKAYUSX, 8
nposedeHUU AHAIUZA MOTOOEHCHOL MENeBU3UOHHOU PEKIAMbI.

O6nacTe BO3MOXXHOTO TIPAKTHYECKOTO IPUMEHEHHS: pa3pabOoTaHHBIN
KOMIUICKCHBIN TTOX0JT MOXKET OBITh MCITOIH30BaH CIEIIUAIMCTaAMH 110 MAPKETHHTY,
a TaK)Ke PEKJIAMUCTaMH IPH CO3IaHUU TEICBU3UOHHBIX POJIMKOB.

ABTOp pabOTBHl TOATBEPKAACT JOCTOBEPHOCTH HCCIICIOBAHHS, a TaKKe
00BEKTUBHOCTh CCHIIOK Ha HCTOYHHMKH, UCITOJIb30BaHHBIX B paboTe.

[Terposen C.JIL.
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MAPKETBIHI"ABBIA KAMVYHIKAIBI: CAUBIAKYJIBTYPHBI
ACTIEKT.

[lepasnik KJIIOUaBBIX CJIOY: MAPKETHIHTABbIs KaMYHIKaIlbll, CAllbISIKYIbTYPHbI
aCTeKT, CHaXBIBEIKis IepaBari, I1HCTPYMEHTHI Y3/A3€sHHsS, KaHCTPysSBaHHE
calpblsIbHAM plPanbHACI, PAIKIAMHAs KaMyHIKAllbld, Bi3yalbHas KaMyHIKallblsd,
MaJIaA3€xKHAs ayIbITOPBIS.

AOG'eKT macneaBaHHs: MAPKETHIHTABbIS KAMYHIKAIIbIi.

[IpagmeT pacnenaBaHHA — CaAUBIIKYJBTYPHBI AaCIEKT MAapKETBIHTABBIX
KaMYHIKaIbIH.

MbTa mpainbl: BBIBYYSHHE CTPYKTYPbl MAapKETHIHTABBIX KaMyHIKaIlblid, 1X
3a1a4y 1 crocabay JacsArHEHHS BBIHIKY, @ TakcamMa MardbIMacll 1X YIUIBIBY Ha
CalbISUIBHYIO PRAIbHACIH 1 CTBHLIb JKBILLS CIIAXKbIYIIOY (Ha MPBIKIA/I3€ PIKIIAMBI).

Mertanpl gacienaBaHHs: I'3Ta aCHOYHBIS MaJIa’K3HHI 1 MPBIHUBINBL METaaay
HaBYKOBara a0aryJibHEHHS 1 aHaJ13y HaBYKOBBIX JaJ3€HBIX, CIICUbISUIbHBIA META/IbI
(anasoris, kiacipikaupls, JIAYKIBIA, CICTOMHBI MaAbIXOJ), a Takcama
CHELBIUIBHBIS CAlbISUIATTYHBISI META/Ibl — KAHTIHT-aHAIII3 1 MapayHalbHbI aHAMI3.

ATpbIMaHbIA BBIHIKI: BBIBYYaHBl BBI3HAUDHHE 1 CTPYKTypa MapKETHIHTABBIX
KaMYHIKaIbIi, 1X 3HAaU?HHE Ba YMOBaX CyyacHara pbIHKY, pa3riie/’KaHbl CJIOraH 1
Bi3yasibHasl KaMyHIKaIlblsl ¥ paKiaMe, siKis CTBaparollb CalbIsUIbHYIO pIaJIbHACIb,
BBIBYYbLIl BBIKAPBICTAHHE MOJA/3€Bail BBISIBBI y pPIKIAMHAN KaMyHIKalblI0 Ha
TAJIe0a4YaHHI.

HagizHa ToMBI 3akimouaeniia y aHaimize 1 abaryJbHEHHI NpbIHUbIIAY
KaHCTPYSBAaHHS CallbsUIbHAH piIajbHACIl ¥ MapKETHIHTABBIX KaMYHIKAIbIAX, Y
MpaBsII3€HHI aHaII3y MOJIa3eBail TAJIeBI31HAN PAKIIAMBL.

Bobnaciip  marueiMara npakTblyHara MPBIMSHEHHS:  pachpalaBaHbl
KOMILJIEKCHBI MAJbIX0/1 MOKa OBILlb BEIKAPHICTAHBI CIIEUBISUTICTaM] 11a MAPKETHIHTY,
a TakcaMa paKJIamicTaMi Mpbl CTBAPIHHI TAJIEBI3IMHBIX pOTIKaY.

AyTap mpanbl manBApKae IDYHAcUb  JacielaBaHHS, a TakcaMma
a0'eKThIYHACLIb CIIAChUIAK HA KPBIHILbI, BEIKAPBICTAHBIX Y TIPALIbL.

[Terpasen C.JI.




THE ABSTRACT

Diploma work: pages — 67, sources - 50, tables — 2, applications - 18.

MARKETING COMMUNICATIONS: socio-cultural aspects.

List of key words: marketing communications, social and cultural aspect,
consumer preferences, impact tools, construction of social reality, the advertising
communication, visual communication, young audience.

Object of the research: marketing communications.

Subject of the research — socio-cultural aspect of marketing communications.

Target of the work: To study the structure of marketing communications, their
goals and ways to achieve results, as well as their possible impact on the social reality
and the style of life of consumers (for example, advertising).

Methods of the thesis: this is the basic provisions and principles of the methods
of scientific generalization and analysis of scientific data, special methods (analogy,
classification, deduction, system approach), as well as special sociological methods -
content analysis and comparative analysis.

Results: studied the definition and structure of marketing communications, their
value in today's market, consider a slogan and visual communication in advertising
that create a social reality, the youth have learned to use the image in an advertising
communication on television.

The novelty of the theme is the analysis and synthesis of principles of
construction of social reality in marketing communications, in analyzing youth
television advertising.

The area of the potential practical usage: developed a comprehensive approach
can be used by marketers and advertising specialists to create television commercials.

The author of the study confirms the accuracy and objectivity of the references
to the sources used in this work.

Petrovets S.L.







