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PE®EPAT

JunomHuas padora 51 c., 46 ICTOUYHUKOB.

YBEXJIEHUE, MAHUITYJIMPOBAHUE, PEKITAMHAA
KOMMYHUKAIINS, BO3JEMCTBUE, TEJIEBU3MOHHASI PEKJIAMA,
[ICUXOJIOI'MYECKOE BJIMAHUE.

OOBbeKT ncciae1oBaHus: peKiIaMHas KOMMYHHKAITHSL.

[Ipenmer wucciaenoBaHus: MPUEMbl MAHUITYJIUPOBAHUSA U yOEKICHHUS,
UCIIOJIb3YEMbIE B PEKJIIAMHBIX COOOIICHUSAX.

Llenp: ucciaenoBaHue U aHAJIU3 METOAOB YOSXKICHHS U MAHUITYJIMPOBAHUS B
pPEKJIAaMHOM KOMMYHHMKAlUA Ha OEJIOPYCCKOM TEJIEBUIEHUM, a TAKKE BBIIBICHHE
HauOosee 3¢ (PEKTUBHBIX CTPATETUN BO3ACHCTBUS HA TOTPEOUTEIIA.

Meroabl HcClIeTOBaHUSA: METOJ MHTEPHPETALNH TEKCTa, CTATUCTUYECKUH,
CTPYKTYPHO-(DYHKIIMOHAJIbHBII METO/I, OOIIEeHAYYHbIE METO/Ibl aHAIN3a U CHHTE3a,
WHIYKIUU U IeTyKIIHH, CPABHUTEIbHBIN METO, POKYyC-TpyIIIa.

[lomy4yeHHble pe3yNbTATH: MPOBEJIECH aHAIM3 METOJOB BO3ICHCTBUA Ha
ayIMTOpUIO B OEJIOPYCCKOM peKiIaMme, a TakKe KayeCTBEHHOE MCCIIEJOBAaHUE
(¢ ()EKTUBHOCTH JAHHBIX METOJUK. BhIsBIEHBI Hanbosee NEHCTBEHHbIE U3 HUX U
JTaHbl PEKOMEHJIAllMM UCIIOJIb30BAaHUs, a TAKXKE KOPPEKIHUS YK€ CYIIECTBYIOIIHUX
HEJJOCTATKOB KOMMYHHUKALIHH.

B mpouecce noapoOHOro aHanu3a yCTaHOBJIEHO, YTO CYIIECTBYIOT SIBHBIE
paznuuus Mexay GoKyc-rpynmnout cryaeHToB 20-25 jieT v rpyninoi MOJIOABIX JIFOACH
30-35 mer. [lns mepBbix KputTepueM dG(GEKTHBHOCTH SIBISIETCS KadecTBO
PEKIIAMHOTO CIOKETa U MOChUI, KOTOPBII HECET MH(POPMAIMOHHOE COOOLIEHUE, IS
BTOpbIX — HauOosiee NeWCTBEHHOW (POpMOIl BO3AEHCTBUA Ha BBHIOOp LIENEBOM
ayJIMTOPUM SIBJSIETCS PEKOMEHJAlMsl 3HAKOMBIX M KayeCTBO MPEI0CTaBIISEMbIX
YCIIYT.

HoBu3Ha Tembl 3aKilOYaeTcs B aHAIM3E€ YK€ CYUIECTBYIOUIUX TEXHHUK
BO3JICHCTBHS 1 MAaHUIYJIMPOBAHUS U KOPPEKIUU UX JIJISl IPUMEHEHHUSI B O€JI0pYyCKOU
pekJame.

O6macTb BO3MOXHOTO MPAKTHYECKOTO MMPUMEHEHHUs: pa3padOTaHHbIE
PEKOMEHJIallMK 10 ONTHUMHU3allM KOMMYHHKAIMM MOTYT OBITh HMCIOJIb30BaHbI
CHEIUAINCTaMH, 4Ybsl JEATEHOCTh CBsI3aHa C pEKJIaMoM, i ajanTaiuu
NeATEIbHOCTH Ha OEJI0PYCCKOM PBIHKE U/WIIM B KPU3UCHOE BPEMSI.

ABTOp paboThl MOATBEPKAAET JOCTOBEPHOCTh MCCIEIOBAHUS, a TaKXKe
O00OBEKTUBHOCTh CCHIJIOK HA HICTOYHUKHU, UCIIOJIb30BAHHBIX B padoTe.

Kpasuens K. B.




PODEPAT

JlpImioMHast mpana: crapoHak — 51, kperaii — 46.

I[TEPAKAHAHHE, MAHIITYJIXIBAHHE, POKJIAMHAA
KAMVYHIKALBIA, V33EAHHE, TRJIEBE3IMHAS POKIIAMA,
T[ICIXAJIAT YHBI VILIBLY.

AOG'exT macneaBaHHs: pAKIaMHasi KaMyHIKaIlbIs.

[IpanMer pacnmemaBaHHs: NPHIEMBI MAaHIMYJISABAHHS 1 TMepaKkaHaHHS, SKisA
BBIKapBICTOYBAIOLIIA Y PIKIAMHBIX [aBEIAMIICHHSX.

Mbpra: nacnepgaBaHHE 1 aHaji3 MeTajay INepakaHaHHI 1 MaHINyJsBaHHS ¥
pAOKJIaMHal KaMyHIKalpll Ha OejapyckiM Taje0adyaHHl, a Takcama BbISYJICHHE
HaNOOJIbII A3(PEKTHIYHBIX CTPATATIN Y3/13€IHHS Ha CIIAXBIYLA.

Metaapsl nacnegaBaHHA: METaA  IHTIPIPATALBI  TIKCTY, CTATHICTBIYHBI,
CTPYKTYpHa-(yHKUbISTHATbHBI METaJ, aryJbHAaHABYKOBBISI METaJbl aHajizy 1
CIHTA3Y, IHAYKIIBII 1 J3AYKIIbI1, TapayHaIbHbI MeTAl, (POKyC-Tpyna.

ATpbIMaHbIs BBIHIKI: TTPaBE/I3E€HBI aHAJI3 MeTagay y3/3€sHHS Ha ayAbITOPBIIO
¥ Oenapyckaii pakiiame, a Takcama sikacHae J1aciielaBanHe 3(DeKThIYHACII 1a/13€HbIX
METOABIK. BbIsAyiaeHbl HaOONBII J3€HCHBIA 3 1X 1 JaJ3€Hbl pIKaMEHJIallbll
BBIKAPBICTAHHS, a TaKCaMa Kapa KUbIS YKO ICHYIOUbIX HEaxonay KaMyHiKalbll.

VY mnpampce naapalsi3Hara aHalizy YCTaHOYJIEHA, IITO ICHYIOUb BiJaBOYHBIS
aJpOo3HEeHHI maMik (okyc-rpynaid ctyapHTay 20-25 ragoy 1 rpynail Manmajbix
mozeit 30-35 rapoy. s nepiibix KpeITAapbieM 3(DEeKThIYHACII 3'ayseriia SsKacib
PAKJIAMHBI CIOXKAT 1 MAChLI, K1 HACE 1H(papMallbliiHae naBegaMiIeHHe, A IPYTiX -
HalOoJbII 13eiicHall popMail Y313esiHHS Ha BbIOAp MATaBail ayAbITOPHIL 3'ysenia
pAKaMEHJIalbIs 3Ha€MBIX 1 SIKACLb, AKYIO MP3acTayJIAONb NacIyTi.

Hagi3zHa TAMBI 3akiroyaenua y aHaiize YO ICHYIOUbIX TAXHIK V3I3€sHHS 1
MaHIMYJISIBAHHS 1 KapAKIIbIl 1X JUIsl IPBIMSIHEHHSI ¥ Oenapyckai pakiiame.

Bo6nacup  maryelMara mpakThlyHara MpPbIMSHEHHSA:  paclpalaBaHblsi
pOKaMEHJalbll Ma anTbhIMi3albll KaMyHIKalbll MOTYIb OBIllb BBIKAPHICTAHBI
CHENbIsUTICTaMI, Yblsl J3eMHACIIb 3BsI3aHa 3 pIKiIamai, JJid ajanTtanbli J3elHacil Ha
OesapycKiM pbIHKY 1/ 200 ¥ KpPBI3ICHBI Yac.

A¥Tap npaiibl nauBspKae nyyHacib gacjie/laBaHHsl, a Takcama a0'eKThIyHACIb
CHachUIaK Ha KPBIHILbI, BBIKAPBICTAHBIX Y MpallbI.

Kpayusns K. B.
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BELIEF, MANIPULATION, ADVERTISING, COMMUNICATIONS,
IMPACT, TELEVISION ADVERTISING, THE PHYCHOLOGICAL IMPACT.

Object of research: advertising communication.

Subject of research: the manipulation and persuasion techniques used in
advertisements.

Objective: To research and analysis methods of persuasion and manipulation
in advertising communication on Belarusian TV, as well as identifying the most
effective strategies to impact on the consumer.

Methods: method of text interpretation, statistical, structural-functional
method, scientific methods of analysis and synthesis, induction and deduction,
comparative method, focus group.

The results: the analysis methods of impact on the audience in the Belarusian
advertising, as well as a qualitative study of the effectiveness of these techniques.
Revealed the most effective of them are the use of recommendations, as well as the
correction of existing shortcomings of communication.

In the process of a detailed analysis found that there are clear differences
between a focus group of students 20-25 years old and a group of young people 30-
35 years old. For the first criterion of effectiveness is the quality of the advertising
story and message, which carries the information message to the second - the most
effective form of influence on the choice of the target audience is the
recommendation of friends and the quality of services.

The novelty of the theme is the analysis of existing techniques and the impact
of manipulating and correcting them for use in the Belarusian advertising.

The area of possible practical applications: to develop recommendations for
optimizing the communication can be used by professionals, whose activities are
connected with the advertising for adaptation activities on the Belarusian market and
/ or in time of crisis.

The author of the study confirms the accuracy and objectivity of the references
to the sources used in this work.

Kravchenya K. V.,




