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PE®EPAT

JlutimomHast paboTta: cTpaHull — 56, pUCyHKOB — 2, Tabmauil — 11, HCTOUHUKOB —
44, npunoxxennii — 1.

PEKIIAMHAA KOMMYVYHUKAILINA, PEKIIAMHOE COOBIIEHMUE,
KOMMYHUKATUBHOE BO3JIEMCTBUE, VBEXJEHHE B PEKJIAMA,
MAHUITYJINMPOBAHUE B PEKJIAME.

OOBeKT uccneqoBaHus: peKiIaMHasi KOMMYHUKALIHSL.

[Ipenmer wucciienoBaHus — CTpaTeruv YOeXKJEHHs W MaHUITYyJUPOBAHUS B
PEKIIAMHOM KOMMYHHKALUH.

Lenp paboOThl: HM3YYUTh CTpPATErMd MAHUINYJIUPOBAHUS U YOESKIEHUS B
PEKIIAMHON KOMMYHUKALIUU, ONPEIETUTh UX 3D (HEKTUBHOCTD.

Mertonpl UCCIIEJOBAHUSA: AOMITUPUYECKHUE, oOLIeN0rn4ecKue,
COLMOJIOTUYECKUM, AaHKETHBIN OIPOC.

[lony4yeHHble pe3ynbTaTbl W WX HOBHM3HA: CTpaTeruu yOexIeHus U
MaHUITyJIMPOBAHMSI ~ PACCMOTPEHbl Kak OAMH U3  (AKTOPOB  YCHEIIHON
KOMMYHUKAIIUM ~KOMIIAHUW C  ayIuTOpUEH, TMNpOBEAEH aHaiu3 Haubojee
MOMYJISIPHBIX CTPAaTErvii BO3ACHCTBUS, BBISBIEHBI OCOOCHHOCTH HCIOJIb30BAHMUS
CTpaTeruyd B 3aBUCUMOCTU OT LEJIEH PEKIaMHOW KOMMYHMKALlMM U UHTEPECOB
LEJIEBOM  ayIMTOPHUM, IPOAHATU3UPOBAHBI PEKJIAMHBIE TEKCThl IIOKOJIAIHOMN
MPOAYKIIMM HA IPEAMET HUCIOIb30BAHMS KOMMYHUKATUBHBIX  CTpaTerui
BO3JICUCTBUSA, a Takxke ompeneraeHa ux 3(PEGeKTUBHOCTb, MPEAIOKEHBI OO0lIUe
PEKOMEHJALMU ISl HATUCAHMS PEKJIAMHBIX COOOILEHU JIJIs1 KOTMPaNUTEPOB.

HoBu3Ha TemBbl 3aKiIO4aeTCs B AHAIW3€ W CPABHEHHHM PEKIAMHBIX
COOOIIEHMI, TOCTPOEHHBIX HA Pa3IUYHbIX CTpATErusX YOeXIeHUs H
MaHUITYJIMPOBAHMS, U ONIpeieTIeHUU UX 3()(PEKTUBHOCTH.

O6sacTh  BO3MOXKHOTO  IPAKTUYECKOr0 TMPUMEHEHHs: pa3paOOTaHHbIN
KOMILUIEKCHBI MOJXOJ K BBIOOPY M MCHOJB30BAHUIO CTpATeruid yOexKIeHUS U
MaHUITyJIMPOBAHUSI MOXKET OBITh HMCIOJIb30BAH KOMHUpaUTEpaMu IMpHU CO3TAHUU
PEKJIaMHBIN COOOIICHUH.

ABTOp pabOThl TMOATBEPKIAET JIOCTOBEPHOCTb HCCIEAOBAHMS, a TaKKe
O00BEKTUBHOCTD CCHUIOK Ha HCTOUYHUKH, UCTIOIb30BaHHBIE B padoTe.

by6en E.A.




PODEPAT

JIpiTuiOMHast Tipana: crapoHak — 56, MaoHkay — 2, Tadmii — 11, kpeiHil — 44,
MPBIKJIAJaHHAY — 1.

POKIIAMHAA KAMVYHIKALBIA, POKIIAMHbBIA ITABEJIAMIIEHHI,
KAMYHIKATBIVHAE V3J3ESIHHE, IIEPAKAHAHHE V PDKJIAME,
MAHIITYJIIBAHHE ¥V POKJIAME.

AQ'exT nacneaBaHHs: pIKJIaMHas KaMyHiKallbIsl.

[IpagmeT nacienaBaHHs — CTpaTAril IEpakaHaHHS 1 MaHIMYJISABaHHS ¥
pAIKJIaMHal KaMyHIKaIlbll.

MbpTta mnpaubl: BBIBYYBILb CTPaTdril MaHIMYJISBaHHA 1 TMepakaHaHHA ¥
pAIKJIaMHal KaMyHIKallbll, BBI3HAYBILD 1X 3(PEKTHIYHACIIb.

Mertaapl nacnefaBaHHS: SMITIPBIYHbISA, aryJbHAJAriuyHbisA, CallblsIariyHbI,
AHKETHAE albITAHHE.

ATpbIMaHbIsl BBIHIKI 1 1X HaBI3HA: CTPATITil NEpakaHAHHSA 1 MaHIMTYJIIBAHHS
pasriie/kaHbl K ana3iH 3 (akrapay macmsaxoBail KamyHIKalbll KamoaHid 3
ayIbITOPBISI, MpaBeI3€Hbl aHajl3 HAMOONbII MaIyJSAPHBIX CTPATATIN Y3A3€sIHHS,
BBISIYJICHBIS acalmiBacill BBIKAPBICTAHHS CTPATATid y 3ajeXHacil aj MAT
pPKJIaMHall KaMyHIKalbll 1 1HTap3cay MATaBail ayJbITOPbIl, IpaaHalli3aBaHbISA
PAKJIAMHBIS  TOKCThl IIAKajdaJHAl MpagyKUblli HAa MpajgMET BbIKAPbICTAHHS
KAMYHIKaTbIYHBIX CTPaT3riid Y3/13€sSHHSA, a TaKcaMma BbI3HAa4yaHa 1X A(EKThIYHACIIb,
nparnaHaBaHblsl  aryJbHbI  pAKAMEHJALbll Uil  HAMICaHHA  PIKIAMHBIX
MaBelaMJICHHSY I KallipalTapay.

Hagizna ToMBbl 3akimrodaena Y aHamize 1 mMapayHaHHI —PIKIAMHBIX
naBeJaMJICHHSY, MalyJaBaHbIX Ha PO3HBIX CTPATArisAX IMEpakaHaHHA 1
MAaHIIyJIIBaHHS, 1 BBI3HAURHHI 1X 3(DEeKThIYHACIII.

BobGnacup  MaruelMara — mpakThluHara  NPBIMSHEHHS:  paclpalaBaHbl
KOMIUIEKCHBI TaJbIXOA Jla BbIOApy 1 BBIKAPBICTAHHI CTPATATIM MepakaHaHHS 1
MaHIIMYJIIBAaHHS MOXa OBbIb BBIKAPBICTAHBI KOMIpaWTAIpaMi TMpbl CTBAPIHHI
PAKIIAMHBIX MTaBEIaMJICHHSY.

AyTap nmpansl nmanBAp[pKae IDYHACHb  JAcielaBaHHsS, a  Takcama
a0'eKThIYHACIb CIIAChUIAK HA KPBIHILIbI, BEIKAPHICTAHBIS ¥ Mpallbl.

byben K.A.




THE ABSTRACT

Diploma work: pages— 56, figures— 2, tables— 11, sources— 44,
applications — 1.

ADVERTISING COMMUNICATION, ADVERTISING MESSAGE,
COMMUNICATIVE INFLUENCE, PERSUASION IN ADVERTISING,
MANIPULATION IN ADVERTISING.

Object of research: advertising communication.

Subject of research — strategy of persuasion and manipulation in advertising
communication.

Target of the work: to explore the strategy of manipulation and persuasion in
advertising communication, to determine their effectiveness.

Methodsof the research: empirical, general logical, sociological,
questionnaire.

The results and their novelty: a strategy of persuasion and manipulation are
considered as one of factors of successful communication companies with the
audience, an analysis of the most popular strategies of influence, the peculiarities
of the use of strategies depending on the purpose of advertising communication
and audience interest, analyzed advertising texts chocolate products for use the
impact of communication strategies, as well as determine their effectiveness,
offered general guidelines for writing advertisements for copywriters.

The novelty of the theme is the analysis and comparison of advertising
messages, built on different strategies of persuasion and manipulation, and
determining their effectiveness.

The area of possible practical application: developed a comprehensive
approach to selecting and using strategies of persuasion and manipulation can be
used to create advertising copywriters reports.

The author of the study confirms the accuracy and objectivity of the
references to the sources used in the work.

Buben E.A.




