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PE®EPAT

Jurimomuas pabota: ctpanul] — 60, Tabaui — 1, pucyHkoB — 22, HCTOYHUKOB —
44, npunoxxeHuu — 16.

MEM, KOMMVYHUKALIMSA, KOMMYHUKAILIMOHHAA NEATEJIBHOCTD,
MHTEPHET, PEKJIAMA, I'OCYJJAPCTBEHHBIE YUPEX/IEHI,
KOMITAHUH, AYJINTOPHUAI, COLMAJIbHAS PEAJIBHOCTD,
I[TIOTPEBUTEJILCKUE ITPEJAIIOYTEHM .

OOBEKT UCCIIeI0BaHUS: MEMbI B KOMMYHHKAIIUH.

[IpeameT wucciemoBaHUS —  TEXHOJOTMHM CO3JaHMS W BO3MOYKHOCTH
HCIIOJI30BaHUs MEMOB B KOMMYHHUKAITUH.

Llenbs paboTHI: MpoaHATU3UPOBATH OCHOBHBIE BO3MOXXHOCTH HCIIOJIb30BAHMUS
MEMOB B Pa3IMYHBIX cepax MeaTeIbHOCTH Ha MPUMEPE MCIOJIb30BAHUS MEMOB KakK
HHCTPYMEHTOB KOMMYyHHKauu B bemapycu u 3apyOeXHBIX CTpaHaX, a TakxKe
BBIBECTH OCHOBHBIC PEKOMEH/IAIUH 110 CO3/IaHUIO U UCTIOJIb30BAaHUIO MEMOB.

MeTobl HCClieTIOBaHUS : SMITUPUIECKUM, OOIIEITOTHYSCKUI, COIIMOIOTMYCCKUM.

[ToydeHHbIE pe3ylbTaThl M WX HOBH3HA: MEMBI HYXHO HCIOJIb30BaTh B
3aBUCHUMOCTH OT CHUTYallMM, TaK KaK €CTh OMacHOCTh, YTO MEM MOKET OTTOJKHYTb,
€CIIM ero WCIOJIb30BaTh HEIMPaBHIBHO, €CIIM OH He Oyaer yMecTHhIM. Torma
MTOCTaBJICHHBIC 1IEJIU U 3a7a9H HE OYyT JIOCTUTHYTHI.

HoBu3Ha TeMBbI 3aKIOYaeTCs B CHCTEMaTH3allMM 3HAHUM 110 TEXHOJOTHSIM
WCIIOJIb30BaHUS MEMOB B KOMMYHHUKAITUH.

O6macTh  BO3MOXKHOTO  TPAKTUYECKOTO MPUMEHEHHUSA: B  OCIOPYCCKHX
TrOCYJApCTBEHHBIX VUPESKJICHUSAX TIPH KOMMYHHKAIIMM C ayJAUTOpHEH, TIpH
KOMMYHUKAIMHU 0€TOPYCCKUX OPEHIOB C TOTPEOUTEISIMH.

ABTOp pabOTBHl TOATBEPKIACT JOCTOBEPHOCTh HCCIICIOBAHMS, a TaKkKe
00BEKTUBHOCTh CCHIIOK Ha HICTOUYHHUKH, UCITOIb30BaHHBIC B paboTe.

[{apeBa A.B.




PODEPAT

Jlprmumomuas mpara: craponak — 60, tabmin — 1, kperHin — 44, manmoHKay — 22,
nanatkay — 16.

MEM, KAMVYHIKAIBIA, KAMYHIKAIBIMHA S JI3EMHACIIE,
IHTOPHAT, POKIIAMA, J3SPXAVHBISI VCTAHOBBI, KAMIIAHII,
AV JIBITOPHIS, CALIBISIJIBHA ST POAJTIBHACID, CTTAXKBIBELIKISI TIEPABATI.

AG’eKT nacienaBaHHs — MEMBI ¥ KaMyHIKallbli.

[TpanMeT mgacnegaBaHHS — TOXHAJOTII CTBAPIHHS 1 MardsIMacili BHIKAPHICTAHHS
MeMay y KaMyHiKaIlbli.

MbTa npatpl: paaHanti3aBallb aCHOYHBISI MardbIMaclll BHIKAPBICTAHHS MEMay y
pO3HBIX c(epax O3elHacIl Ha MPBIKIAA3€ BBIKAPHICTAHHS MEMay SIK 1HCTPYMEHTay
KamyHikarplli ¥ bemapyci 1 3aMeXHBIX KpailHaX, a Takcama BBIBECIl ACHOYHbIS
pAKaMEeHJIallbll 1a CTBAp3HHI 1 BBIKAPBICTAaHHI MEMAY .

Mertabl gacieaaBaHHs: YMIIIPBIYHBIS, aryIbHaJArdYHbIs, CallblsIariaHbl.

ATpbIMaHBISl BBIHIKI 1 1X HaBi3HA: MEMBI Tp30a BBHIKAPHICTOYBAIlb Y 3AJICKHACII Al
ciTyallbll, HaKoJIbKI €clib HEOsCIeKa, IITO MEM MOXa aAITYypXHYIb, Kalll £ro
BBIKapbICTOYBAllb HANPAaBUIbHA, KaJll €H He Oy13€ AapauHbIM. Tapl macTayIeHbIs MAITHI 1
3a7a4bl HE OyIyllb JACSTHYTHI.

HaBizHa TOMBI 3akiodaenia Yy cicTAMarhbi3albll  BeAay IMa TIXHAIOTISNX
BBIKAPBICTaHHSI MEMaY Y KaMYHIKallbll.

[ajina MaryblMara TpaKThIYHAra TPBIMSHEHHS: y Oenapyckix mI3sipiKayHbIX
YCTaHOBAX IMPbI KAMYHIKaIbIl 3 ayIBITOPBISIHA, IPBI KaMyHIKaIpll Oenapyckix OpaHIay ca
CIIXKBIyTIaMI.

A¥Tap npaiibl HauBsipKae IakiiaJHaclb JaclIeAaBaHHs, a Takcama a0’ eKThIYHACIb
CMAChUIAK Ha KPBIHILIBL, IITO ObLT BHIKAPHICTAHBI ¥ TIPALIBL.

[TapoBa A.B.




THE ABSTRACT

Diploma thesis: pages — 60, tables — 1, sources of information — 44, pictures —
22, applications — 16.

MEME, COMMUNICATION, COMMUNICATION ACTIVITY, INTERNET,
ADVERTISING, PUBLIC INSTITUTIONS, STATE INSTITUTIONS,
COMPANIES, AUDIENCE, SOCIAL REALITY, CONSUMER PREFERENCES.

Object of research: memes in communication.

Subject of research: technologies of creation and possibilities of use of memes in
communication.

Aim of research: to analyze main possibilities of use of memes in different fields
of activity, based on their use as a communication tool in Belarus and abroad, and
also to conclude main recommandations of creation and use of memes.

Methods of research: empirical, general-logical, sociological.

Obtained results and their novelty: memes should be used depending on the
situation, because there is a risk, that meme could be repulsive, if it is used
incorrectly or inappropriately. In this case goals and objectives won’t be achieved.

Novelty of this thesis is also in systematization of knowledge in technologies of
use of memes in communication.

Area of potential practical use: Belarusian state institutions can use it in its
communication with the audience, Belarusian brands with can use it in its
communication with consumers.

Author of the study confirms the reliability of research and objectivity of links
to the sources used in this work.

Tsaryova A.V.




