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PE®EPAT

Jumnmomuas paboTa: cTpaHul] — 54, IpUIoKEeHUN — 8, UICTOUHUKOB — 53.

PEKIJIAMA, COLIMAJIBHAA PEKIIAMA, BO3JIEMICTBUE,
OOOEKTUBHOCTDL, BOCIIPUATUE, JIIOTPEBUTEJIb, OBUIECTBO,
OCOBEHHOCTHU, TEHAEHIMHA.

OOBeKT ncciaenoBaHus — COlMaIbHAs peKiama.

[Ipenmer nccienoBanus — TEHACHUMN COLMAIIBHON PEKJIaMbl B benapycu.

[enb nuMIOMHON pabOTHI — BRISIBICHHUE TEHACHIIUN COIIMAIBHON pEeKIaMbl B
benapycwu.

MeToapl  WCCNEAOBaHUA: CHCTEMHBI MeTod Juis  (OPMHUPOBAHUSA
npoOJIEeMHOM CUTyallMu, MOCTAHOBKH 3a/lad U CIOCO00B MX JTOCTIXKEHUs. Meron
CPAaBHUTEJIBHOTO aHAJIW3a JJI BBIABICHHS OCOOCHHOCTEW COLMAIbHON pPEKIaMBbl.
AOCTpaKTHO-JIOTHYECKUIT METOJ JUIsl OTPAKEHUsSI CYIIHOCTH MOHSITHI Ha OCHOBE
MOCHEAYIOMMX YMO3AKIIOUEHUH. OMIIMPUYECKUN METOJ — AaHKETUPOBAaHUE U
IyOMHHOE MHTEPBbIO —C 1EJIbI0 aHalu3a OTHOLICHHS PECIOHJEHTOB K
COIIMATILHOM pPEeKJIaMe U CTI0co0aM MPECTABICHUH COLIMATIBHBIX MTPOOJIEM.

[lomyyeHHbple pe3ynbTaTbl M HMX HOBU3HA: B paboOTe€ pPAcCMOTPEHBI
0COOEHHOCTH ()YHKIIMOHUPOBAaHUS M TEHJAEHUMU COLUMAIBHOM peKJaMbl B
bemapycu, a TakKe aHAJIA3 BOCHPUATHS COLMAIBHOM PEKIIAMBbl B COBPEMEHHOM
OOILIECTBE M OTHOUIEHUS MOTPEOUTENEe K COLMAIBHOM pEKIaMe M crocodam
NPEACTABICHUS COLMAIbHBIX MpobiemM. Ha ocHOBe MpOBENEHHBIX HCCIIEIOBAaHUMN
ObUIM J1TaHbl PEKOMEHJALMU 10 COBEPIICHCTBOBAHUIO CHUCTEMBI COLMAIBHOM
pexiiamsl B benapycu.

O6acTb BO3MOXKHOIO MPAKTUYECKOTO MPUMEHEHHUS: BBISIBIEHHBIE B paboTe
OCOOEHHOCTH W TEHJEHILMHM COIMAIbHOW pekiambl B bemapycu Moryt ObITh
MOJIOKEHBI B OCHOBY IPOrPAMM M IMPOEKTOB IO Pa3BUTHIO CPEPHI COLUATBHOM
peKJiaMbl M HCIIOJIb30BaHbl B MPAKTUKE padOThl TOCYIAapCTBEHHBIX OPraHOB,
HEKOMMEPYECKUX OpPraHu3aluil 1 MeXBEJOMCTBEHHOTO COBETA MO pEKIaMe, Mpu
MOATOTOBKE y4€OHO-METOJUYECKUX MATEPHAIIOB.

ABTOp paboThl MOIATBEPKAAET JOCTOBEPHOCTh MCCIIECIOBAHUSA, a TaKXKe
O00OBEKTHUBHOCTh CCHUIOK Ha HCTOYHUKH, UCIIOJIb30BAaHHBIE B padoTe.

Kapemnna A.A.



PODEPAT

JlpIioMHas para: crapoHak — 54, namatkay — 8, KphIHII — 53.

POKJIAMA, CALbIAJIBHAA POKJIAMA, VY3A3EAHHE,
D®EKTBIYHACIb, VCIIPLIMAHHE, CITAXBIBEL], TPAMAJICTBA,
ACABJIIBACHI, TOHASHIIBII.

AOG'eKT macnenaBaHHs — CallbISUTbHAS PIKIIaMA.

[IpanMer macnegaBaHHs — TOHIPHIIBI calbIsTIbHAN pakiambl § benapyci.

MbTa apltuIOMHAM NMpanbl —BBIAYJIEHHE TOHADHIBIM CAlbIsUIbHAN PIKIaMBbl Y
benapyci.

Metanpl nacnenaBaHHs: CICTAMHBI MeTal i (papMmipaBaHHS THpabieMHan
CiTyalpli, MTACTAaHOYKI 3amad 1 cmocabay ix macsarHeHHs. MeTaj mapayHailbHara
aHami3dy JUisl BBIAYJIEHHS acaOJiBacleil cauplsuibHail pokiaMbl. AOCTpaKTHa-
JariyHbl MeTaj Ui aJlOCTPAaBaHHs CYTHACILI MaHSAUUSAY HAa aCHOBE HACTYITHBIX
BBICHOY. OMITIPBIYHBI METaJ —aHKETABaHHE 1 IIBIOIHHAE I1HTAIPB'I0 — 3 MITa
aHaiizy aJHOCIH pA3CHAHJPHTAy Ja cauplsUlbHAall pokiaambel 1 crocabay
NpajCcTayIeHHs CalbIUIbHBIX MPadieM.

ATpbIMaHbIs BBIHIKI 1 1X HaBi3Ha: y pabolle pas3riemkansl acabiiBacill
GyHKIBISTHABAHHS 1 TAHJPHIIBI callblsibHAl pakiiambl ¥ Bemapyci, a Takcama
aHali3 YCIpbIMaHHS calblsUIbHA P3KJIaMbl ¥ Cy4acHBIM I'pDaMaJICTBE 1 aJHOCIHBI
CHAXBIYIIOY Ja calblsUIbHAl p3KJIaMbl 1 criocaday mpajcTaysieHHsS CalbIUIbHBIX
npabnem. Ha acHoBe mpaBea3eHBIX JacieqaBaHHAY ObUTl  MaJlaJ3€HBI
pAKaMeHalbIl TIa Y TaCKaHAJICHHIO CICTAMBI callblsUibHAN paKiIaMbl ¥ benapyci.

Cdepa MarysiMara npakThluHAra MPBIMSHEHHS: BBISIYJEHBISI Y Mpalbl
acaOmiBacil 1 TAHJPHUBI cauplsUlbHAll pakiaambl y bemapyci moryip Obllb
NaKJIaq3eHbl ¥ acHOBY IMparpaMm 1 MpaekTray mna pasBilul cdepbl caublisibHal
pAOKJIaMbl 1 BBIKapbICTAHbl Y TPaKThIIbl pabOThl A3ApPKAYHBIX OpraHay,
HEKaMepLBIMHBIX aprasizanplii 1 MibkBegamacHara caBeTa Ma piKJIame, Mpbl
NaJpbIXTOYIBI By4Y3OHA-METaIbIYHAN JIITapaTyphl.

AyTap mpansl nNauBsApAKae MAaKIaJHACHh JAClIEelaBaHHAY, a Takcama
a0'eKThIYHACLb CMIAChUIAK HA KPBIHILIbI, BEIKAPHICTAHBIS ¥ Mpallbl.

Kapanina A.A.




SUMMARY

Diploma thesis: pages — 54, diploma supplement — 8, sources of information —
53.

ADVERTISING, SOCIAL ADVERTISING, IMPACT, EFFICIENCY,
PERCEPTION, CUSTOMERS, SOCIETY, FEATURES, TENDENCIES.

Object of research — social advertising.

Subject of research — the trends of social advertising in Belarus.

The aim of the work — the identification of social advertising tendencies in
Belarus.

Methods: systematic method for forming a problem situation, setting goals and
ways to achieve them. Comparative analysis method to identify the features of social
advertising. Abstract-logical method to reflect the essence of the concepts based on
the following reasoning. Empirical method — a survey and in-depth interviews — to
analyze the respondents' attitude to social advertising and presentation of social
problems.

The obtained results and their novelty: the features of functioning and
tendencies of social advertising in Belarus, as well as analysis of the perception of
social advertising in modern society and attitude of consumers to social advertising
and presentation of social problems. Based on these studiesrecommendations for
improving the social advertising system in Belarus have been given.

The area of possible practical applications: identifiedfeatures and tendencies of
social advertising in Belarus can be a kind of guideline for government agencies,
nonprofit organizations, and the Interagency Council on advertising in the
development and adoption of social advertising.

The author of the study confirms the reliability and objectivity of links to the
sources used in the work.

KarelinaA.A.




