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AHHOTALIMSA

Junnomuas padota: 75 ¢., 7 puc., 15 tabn., 51 uctounuk, 5 npui.
TOBAP, TOBAPHAS IIOJIMTUKA, MAPKETUHI, MAPKETHHI'OBAS
TOPI'OBAS CTPATEI'UA, CUCTEMA VIIPABJIEHUA.

OOBEKT WHCClIeoOBaHUA — NpPEaNnpusaTde 1o Mnpou3BoAcTBY Mebenu 3A0
«MonoaedHOMeOEbY.
[Ipenmer wuccnepgoBaHusd — TOBapHasi mnonuThka npegnpusitus 3AO0
«MononeunomeOeIb»
Ilenp  palboOTHI: OLICHUTh  COCTOSIHME€  TOBapHOM  moauTuku  3A0

«MononeunomeOenby, a TakkKe pa3padoTaTh U 0OOCHOBATh PEKOMEHIAINH 10 €€
COBEPUIEHCTBOBAHUIO.

Metonel HCClIENOBaHUA: CPABHUTEIBHOIO aHAIW3d, I'PYNIMPOBOK, 3KOHOMHKO-
MaTE€MaTUYECKHE, IKCIIEPTHBIX OLIEHOK U aHKETUPOBAHUSI.

HccnenoBanust U pa3pabOTKU: M3YUYEHBI MEPCIEKTUBHBIC HAMPABICHUS Pa3BUTHS
TOBApHOM TMOJMUTHUKM B  MEOENbHON  MPOMBINUIEHHOCTH, JaHa  OLEHKa
NOTPEOUTENBCKUM CBOMCTBAM TOBapa M M3Yy4E€H CHOPOC Ha MPOIYKLHIO;
pa3paboTaHbl KOHKPETHBIE MPEUIOKEHUSI IO COBEPLICHCTBOBAHUIO TOBAPHOU
CTPATETUH B YCIOBUAX COBPEMEHHOI'O PHIHKA.

TexHUKO-35KOHOMUYECKAs, COLUMalbHAsg HW(WMJIM) 3KOJIOTMYECKass 3HAYUMOCTB!
BHEJIpEHUE HOBOM METOIUKHU HOBBICUT OOBEKTUBHOCTD OLICHKHU
YAOBJIETBOPEHHOCTH MoTpeduTenei, ycunutr opueHtanuo CMK Ha TpeboBaHus
NOoTpeOuTENEH.

ABTOp pabOThI MOATBEPKAAET, YTO MPUBEICHHBIN B HEW pacYETHO-AHAIUTUYECKUMA
MaTepuan MpPaBWIbHO M OOBEKTHMBHO OTPAXaeT COCTOSHHUE HCCIEIyEeMOro
mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JMTEPATYPHBIX W JIPYTUX HCTOYHUKOB
TEOPETUYECKHE, METOJIOJIOTHYECKUE U METOJMYECKHE MOJIOKEHUS M KOHLEMLUU
CONPOBOKJIAFOTCS CCHIIIKAMM Ha UX aBTOPOB.




ANNOTATION

Thesis: 75 C., 7 pic., 15 tables, 51 sources, 5 Mgr.

THE GOODS, COMMODITY POLICY, MARKETING, MARKETING
STRATEGY, MANAGEMENT SYSTEM, RANGE.

Object of research - the company on manufacture of furniture CJSC
"Molodechnomebel”.

Subject of research - product policy of the enterprise ZAO "Molodechnomebel
Objective: to assess the state of product policy of ZAO "Molodechnomebel™, and
also to develop and substantiate the recommendations on its improvement.
Research methods: a comparative analysis, groups, economic-mathematical, expert
assessments and surveys.

Research and development: we studied perspective directions of development of
product policy in the furniture industry, the estimation of consumer properties of
the goods and studied the demand for products; develop specific proposals for the
improvement of product strategy in today's market.

Technical and economic, social and(or) ecological importance: introduction of the
new method will increase the objectivity of estimation of satisfaction of
consumers, strengthen the orientation of QMS to requirements of consumers.

The author proves that you are calculating and analytical material correctly and
objectively reflects the state of the investigated process and all borrowed from
literature and other sources of theoretical, methodological and methodical concepts
accompanied by links to their authors.




