AHHOTALIMSA

Jumiomuas pa6ora: 76 c., 9 puc., 10 Tabmn., 53 uctounuk, 7 mpui.

YIIPABJIEHUE MAPKETHWHI' OBOM HNEATEJIBHOCTBIO,
NMHTEI'PUPOBAHHBIE MAPKETHUHI'OBBIE KOMMYHUKAILINUY,
PEKJIAMA, CTUMYJINPOBAHUE CBbITA, CBA3U C

OBIIECTBEHHOCTBIO, TIIPAMOMI MAPKETHHI, JUCTPUBBIOLINS,
[TOPT®EJIb [TPOJAXK

Oo0bekT uccaenoBanus — O/J0 «Moctpa-rpynn».

Ipeamer uccienoBanusi — MmapkeTuHrosas aesrenbHoctb O1O «Moctpa-
TpyII.

Ieap padoTBI: OUEHUTH CHCTEMY MApPKETUHIOBOM JEATEIBHOCTH B
OpraHu3alyy U 000CHOBATH HAIIPABJIEHUS €€ COBEPILIEHCTBOBAHUS B YIIPABIICHUU.

MeToabl HMCCIEIOBAHMS: CpPAaBHUTEIBHOIO aHalIW3a, TIPYNIUPOBOK,
HKOHOMHUKO-MaTEMaTUUYECKUE, FIKCIIEPTHBIX OLIECHOK U AHKETUPOBAHMUS.

HccaenoBanusi u  pa3padOTKU: H3Y4YEHBl TEOPETUYECKHUE OCHOBBI
MapKETUHIOBOM  JEATEIbHOCTH, JaHa (PUHAHCOBO-PKOHOMHUYECKAs  OLEHKA
nearenbHocTH O/JO «Moctpa-rpynm», JaHa OLICHKA YNPABICHUS MAapKETUHTOBOU
nearenbHOCcThi0O OO «MocTtpa-Tpynmm», OnpeAesieHsl NyTH — yIIy4YLIEHUs
VOPABJICHHUS MApKETUHIOBOW  JIEATENBHOCTBIO;  pa3paboTaHbl  KOHKPETHBIE
NPEMJIOKEHHs] 10  COBEPIICHCTBOBAHWIO  YNPAaBICHHUS  MapKETUHTOBOM
NEATENBHOCTBIO.

TeXHUKO-IKOHOMHYECKAsl, CONMAJbHAA W (MJH) JKOJOrHYecKasi
3HAYUMOCTh. HCIIOJIb30BAaHUE PEKOMEHJIALMA TpPeasioKeHHbIX B padore pact
BO3MOKHOCTh OPTaHHU3alUHU MOJYYUTh MAaKCUMaJIbHYIO MPUOBLIb, CIOCOOCTBOBATH
(GOpMHPOBAHUIO TMO3UTHUBHOTO HMMHJIKA W TOBBIILICHUIO JIOSUIBHOCTU K OpeHIy
KOMITaHUU.

ABTOp pabOThl TOJITBEpPXKAAET, UYTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
UCCJIEyeMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX M JPYTUX
MCTOYHHUKOB TEOPETUYECKUE, METOJIOJIOTMUYECKUE U METOJUYECKUE TMOJIOKEHUS U
KOHLETILIUN COMTPOBOXAAIOTCS CChUIKAMU Ha UX aBTOPOB.



ANNOTATION

Thesis: 76 p., 9 figure, 10 table, 53 source, 7 adj.

MANAGEMENT OF MARKETING ACTIVITY, THE INTEGRATED
MARKETING COMMUNICATIONS, ADVERTISING, SALES PROMOTION,
PUBLIC RELATIONS, DIRECT MARKETING, DISTRIBUTION, PORTFOLIO
OF SALES

Object of research— LLC of "Mostra-groups"

Object of research — marketing activity of LLC of "Mostra-groups".

Work purpose: to estimate system of marketing activity at the organizations
and to prove the directions of her improvement in management.

Research methods: comparative analysis, groups, economic-mathematical,
expert estimates and questioning.

Researches and developments: theoretical bases of marketing activity are
studied, the financial and economic assessment of activity of LLC of "Mostra-
groups" is given, the assessment of management of marketing activity of LLC of
"Mostra-groups” is given, ways of improvement of management of marketing
activity are defined; specific proposals on improvement of management of
marketing activity are developed.

Technical and economic, social and (or) ecological importance: using of
the use of the recommendations offered in work will give the chance of the
organization to get the maximum profit, to promote formation of positive image
and increase of loyalty to a brand of the company.

The author of work confirms that the settlement and analytical material
given in her correctly and objectively reflects a condition of the studied process,
and all theoretical, methodological and methodical provisions and concepts
borrowed from literary and other sources are followed by references to their
authors.



