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AHHOTALIMSA

JunomHuas pabora: 67 c., 6 puc., 28 Tabi., 45 HICTOYHUKOB.

PEKJIAMHAA JATEJIBHOCTDb, OS®OKTUBHOCTH PEKIJIAMEI,
METO/IBI, ITOKA3ATEJIN, AHAJINS, CTPAXOBOM PBIHOK,
COBEPIIEHCTBOBAHUE

Oo0vbekr uccaenoanusa — 3ACO «KKEHTABP».

IIpeamer ucciaegoBaHusi — JaTh OLEHKY OPTaHHU3alUU U ONPENEIUTH IIyTH
NOBBIMICHUS  3(PGEKTUBHOCTH  PEKIAMHOM  JIEATCIHOCTH TPEANPHUATHS  Kak
uHCTpyMeHTa (popmupoBanus cipoca Ha mpumepe 3ACO «kKEHTABP».

Metoabl uccieg0BaHMA: TAOMUYHBIA METOJ, METOJ CHHTE3a U aHaIW3a,
METOJ1 CPAaBHEHHSI, IOCTPOEHUS TPEHAOB U JPYTHE.

UccnenoBanusi u  pa3paboTKu:  JUIUIOMHass  paboTa  IMOCBAIIEHA
3 ()EKTUBHOCTH PEKIAMHON JEeATENbHOCTH. PaccMaTpuBalOTCs TEOPETUUYECKHUE H
MPaKTUYECKHUE AaCIEKThl MpoIlecca B3aMMOJEHCTBUS Ppa3IMYHBIX METOAOB, pOJIb
pekiaMbl B (OPMUPOBAaHMM KOHKYpEHTHOW cpenbl PecnyOnuku bemapyce.
3HauMMOCTh pekiiaMmbl n3ydaercs Ha npumepe 3ACO «KEHTABP».

TexHMKO0-IKOHOMUYECKAs, COUMAJIbHAS W (WIM) JKOJOTHYeCKasi
3HAYUMOCTB. BHEJIPECHHUE NpeajiaraéMblX MEpPONPUITHA U YHPABICHHE PEKIAMHOU
JEATEIIbHOCTBIO JIsl TOBBIIEHUS 3()PEKTUBHOCTU AEATEIBHOCTU MPEITIPUATHSL.

ABTOp pabOTBl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAIMTHUYECKUI MaTepual MpPaBWIBHO U OOBEKTHUBHO OTPaXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
MCTOYHUKOB TEOPETHUYECKUE, METOJOJIOTMUECKHME U METOAMYECKHE TMOJOXKEHUS W
KOHLIETLIUNA COMPOBOXKAAIOTCS CChUIKAMU Ha UX aBTOPOB.



ANNOTATION

Graduation work: 67 p., 8 fig., 25 tabl., 45 sources.

ADVERTISING  ACTIVITY, ADVERTISING EFFECTIVENESS,
METHODS, INDICATORS, ANALYSIS, INSURANCE MARKET,
IMPROVEMENT.

The object of study — ZACO " KENTAVR".

Subject of research — advertising activity ZACO " KENTAVR".

Objective: to assess your organization and determine ways of increase of
efficiency of advertising activity of the enterprise as a tool of formation of demand
for example ZACO" KENTAVR".

Methods: tabular method, method of analysis and synthesis, comparison
method, trending and others.

Research and development: thesis on the effectiveness of promotional
activities. Examines the theoretical and practical aspects of the process of interaction
between different methods, the role of advertising in shaping the competitive
environment of the Republic of Belarus. The importance of advertising is studied on
the example ZACO" KENTAVR".

Technical and economic, social and (or) ecological significance:
implementation of the proposed activities in the management of promotional
activities, enhance the enterprise efficiency.

The author of the work confirms that resulted in her settlement and analytical
materials correctly and objectively reflects the state of the test process, and all
borrowed from literature and other sources of theoretical, methodological and
methodical positions and concepts are accompanied by references to their authors.



