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PED®EPAT
JlutuiomHuast pabora: 68 c., 4 puc., 7 Tab:m., 44 NCTOYHHKA.

KmoueBsle cnoBa: AI'EHTCTBO HEJIBWXMMOCTHU, AHAJINS,
NMHTEPHET-PEKJIAMA, MAPKETHUHI, PEKJIAMA, PEKJIAMHA#A
KAMITAHVS, CTPATEI' U, YIIPABJIEHUE PEKJIAMOM,

O0beKT HCCIIeI0OBAHMSA: 000 «ATEHTCTBO HEJIBUKUMOCTH
«AKageMHUIecKoe.

IIpeamer wuccjieoBaHUA: OCOOCHHOCTH  YMPABJICHHS  PEKIAMHOMN
JEATEeIIbHOCTHIO OPTaHU3alIUH.

Heab ucciieoBaHUAA: W3YUYCHUE TECOPETHUECKUX U MPAKTHUYECKUX OCHOB
YIOPABJICHHUS PEKJIAMHON JIEATEIbHOCThI0O CyOBEKTa paHKa HEIBHKUMOCTH U
ompenesieHne myted e€ coBepuieHCTBOBaHUs Ha mpuMmepe OOO «ATeHTCTBO
HEJBHIKMMOCTH «AKaJEMHUUECKOC).

MeToabl HcC/IeIOBAHUA: METOAbl CPaBHUTEIBHOTO U JIOTUYECKOTO
aHaanu3a, SKoHoMUueckou cratuctuku, SWOT-ananu3a.

B npomecce paboTbl OBUTM  PacKpBITBI TEOPETUKO-METOI0JIOTUYECKUE
OCHOBBI PEKJIAMbI, PACCMOTPEH MPOLIECC YNPABICHUS PEKIAMHON JEATEIbHOCTHIO,
ero cneruduka B chepe HEABMKUMOCTH U PUDATEPCKUX YCIYT, a TaKKe
MIPOAHATIM3UPOBAHBI OCOOEHHOCTH TPOBENICHUSI PEKIAMHBIX KaMmmaHuil B cdepe
HEJIBM)KUMOCTH; TPUBENICHBI OPraHU3aIl[MOHHO-d)KOHOMHYECKOE CBelIeHUs 00
ATEHTCTBE HEABMKUMOCTH «AKAQJAEMUYECKOE» M  OCYIIECTBIECH  aHalu3
yOpaBJIEHUS PEKIAMHOM JESITEIbHOCTH B ATEHTCTBE. Pe3yabTaToM MpOBEIEHHOIO
UCCIICIOBAHUSI  CTAll0  MPEIJIOKEHUE  HANpaBJICHUW  COBEPUICHCTBOBAHUS
PEKIIAMHOM IeSITEIbHOCTH B AT€HTCTBE HEABUKUMOCTH « AKAJIEMHUUECKOEY.

O6nacTel0  BO3MOXXKHOTO  MPAKTHYECKOTO  NMPUMEHEHUS  SBIISTIOTCS
PEKOMEHJAIIMK 10 TOBBIMICHUIO A(PPEKTUBHOCTH YNpaBIEHUS PEKIAMHOU
neateabHOoCThI0 OO0 «AreHTCTBO HEABUIKUMOCTH «AKaAJIEMUYECKOE)).

ABTOp pabOTHI TOATBEPKIAET, UYTO IIPUBEACHHBIM B HEH pacueTHO-
aHAJUTUYSCKUH MaTepuaa IPaBHWIBHO W OOBEKTUBHO OTPaKaeT COCTOSHHUC
HCCIIEyEMOTO TMPOIEcca, a BCE 3aMMCTBOBAHHBIC W3 JIUTEPATYPHBIX U JIPYTHUX
HCTOYHUKOB TEOPETUUYECKHE M METOJO0JIOTUUYECKUE TIOJIOKEHUS M KOHIICIIIUU
COITPOBOXKJIAFOTCS CChUIKAMHU Ha UX aBTOPOB.



POD®EPAT
JpimioMHasimpana: 68 c., 4 main., 7 tabin., 44 KpbIHILIbL.

Kunrouasisicmossl: AIEHIITBA HEPYXOMACII, AHAJII3, IHTOPHOT-
POKJIAMA, KIPABAHHE POKJIAMAIN, MAPKETBHIHI, PDOKJIAMA,
POKIIAMHAS KAMITAHIA, CTPATOI'TA

Ab'ektnacienaBanns: TAA «AreHurBanepyxomacii «AKaa3MidyHaEH.

IIpagmeTaaciaenaBanHs:acadiBaciiKipaBaHHsIpIKIaMHal A3eiiHacIIoapra
Hi3aLlbIl.

MbranacieqaBaHHs : BBIByY9HHETIAPITHIUHBIX 1
IPaKTHIYHBIXaCHOYKIpaBaHHIpIKIaMHalA3eiiHacIlocy0'ekTa paHKa Hepyxomactii 1
BBI3HAYDHHENUIIXOYACYJaCKaHAJICHHS Ha IIPBIKIIA3E TAA
«AreHITBaHepyXoMacIll « AKaJIdMIYHACY.

MertaabiaacieaaBaHHsi:MeTaIbUIaT YHATA 1 napayHajipHaraaHamizy,
sKaHaMmiyHaicTaThICThIKl, SWOT-anamizy.

4 nparpce paboThI ObLTI PaCKpBITHI TIap3THIKA-
MeTa1aariyHbIsIaCHOBBIPIKIIAMBI,
pasriie/pKaHIpalpcKipaBaHHIpIKIaMHai13eiHaco, srocnensidpika ¥ chepsl

HEpyXOMacI 1 PBIITAPCKIXIACIYT, a
TaKkcaMallpaaHalli3aBaHblacabJiBacLIpaBs A3eHHAPIKIAMHBIXKAMITaHId Yy  cepbl
HEPYyXOMacIli; MpbIBEI3EeHblapraHi3albliiHa-
IKaHaAMIYHAEe3BECTKINMPaATEeHITBEHEPYXOMACIIl «AKaadMIYHAE 1
XBIIIEYICHaHAI 3KIpaBaHHIpIKIaMHai 13eHacI ¥
Arenirse.BriHikamMnpaBe3eHaraiacie/1aBaHHs cTana
nparnaHaBaHaIrpaMKayyaacKaHaJIeHHSIPIKIaMHa 13eiHaCIT \

ATeHIITBEHEpYyXOMAaCIll «AKaIdIMIYHAEY.
Bo6naciroMarapiMaranpakThldHaran peIMSIHEHHS 3 STY JITFOIIIIapIKaMeH1atbl1

mna MAaBBINIHAIDPEKTHIYHACIIIKIpAaBaHHIPIKIIAMHAN 13€THACITIO TAA
«ATEHIITBaHEPYXOMACIll « AKaJdMIUHACY.

A¥Taprpanuplnaupsipaxkae, LITOIPBIBEI3CHBI \ &itpasikoBa-
aHATI THIYHBIMATIPBIUIIPABLIbHA 1 a0'eKThIYHAAIITIOCTPOYBAe CTaH
JoCJIeIHaranparaCy, a ycezanasbluaHbls 3 JTapaTypHBIX i
THITBIXKPBIHIITIAPITHIYHBIS 1 MeTaaalariyHplanaIaXdHH] 1

KaHIMIIBIICYTPaBaKAOIIACTIAChUIKaM1 Ha 1XayTapay.



RESUME

Work includes: 68 sec., 4 figures , 7 tables , 44 sources.

Keywords:  ADVERTISING, ADVERTISING CAMPAIGNS,
ADVERTISING MANAGMENT, ANALYSIS, INTERNET ADVERTISING,
MARKETING, STRATEGY, REAL ESTATE AGENCY

The object of study - Agency "Academic" Real Estate LLC.

Subject of research - especially management of advertising activities of the
organization.

Objective: study of the theoretical and practical foundations of managing
the advertising activity of the subject wound property and to identify ways of
improving it as an example of "Real Estate Agency" Academic ",

Methods: methods of comparative and logical analysis of economic
statistics, SWOT-analysis

In the process, have Dbeen disclosed theoretical and methodological
foundations of advertising, discussed the process of managing promotional
activities, its specificity in the field of real estate and real estate services, as well as
analysis of the characteristics of real estate advertising campaigns; given the
organizational and economic information about the Real Estate Agency
"Academic" and carried out promotional activities in the Agency Management
analysis. The result of the study was a proposal to improve the areas of
promotional activities in the real estate agency "Academic".

The scope of possible practical applications are recommendations to
improve the effectiveness of the advertising management of "Real Estate Agency"
Academic ".

Author work confirms that resulted in her settlement and analytical materials
correctly and objectively reflects the state of the test process, and all borrowed
from the literature and other sources of theoretical and methodological principles
and concepts are accompanied by references to their authors.



