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PE®EPAT
JumnomHuas pa6ora: 63 c., 9 ta6., 10 puc., 45 UCTOYHUKOB, 2 TIPUIIOKCHHUS.

KimoueBsie cnoBa: PEKJIAMA, BHUJ/IbI PEKJIAMBI, PEKJIAMHAA
JEATEJIBHOCTD, AHAJIN3 PEKJIAMHOM HNEATEJIbBHOCTU,
SOOEKTUBHOCTH PEKJIAMHOM JIEATEJILHOCTW.

OOBeKT ucciae10BaHus — peKIaMHas JesTeNIbHOCTh npeanpusatusiO00
«Hanonexktuny.

lenp  paboTel —  BBIABIEHHWE CYLUIHOCTH  YNpaBICHHUS  peKIaMHOU
NEATEIbHOCTBIO MPEANPUATHS, aHAJIU3 MPOBOJUMBIX PEKIAMHBIX MEPOIPHUATUH, a
TakKe pa3paboTKa pPEKOMEHJAIMil 10 JajdbHEeHWIIeMy COBEpPIICHCTBOBAHUIO
VIOPABJICHUS PEKJIAMHON JEATEIbHOCTBIO MPEINPUATUS,HA NPUMEpPE TOPIrOBO-
npou3BojictBeHHON kKomnanuu OO0 «HaHonekTun.

B mpouecce paboThl OBUTM PACKPBITHI OCHOBHBIE TEOPETUYECKUE AaCIEKThI
peKIaMHOM  JAESITENbHOCTH, TpeicTaBieHa oOmas  xapakrepuctuka OOO
«HaHomneKkTun», OpPOAHAM3UPOBAHA  CUCTEMA  YIPABICHUS  PEKIAMHOU
nestenbHocThi0 OO0  «HaHonektun», cOpMyIHpOBaHBl MPEAJIOKEHUS IO
I[&JIBH@ﬁIHCMy COBCPIICHCTBOBAHUIO YHpaBJICHUA peKHaMHOﬁ ACATCIBHOCTBIO
PEAIPUATHA.

O0651aCTHI0 BO3MOYKHOTO MPAKTHUECKOTO MPUMEHEHHUSI SIBJISIOTCS MPEATIOKEHUS
[I0 COBEPILIECHCTBOBAHHUIO JACSATEIBHOCTH KOMIIAHUM: PACIIUPEHUE aCCOPTUMEHTA
OPOAYKLUWH, MPOBEACHUE PEKIAMHBIX MEPONPHUITHI i1 HOBOW MPOAYKIIMH,
pacIIMpeHre METO10B PEKIIAMHOM AESTENbHOCTH.

DIEeMEHTOM Hay4YHOM HOBU3HBI IOJIYUYEHHBIX PE3YJIbTATOB SIBISETCS Pa3BUTHE
PEKJIIAaMHOM AEATEIBHOCTU B ceTy VIHTEpHET, co31aHne PEKIIAMHON UAEU U CTPATEruu
B OCOOCHHOCTSIX MTPOU3BOICTBEHHOM HUIIH MPEATIPUITHS.

ABTOp palOOTHI MOATBEPXKAAET, UYTO MPHUBEACHHBIN B HEHl aHATUTUYECKUU U
pacueTHbI MaTepHuall MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSHUE UCCIIETyeMOTO
BOIIPOCA, a BCE 3aMMCTBOBAaHHBIE M3 JIMTEPATypbl M JPYTUX HCTOYHUKOB
TEOPETUYECKHE W METOJOJIOTMYECKHE IMOJIOKEHUS M KOHLEILUU COMPOBOXKIAIOTCS
CCBUIKaMH Ha UX aBTOPOB.



PO®EPAT
Jermmomuasmpana: 63 c, 9 tab., 10 man., 45 xpeiHin, 2 gagartka.

KimouassisicioBel:  POKJISIMA, BIJIbl POKJIAMBI, paknamnaiia3eiHaciii,
AHAJII3psknamuaiinzeitnacti, s exTeyasiapaxiamusis J3EMHACI]L

Ab'exTaacnenaBaHHs —p3KJIaMHas A3eHHACUBIIPAIIPLIEMCTBA
00O «Hanonektun».

Mbta paboThI —BBISTYJICHHECYTHACIIIKIpaBaHHIpIKIaMHai 13eiiHa-
CTBIONPAIIPHIEMCTBBI, aHaII3MPaBOA3ALIAPIKIAMHBIXMEPAPbIEeMCTBAY, a
TaKcaMapaclpanoyKkapsIKaMeHarbli na
JaedbIMy1acKaHaIeHHIKIpaBaHHApIKIaMHal 13eHHACIIONpaIIphleMCTBaHa
npbikiIaa3erapropa-seiTBopuaral AA «HaHonexkTuny.

Y mpaimpee paboThl  OBLII  PAcKpBITBI  ACHOYHBIATIAPITHIYHBIA ~ ACHEKTHI

pAKJIaMHai13eHHacl, IIpaJCTayJIeHaaryJbHasIXapaKTapbICThIKA TAA
«Hanonektun»,  mpaaHajizaBaHaciCTIMakKipaBaHHSApIKIaMHaia3eiHaciio  TAA
«Hanonexktuny, chapMyIsIBaHBIIPATIaHOBbI na
JanenbpIMy1ackaHalleHHIKIpaBaHHAPIKIIaMHal 13eHHACIIONIPaAIPhIEMCTBA.

Bob6unaciromarasiMaranpakTedHaranpbIMSHEHHA3 Y IS FOL LA PAIaHOBbI na
ynackaHaleHHI1A3eHHaCIIKaMIIaHii: HalIbIPIHHEACAPTHIMEHTYIPATyKIIbI1,
paBsA3eHHEPIKIAMHBIXMEPAIIPHIEMCTBAY LTSt HOBalNpagyKIIbli,
nambIp3HHEMEeTaay pIKIaMHal A3 HACI.

DnemeHTaM
HaBYKOBailHaB13HBIATPBIMAHBIXBBIHIKAY 3 Ay IsIelIIapa3BillIEpIKIaMHal[3eHacl ¥
CETKIIHTAPHAT, CTBap3HHEPIKIaMHaN1131 1 CTpatarii y
acabJ11BaCIIXBBITBOPYANHITIBITTPAANPHIEMCTBA.

Ay¥Taprpanuslnanupsipaxae, IITONPBIBE/I3CHBI N éaHaII TBIYHBI 1
Pa3iKOBBIMATIPBISUIIIPABLIbHA 1 a0'eKThIYHAAITIOCTPOYBAe CTaH

JOCTIeTHATABITAHHS, a YyCe3ana3bluanbls 3 JITapaTypshl 1 IHIIBIXKPBIHIITIAPITHIYHBIS
1 MeTajalaridyHbpSIMaIakdHHl 1 KaHIPIIBICYpaBapKaoIIaciachblyikaMml  Ha
1xayTapay.



ESSAY
Graduation Work: 63 p., 9 tables, 10 figures, 45 sources, 2 applications.

Keywords: advertising, advertising, promotional activities, analysis of
advertising activity, efficiency of advertising activity.

Object of research — promotional activities ofLLC«Nanopektin».

Purpose — to identify the essence of management of advertising companies, the
analysis carried out promotional activities, as well as offer recommendations for
improving the activity of the enterprise.

In the process, it has been disclosed the basic theoretical aspects of advertising,
promotional activities. A general characteristic of «Nanopektin», analyzed the
advertising activities of the company, the analysis of financial and economic
indicators, as well as performed an analysis of the strengths and weaknesses of the
company — SWOT-analysis.

The scope of possible practical applications include proposals for improving
the activity of the company: extension of the range of products, promotional activities
for new products, the expansion of methods of advertising.

Elements of scientific novelty of the obtained results is the development of
promotional activities on the Internet, creation of advertising ideas and strategies in
the characteristics of industrial enterprise niche.

Author of that work confirms that the resulted in his analytical and billing
material correctly and objectively reflects the state of the test question and all
borrowed from the literature and other sources of theoretical and methodological
principles and concepts are accompanied by references to their authors.



