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PED®EPAT
Hunnomuas pabora: 74 c., 9 puc., 21 Tabmn., 45 ucrounuka, 4 NpUIOKEHHUS.

KimoueBsle  cnoBa: PEKJIAMA, PEKIIAMHASA  JAEATEJIBHOCTD,
PEKITAMOIATEJIN, PEKJIAMHBIE AI'EHCTBA, MAPKETHUHI, C®O®EPA
PEKJIAMHOM! JIESITEJIbHOCTH.

Oo6mbekt uccnenoBanus — PYII «benrenexom.

[enb paboThl —pa3paboTKa MPEAIoKEHUN M0 COBEPUICHCTBOBAHUIO PEKIAMHON
nesitenbHocTH nipeanpustus PYII «bentenekom»u onieHka ux 3¢ (HeKTUBHOCTH.

B nmpouecce wuccienoBaHus NPOAHAIM3UPOBAHBI TECOPETHUYECKHE OCHOBBI
PEKIIAMHOM JIEATENBHOCTH: CYIIHOCTBM METOABI YIPAaBICHHUs; NPOBEAECH aHaIU3
OpraHMU3AIMOHHON CTPYKTYpPHI NMPEANPUATHUS, €r0 CHEUATN3AINNA U YCIOBUN pabOThI
Ha pBIHKE;, MPOaHATU3UpPOBaHAa (UHAHCOBO-DKOHOMHUYECKAs JesATeabHOCTh PVYII
«benrenekom»; NMpoBeeH aHAIN3 peknamMHon aestenbHocTH PYII «benrenexkomy;
pa3pabOTaHbl HAMPAaBIICHUS] COBEPIICHCTBOBAHUS peKiIamMHOU aesteabHocTH PVYII
«benrenexom»; mpousBeieHa olleHKa 3()(PEKTUBHOCTH MpeIaraeMbIX MEPOIPUATUH.

OO65acThI0O BO3MOXKHOTO TMPAKTUYECKOTO MPUMEHEHHsI Pe3yJbTaTOB pabOThI
SBJSACTCS WCIOJIB30BAHUE IMPEAJIAracMbIX MEPOIPUATHM I COBEPLICHCTBOBAHUSA
PEKIIAMHOM ESATENBbHOCTH IPEAIPUATHUS.

DNeMEHTOM Hay4YHOW HOBHM3HBI IOJYYEHHBIX pE3YyJbTaTOB  SABISIETCS
pa3paboTka NPEIOKEHUN 10 COBEPUICHCTBOBAHUIO PEKJIAMHOW JEeSTEIbHOCTH
npennpustua PYII «bentenexkom».

ABTOp pabOThI MOATBEPKIAET, YTO MPUBEACHHBIN B HEW aHATUTUYECKUN U
pacueTHbI MaTepHuall MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSHUE UCCIIETyeMOTO
BOIIPOCA, @ BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JPYTMX HCTOYHUKOB,
TEOPETUYECKUE U METOJOJIOTMYECKHUE ITOJOKEHUS M KOHLENLNHA CONPOBOKIAKOTCS
CCBUIKaMH Ha UX aBTOPOB.



PO®EPAT

Heimmomuasmipana: 74 c., 9 main., 21 tabm., 45 KpbIHilbl, 4 TPHIKIATAHHS.

KimouapeisicioBer: POKJISIMA, poknamMHaia3eiHacii, piakiaManayrmay,
pakinamuaearenctBo, MAPKETBIHI, C®EPA POKJIIAMHAN J3EMHACILI],
CPOJIKI MACABAI IHOAPMALIBIL

Aol'extnacnenaBanns - PYII «bentanekamy.

Mbranparsl - pacrpanoyKanpamnasoy na
ynackaHaleHHIpIKIaMHaia3eiiHacinpaanpeiemctBa  PYII  «bentamexkam» 1
alPHKa1X’()eKThIYHACIII.

% npatpce paboThI BbIByYaHapIKJIaMHasA3eHACIIb: CYTHACIIb,
XapaKTapbICThIKA 1 MeTaJbIKIpaBaHHS; npaBe/l3eHaa3HasIMIICHHE 3
apraHi3aIbIfHANCTPYKTYypaUIpaIpbleMCTBa, STOCIENBIUTI3ANbIANA 1 YyMoBaMinparbl
Ha PBIHKY; MpaaHaiizaBaHadiHaHcaBa-skaHamiuHasa3eiHacp PYII «bentamekamy;
paBe3eHbIaHaTI3pIKIaMHAN 3eHHACTI PVII «benTanexkamy;
pacmparaBaHbIHApaMKiynackaHajieHHsIpakiamMHai3eiinaciii PYIT  "benranekam";
npaBe3eHasaPHKad)eKThIyHACIBITpariaHaBaHBIXMEPANIPHIEMCTBAY .

Bo6naciiroMmarysiMaranpakThI9HAralphIMsIHEHHS3 ST JITFOIIIIapIKaMeH Ty FOITIa-
IbI1 A YjacKaHaAJIEHHIPAKIaMHAN 3¢ HHACIIIPAIITPHIEMCTBA.

DneMeHTaM
HaBYKOBailHaBI3HBIATPHIMAHBIXBBIHIKAY3' STy IseIIIIapacpalioyKanpanaHoy na
ynackananeHHipakiIaMHaia3eitHacinpaanpeiemctBa PYII «benaranexamy.
Ay¥Tapnpanpinanssp/pkae, IITOIPBIBEI3EHBI y ¢ilaHaI ThIYHBI 1
pa3IiKOBBIMATIPBISIIIPABUIbHA 1 a0'eKThIYHAAUTIOCTPOYBae CTaH

JOCIICTHATAMNBITAHHS, a Yyce3ala3bluaHblsl 3 JITapaTypHBIX 1 I1HIIBIXKPBIHIII,
TIAPITHIYHBIA 1 MeTaJaIariyHbIIIaIaXdHH] 1
KaHLPIIBIICyIpaBa/KaroacnacbluIkaMi Ha 1xayTapay.



ABSTRACT
Thesis: 74 ex., 9 Figure, 21 Table, 45 Source, 4 applications.

Keywords: ADVERTISING, PROMOTIONAL ACTIVITIES,
ADVERTISERS, ADVERTISING AGENCIES, MARKETING AND
PROMOTIONAL ACTIVITIES FIELD, THE MEDIA.

The object of study — "Beltelecom"”.

Purpose - to develop proposals for improving the promotional activities of the
enterprise "Beltelecom™ and an assessment of their effectiveness.

In the process, studied promotional activities: the nature, characteristics and
management practices; held acquaintance with the organizational structure of the
enterprise, its specialization and working conditions in the market; analyzed the
financial and economic activities of "Beltelecom"; analysis of advertising activity
"Beltelecom"; developed ways of improving advertising "Beltelecom™; evaluated the
effectiveness of the proposed measures.

The scope of possible practical applications are recommendations, which
improve the promotional activities of the enterprise.

Elements of scientific novelty of the obtained results is to develop proposals
for improving the promotional activities of the enterprise "Beltelecom".

Work Author confirms that the analytical contained in it and checking the
material correctly and objectively reflects the state of the test question and all
borrowed from the literature and other sources, the theoretical and methodological
terms and concepts are accompanied by references to their authors.



