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PED®EPAT
Junnomuas pabora: ctp. 50, puc. 1, Tabmn. 5, UICTOYHUKOB 45.

KiroueBrsie cJIoBa: MAPKETHHI, PEKJIAMA,
MAPKETHUHI'OBASCTPATEI' .

O6wbekt uccnenoBanusi —-OAO «CBeTa0ropck XUMBOJIOKHOY.

[IpeameT ucciienoBaHus — MApPKETUHIOBASI I€ATEIIBHOCTD IPEIPUATHU.

Llenp uccienoBaHus — aHAIUM3 MApPKETHHIOBOM JEATEIBHOCTH IMPEAIPHUITHS
OAO «CaeTnoropck XuMBOJIOKHO», BEIPAOOTKA MyTEH IO €€ yIyUIIeHHIO.

B nmpouecce paboTel pacKkphITO COAEpXKaHME IpoLecca MapKEeTHHIOBOM
NEeATEIbHOCTH; KOHKPETU3UPOBAHBI MOHATHE «MApPKETUHI», ONPENEIECHbl OCHOBHBIE
COCTaBIISIIOIIME MAapKETUHIOBOM JESITENbHOCTH, a TaKkKe METOAbl U (QOpMBI
MapKeTHUHIa Ha MPEANPUSTHH; HUCCIEIOBAaH pPHIHOK MOJUI(PUPHBIX  HUTEH;
pazpaboTaHbl ~ PEKOMEHJAIIMM 10  COBEPIICHCTBOBAHUIO  MAapKETHHIOBOM
nesrenbHocTH OAO «CBeTI0ropck XMMBOJIOKHOY.

OOnacTpl0  MPAKTUYECKOTO  MPUMEHEHMs]  SBISETCS  HCIOJIb30BAHME
OPEMIOKEHHBIX ~ PEKOMEHJAUMiA [0  COBEPUICHCTBOBAHHWIO  MAapKETHHIOBOM
JESATENIbBHOCTH Ha TMPEANPUATUSAX [0 MPOU3BOJACTBY MOMMAIDUPHBIX HUTEH W
IIPOIMIJIEHOBOM TapBbl.

DNeMEHTOM Hay4YHOW HOBHU3HBI IOJYYEHHBIX pE3YyJbTaTOB  SIBIISIETCS
OpejIoKEeHHe 1O  HWHAUBUAYaJbHOMY  MOJAXOJIY  MAapKETHHIOBBIX  CIIyXkO
HAIlpEANpPUATAA B OCYIIECTBICHUM MAapKETUHIOBOW JEATENBHOCTH C YYETOM
CHeU(pUKU PbIHKA U €r0 BO3MOXHOCTEH.

ABTOp palOTHI MOATBEPKAAET, UYTO MPUBEICHHBIM B HEW aHAIUTUYECKUH U
pacyeTHBIN MaTepuall MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE HCCIEAYEMOTO
BOIIPOCA, @ BCE 3aMMCTBOBAHHBIE W3 JINTEPATYpHbIX M JIPYTUX HCTOYHHUKOB,
TEOPETHUYECKHE U METOJOJIOTMYECKHE IMOJIOKEHUS M KOHLEIMLUN COMPOBOXKIAIOTCS
CCBUIKaMH Ha X aBTOPOB.



POD®EPAT
Heimmomuas npara: c. 50,mai. 1, tabn. 5, kpeiHindS.

KirouaBbis CJIOBBI; MAPKETBIHI', POKIISIMA,
MAPKETBIHI'OBAACTPATOI'LA.

Ab'ext nacnenaBaHHsI-AAT «CBeTnaropckXuMBOJIOKHO».

[Ipanmer nacnenaBaHHSI-MapKeThIHTaBas A3€iHACIb MPAANPHIEMCTBA.

MbTa paboTel —aHami3 MapkeThlHTaBail n3eifHacui mnpaamnpeiemctBa AAT
«CBeTnaropck XMMBOJIOKHO» ,BBINIPALIOYKa HIJIAXO0Y A 5i€ TaJSIIIISHHIO.

VY mpaipce paboThl pacKphiTa YTphIMaHHE NPAIACY MapKEThIHTABAM J3€i-
HACI[l; KaHKP3ThI3aBaHbl MAHSIIE «MAapKETHIHT», BbI3HAYaHbl ACHOYHBIS CKIJIATHIKI
MapKeThIHTaBail JA3eiiHacii, a TakcamMa MeTaibl 1 (OpMbl MapKETHIHTY Ha
OpaanpbIeMCTBE; JachjelaBaHbl pbIHAK MOJIAQIPHBIX HITAK; paclpanaBaHbl
pIKaMeHJalbli  Ta  YJacKaHaJeHHI — MapkeThlHraBad — n3eiiHacmi  AAT
«CBeTaropck XiMBajIlaKHO».

Bob6unacionpakTeiuHaranpeIMsiHEHHS3 T SIS F0LIIIapIKaMeH a1lbI1 na
ynackaHalleHHIMapKeThIHTaBai13eiHaci Ha IpaaNpbIEMCTBAX na
BBITBOPYACLINOMI3(PIPHBIXHITAK 1 TPOMUICHOBOM Taphl.

DneMeHTaM
HaBYKOBailHaB13HBIATPHIMAHBIXBBIHIKAY3' Y IsICIIIIA1HIbIB1 Ay aIbHBITAIBIXOIMAPKETHI
HTaBBIXCITY:KO0ay Ha MpaarpbleMCTBE ¥ aXbILLAYICHHIMApKEeThIHTaBal3eiHaCIl, 3
ylikamcrenpbl(iki peIHKY 1 STOMardbIMacIisy.

A¥Tapnpanpinanssppkae ,LIITONPBIBEA3EHBI y ¢iaHaI ThIYHBI 1
pa3IiKOBBIMATIPBISIIIPABUIbHA 1 a0'eKThIYHAaUTIOCTPOYBae CTaH
JOCIICTHATANBITAHHS , a Yce3amas3blyaHblsl 3 JITApaTypHBIX 1 IHIIBIXKPBIHII
TIAPITHIYHBIA 1 MeTaJaariyHbIIIaIaXdHH] 1
KaHLPIIBICyIpaBaKarolacnacbuikaMina ixayrapay.



ABSTRACT
Thesis: 50 p., figure 1, table 5, source 45.
Keywords :MARKETING, ADVERTISING, MARKETINGSTRATEGY.

The object of research —«SvetlogorskHimvolokno».

Subject of research — marketing activities of the company.

Purpose - analysis of marketing activity of the enterprise JSC
«SvetlogorskHimvolokno», develop ways to improve it.

In operation, the disclosed content of the process of marketing Dey- relativity;
fleshed out the concept of «marketing», the basic components of marketing activities,
as well as the methods and forms of marketing at the enterprise; investigated the
market polyester filament; developed recommendations for improving the marketing
activities of JSC «SvetlogorskHimvolokno».

The practical application are recommendations Sauveur-ment of marketing
activity at the enterprises for the production of polyester fibers and polypropylene
containers.

Elements of scientific novelty of the obtained results is the indivi-dual
approach of marketing services to the Company in the implementation of marketing
activities, taking into account the specifics of the market and its opportunities.

Author work confirms that resulted in her analytical and billing material
correctly and objectively reflects the state of the test question and all borrowed from
the literature and other sources, the theoretical and methodological terms and
concepts are accompanied by references to their authors.



