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OOBEKT HccaeIoBaHus — MAPKETHHIOBasi cTpaTerust kommanuu Flaxcom.

[lenp paboOThl — M3yUEHUE TEOPETUYECKUX OCHOB MAPKETUHIOBOM CTpaTeruu
OpraHM3allii W TyTeHd €€ COBEpPIICHCTBOBAHMS B COBPEMEHHBIX YCJIOBHSIX
XO3s5IIICTBOBaHUS, U3YUCHHUE U BBISIBIICHUE CHIIBHBIX U CIIA0BIX CTOPOH OpraHU3aI[|H.

B nmpouecce paboTel pacKphlTa CYIIHOCTh M COBPEMEHHOE 3HAYEHUE
MapKETHHTa; BBISIBICHBI OCOOEHHOCTH, 337aud U (PYHKIMHU CTPATETMH MapKETUHTa;
oTpesiesieHbl OCHOBHBIE MAapKETHHIOBBIE CTPATETMU COBPEMEHHOW OpraHU3alllu;
cienana oOmas XapakTepucTuka kommanuu Flaxcom — u  mpoanamm3upoBaHbI
KOHKYpPEHTHAas CpeJia UCCIeAyeMOi opraHu3aluu.

OOmacThl0  BO3MOXKHOTO ~ NPAKTHYECKOTO  NPHUMEHEHHUS  SBISIOTCS
PEKOMEHJIalluU 110 COBEPIIECHCTBOBAHUIO MAapKETUHIOBOM CTpaTeTMu Pa3InYHbIX
OpraHM3alii, MPOU3BOANINX AHAJIOTMYHYIO MPOAYKLHUIO. DJIEMEHTOM Hay4YHOU
HOBH3HBI TOJIYYEHHBIX PE3YyJbTaTOB SBIISIOTCS MEPOIPHUSTHS, HaIllpaBICHHbIC Ha
yIIy4lIEeHUE MAapKETUHIOBOW CTPATErHH MPEANPUATHS, YTO O3BOJIUT EMY PACIIUPHUTh
KIUEHTCKYI0 0azy. TakumMu MeponpusTHSIMHU MOTYT SBJISTHCS: CO3/laHue Oa3bl
JaHHBIX O KJIMEHTaxX, NEePCIEeKTUBaX, HCTOUHUKAX CCHUIOK, YCIyrax, 10X0Jax, CBs3sX
U TIp.; MOJIepHM3AIMs BeO-caiiTa.

ABTOp palbOTHI MOATBEP’KAAET, YTO MPHUBEACHHBINM B HEHl aHAIUTHUYECKUU U
pacueTHbI MaTepHuall MPaBUIbHO U OOBEKTUBHO OTPAXKAeT COCTOSIHUE UCCIIETyeMOTO
BONPOCa, a BCE 3aMMCTBOBAaHHBIE W3 JIUTEPATYPHBIX U JAPYTUX HCTOYHHUKOB,
TEOPETUYECKHE M METOJIOJIOTUYECKUE MOJIOKEHHUS M KOHUEMHIIMH COMPOBOXKAAIOTCS
CCBUIKaMH Ha UX aBTOPOB.
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AO'eKT macienaBaHHs - MapKeThIHTaBasl CTpararis kammadii Flaxcom.

MbhTta paboThl - BBIBYYSHHE TIAPATHIYHBIX ACHOY MAapKeThIHraBaid CTpaTarii
aprafizaipli 1 NIUIIXOY s€ VYAacKaHaJeHHS Y CydacHBIX yMOBax racrajiapaHHs,
BBIBYUYDHHE 1 BBISIYJICHHE MOIIHBIX 1 CJTa0BIX 0aKkoy apraHizailbli.

Y mpampce mpainbl  packphiTa CyTHacllb 1 CydacHae 3HAudHHE MAapKETHIHTY;
BBISYJICHBI acaliiBacii, 3a7aybl 1 (PYHKIBI CTpaT3rili MapKETHIHTY; BbI3HaYaHbI
ACHOYHBISI MapKETBIHTaBBIS CTPATATll CydacHaW apraHizaipli; 3po0JieHass aryiabHas
xapakTapbicThika Kamrmanili Flaxcom 1 mpaanamizaBaHbl KaHKypPIHTHA€ acsapojJi3e
JOCTIeTHAN apraHi3allbli.

BobGnaciro MardypiMara mpakThlUHAra MPBIMSHEHHS 3'SYIISIOIIA pPIKAMEHJAIbIl ma
yaackaHaJeHHI MapKeThIHTaBaill CTpATaril PO3HBIX apraHizallblii, sIKisl BhIPAOJISIOLb
aHaNAriYHyI0 TPAIyKIBII0. JJIeMEHTaM HaBYKOBail HaBi3HBI aTPhIMAHBIX BBIHIKAY
3'SIYAAIONIA  MEpanmpbIEeMCTBBI, HAaKipaBaHbIl Ha TAIANIIIHHE MapKEeThIHTaBai
CTpAaTaril MpaANpbIeMCTBA, IITO Ja3BOMILb SIMY MalIBIPIIs KIieHIKYI0 0a3zy. Takimi
MepanpeleMCTBaMi MOTYIb 3'SYJSIa: CTBapdHHE 0a3bl JaA3€HbIX a0 KIIeHTax,
MEPCIEeKThIBAX, KPBIHILAX CIAChUIAK, Maciayrax, [OaxojaxX, CyBS3sSX 1 IHII
MaJPpHI3albIs BIO-caiTa.

A¥yTap mpainbsl nauBApIKae, IITO MNPBIBEA3ECHbI Y €M aHAMITBIYHBI 1 Pa3liKOBBI
MaTAPBISIT TpaBiIbHA 1 a0'eKThIVHA a/TIOCTPOYBAE CTaH JIOCIEIHAra MbITaHHS, a yce
3ama3bluaHblsi 3 JITAPaTypHBIX 1 IHIIBIX KPBIHII, TIAPITHIYHBIA 1 METaJalaridHbIA
najak’aHHI 1 KaHIPMIBI CypaBajpKarollia CracklikaMi Ha 1X ayTapay.
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Object of study - a marketing strategy of Flaxcom company.

The purpose of the work - the study of the theoretical foundations of marketing
strategy of the organization and ways of its improvement in the current economic
conditions, the study and identification of the strengths and weaknesses of the
organization.

In the process, it reveals the essence and importance of modern marketing;
The features, objectives and functions of marketing strategies; the basic marketing
strategies of modern organizations; made a general description of the company
Flaxcom and analyzed the competitive environment study organization.

The scope of possible practical applications are recommendations for
improving the marketing strategies of the various organizations that produce
similar products. Elements of scientific novelty of the obtained results are
measures aimed at improving the marketing strategy that will allow it to expand its
customer base. These activities may include: the establishment of customer
databases, prospects, reference sources, services, income, relationships, etc .;
modernization of the website.

Author work confirms that resulted in her analytical and billing material
correctly and objectively reflects the state of the test question and all borrowed
from the literature and other sources, the theoretical and methodological terms and
concepts are accompanied by references to their authors.



