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PE®EPAT JUILJIOMHOM PABOTHI

O0bemM AUIUIOMHOM pabOThl CcOCTaBisgeT S8 CTpaHUIl M BKIOYaeT 2
MPUJIOKEHUS U 54 UCHOJIb30BAHHBIX UCTOYHUKA.

KIIIOUEBBIE CJIOBA: KOMMEPYECKAA PEKIIAMA, KAHAJIBI
PACITPOCTPAHEHUS PEKJIAMBI, BO3JIEMCTBUE PEKJIAMBI, T'EHJIEP,
I'EHAEPHBIE CTEPEOTUIIbI, T'EHAEPHBIE OBPA3bI, PEKJIAMHLBIE
OBPA3bI, OBPA3bI MVYXUYMHbBI B PEKJIAME, OBPA3bl XEHIIMHbLI B
PEKJIAME.

OOBEeKT wucchneoBaHUsl JUIJIOMHOM paboThl — KOMMEpUecKas pekiama.
[Ipeamer wuccnegoBaHUS NUILIOMHOM pabOThI — MKEHCKHE U MYXKCKHUE 0O0pa3bl,
UCIIOJIb3yeMble B KOMMepueckoil pekiame. Llens nummomHoi pabOThl — pacKpbITHE
OCOOEHHOCTEM IKEHCKUX U MYXKCKHMX 00pa3oB B KOMMEPYECKOM peKIiame.
MeTo1070rHYeCKyI0 OCHOBY JIUILIOMHOM paOOThl COCTABUIU OOIIEHAYYHbIE METO/bI:
METOJI aHAJIN3a U CUHTE3d, METOJ MHAYKUUHU U JCAYKIUU, UCTOPUUYECKUU METOJ, a
TaK)X€ YAaCTHOHAyYHBbIC, HCIOJIb3YEMbIE IIPU MPOBEACHUU COLMOJIOTHUYECKHUX
UCCJIeIOBAHUM (OTIPOCHBIN METOJ).

B nponecce HanucaHusi TUIUIOMHOM paOOThl ObUIM TMOJYYEHBI CIEIYIOLTUE
pe3yibTaThl: OMpe/esieHa CYIIHOCTh KOMMEPYECKOM pekiamMbl U OCOOECHHOCTH
KaHAJIOB €€ pACIpPOCTPAHCHUsSI; BBISBICHBI OCHOBHBIE CIOCOOBI BO3JEHCTBUSA
KOMMEPYECKON peKaMbl Ha TOTPEOUTEINS; pACCMOTPEHBI T€HJEPHBIE CTEPEOTHIIBI U
reH/IepHbIe 00pa3bl B KOMMEPUYECKOHN pekiiame; 0000IIeHbl Kiiaccudukanum o0pa3oB
MYKYMHBl U JKEHIIUHbI B KOMMEPUYECKON pEKJIaMe pa3JIMYHbIX HCCIIEI0BATEIIECH;
BBIZICIICH PSJ] KIIIOYEBBIX XapaKTEPUCTHK O0Opa30oB MYXYHHBI W IKCHIIMHBI B
KOMMEPUYECKOM pEKJiaMe, OCHOBAHHBIX HA MHEHMM MYXUYMH M JKCHIIMH Pa3HbIX
BO3PACTOB;  OIpEJeieHa  LejeBas  ayIUuTOpUs  KOMMEPUYECKOW  PEKIIAMBI,
UCIIOJIB3YIOIIAsl KEHCKHE M MYKCKHE O00pa3bl, IO MHEHHI0O KaK MY)XYHMH, TaK U
JKEHIIMH; BBISBJICHBI MJI€aTbHBIE 00pa3bl MYXYHHBI U KEHIIMHBI B KOMMEPUECKOMN
peKname.

HoBu3Ha nosydeHHBIX Pe3yJbTaTOB 00YCIOBICHA OTCYTCTBUEM KOMIUIEKCHOTO
MOIX0/1a K BOCIIPHUSATHIO 00Pa30B MY>KUHUHBI M KEHITUHBI B KOMMEPUYECKON peKiiame,
HEOMPEICTICHHOCThIO OCHOBAHUM JIJIsi ompeiesieHust ux ocobennocrei. [lomyuennnie
pEe3yJIbTaThl XapPAKTEPU3YIOTCS IIUPOKHMHU BO3MOKHOCTSMH TEOPETHUYECKOTO H
MPAKTUYECKOTO MpUMEHeHUs. Marepuaibl TUIIIIOMHOW pabOThl MOTYT MPUMEHSITHCS
B yueOHOM TIpoliecce, a TakKe IpH pa3paboTKe PEeKIaMHOW KaMIaHWW U TUTAHOB
PEKJIaMHBIX MEPOTPUSTHM.

Marepuanbl U pe3yJabTaThl JTUIJIOMHONW paboThl ObUTM TIOJYYEeHBI Ha
OCHOBAHUM  JIOCTOBEPHBIX HCTOYHUKOB W  CaAMOCTOSITEIBHO  IMPOBEACHHBIX
TEOPETUYECKUX U MTPAKTUYECKUX UCCIICIOBAHUN.



PO®EPAT JBIIIIOMHAM PAEOTHI

AG'em npITuIOMHAlR paOOTHI cKilagae 58 crapoHak 1 YKirodae 2 MpbIKJIaJaHHs 1
54 BBIKapBICTAHBIX KPBIHIIIBI.

KJIIOYABBIS CJIOBBl: KAMEPILIBIMHAS POKJIAMA, KAHAJIBI
PACITAVCIOJDKBAHHS POKJIAMBI, V3/3ESIHHE PAKJIAMBI, T'EHJIDP,
I'EHA2PHBIA CTOPOATHIIIBI, T'EHJADPHBISA BOBPA3bI, POKIIAMHBIA
BOBPA3bI, BOGPA3 MVYXUYbIHbI V POKIIAME, BOBPA3 XXAHYbIHbI V¥V
POKJIAME.

AOG'exT nacnegaBaHHs JbIMIIOMHAN pabOThI — KaMepliplitHas pakiama. [Ipagmer
JaciaelaBaHHs JBITUIOMHAM pabOThl — JKaHOUBIA 1 MYXKYBIHCKISL BOOpasbl, SKis
BBIKApBICTOYBAOIIA ¥ KaMmepllbliiHali pokiiamMe. MpdTa ablluioMHaW paboThl —
packphIIé acabiiBacisly >KaHOYBIX 1 MYKYBIHCKIX BoOpazay y KaMmepllblifHaii
pakiaMe. Mertananariunylo acHOBY JBIIIJIOMHaM pabOThI CKJail aryjibHaHABYKOBBIS
MeTaJIbl: METaJ aHaMI3y 1 CIHTA3Y, MeTaJl IHIIYKIIbI1 1 IYKI[bI1; TICTApbIYHbI METAI, a
Takcama amnbITalbHBl  METaJd, SKI  BBIKAPBICTOYBaEIlla Mpbl  IPaBsAI3CHHI
calblsUIariYHbIX Jaclie/JaBaHHSY .

VY mparpce HamicaHHS JBITIJIOMHAM Mpaiibl ObUTI aTphIMaHbl HACTYITHBIS BBIHIKI:
BbI3HAUaHa CyTHAacIlb KaMmeplbliHA poakjgamMbl 1 acabiiBacii KaHajay se
pacnaycCro/UKBaHHS;, BBISYJICHBI ACHOYHBIS CIOCA0Bbl  Y3/3€SHHA KaMepIbliHAM
pPOKJIaMbl Ha CHAXBIYIIa; pasriie/KaHbl TEHIPPHBIS CTIPIATHINBI 1 TEHADPHBIS
BOOpa3bl ¥ KaMepIlplifHal pakiiaMme; adaryibHeHbl Kiaciikaibli BOOpa3ay My>KUbIHbI
1 JKaHYbIHBI ¥ KaMepIbIHA pAKJaMe PO3HBIX JacielublKay; BBUTyYaHbI IIdpar
KITFOUABBIX XapaKTapbICTBIK BOOpa3ay MYKYBIHBI 1 JKaHUBIHBI y KaMmepIibliHan
pAKJIaMe, 3aCHaBaHBIX HA TyMIIbl MY>KYBIH 1 )KaHYbIH PO3HBIX y3pOCTay; BhI3HAYAHA
MATaBasg ayIbITOPbIA KaMepIbliHANl PAKIaMBbl, sIKas BBIKAPHICTOYBAE >KAaHOYbISA 1
MY>KUBIHCKIsI BOOpa3bl, MaBOJI€ MEPKABAHHS SIK MY>KUYbIH, TaK 1 )KaHUbIH; BBISYJICHBI
171PaJIbHBISA BOOPa3bl MY KYbIHBI 1 )KaHUBIHBI § KaMEpIIbIiHAN pIKIIaMe.

HaBizHa arpeiMaHbIX BBIHIKAY aOymoyieHa aJCyTHACLI0 KOMIUJIEKCHAra
NajpIX0y Ja VYCOpbIMaHHS BOOpa3ay MYyX4YbIHBI 1 >KaHYBIHBI Yy KamepiibliHai
pAKIIaMe, HABBI3HAUAHACIIIO TIJCTay IS BRI3SHAUIHHS 1X acabiiBacusy. ATpbIMaHBISA
BBIHIKI XapaKTapbI3yOIla MIBIPOKIMI MardbIMacIisiMi T3apAThIYHAra i MpakThlyHara
OPBIMSHEHHS.  MaTdiphlsiiibl  ABIIJIOMHAN  paboOThl  MOTYIh  MPBIMSHALA Y
HABYYaJIbHBIM TMpardce, a TakcaMa Mpbl paciparoyIsl pIKIaMHail KaMmaHii 1 TiaHay
PAIKIIAMHBIX MEpanpbhIeMCTBaY.

Mat3peisiibl 1 BBIHIKI JBIIUIOMHAM Tparbl ObUII aTphIMAHBIS Ha I1aJICTaBE
JMAKJIAIHBIX KPBIHIIL 1 camMacTOWHA TPaBEA3EHBIX TIAPATHIYHBIX 1 MPAKTHIYHBIX
JlaclIeIaBaHHSAY .



GRADUATE THESIS SUMMARY

This thesis consists of 58 pages and includes 2 Appendixes and 54 sources.

KEYWORDS: COMMERCIAL ADVERTISEMENT, CHANNELS OF
SPREADING ADVERTISING, IMPACT OF ADVERTISING, GENDER,
GENDER STEREOTYPES, GENDER IMAGES, ADVERTISING IMAGES,
IMAGES OF MEN IN ADVERTISING, IMAGES OF WOMEN IN
ADVERTISING.

The object of the thesis research is the commercial advertisement. The subject
of the research is the male and female images used in commercial advertising. The
aim of the thesis is to disclosure of the features of male and female images in
commercial advertising. Methodological basis of the thesis was constituted by
general scientific methods (the method of analysis and synthesis, induction and
deduction method), the historical method, and methods used in sociological research
(polling method).

In the course of writing this thesis following results were obtained: we have
determined the nature of commercial advertising and features of channels of its
spreading; identified the main ways of influencing the commercial advertising on the
consumer; considered gender stereotypes and gender images in commercial
advertising; generalized classifications of images of men and women in commercial
advertising of a variety of researchers; allocated a number of key characteristics of
the images of men and women in commercial advertising, based on the opinions of
men and women of different ages; determined the target audience of commercial
advertising that uses images of male and female, according to the opinion of both
men and women; identified the ideal images of men and women in commercial
advertising.

The scientific novelty of the results of thesis is detection of the lack of
integrated approach to the perception of male and female images in commercial
advertising and the uncertainty of the grounds for the determination of their
characteristics. The obtained results are characterized by ample opportunities for
theoretical and practical application. Materials of the thesis can be implemented in
the educational process, as well as in the development of advertising campaign and
advertising plans.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



