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PE®EPAT JUIIJIOMHOM PABOTbI

O0BEM aumIoOMHOM paboThl cocTaBisgeT 51 cTpaHUIly M BKJIOYaeT 3
HIUTIOCTpaluu, 3 IMPUITOKCHUA U 40 UCOJIb30BAaHHBIX UCTOYHUKOB.

KJIFOYEBBIE CJIOBA: KOPITOPATUBHAS COLIMAJIbHA S
OTBETCTBEHHOCTb, COLIMAJIBHASI OTBETCTBEHHOCTbH BW3HECA,
®OPMbI PEAJIN3ALINU KOPITOPATUBHOI COLIMAJILHOM
OTBETCTBEHHOCTH, ®YHKI[MU KOPIIOPATMBHOM COIIMAJIBHOU
OTBETCTBEHHOCTH, HE®UHAHCOBAS OTYETHOCTD, CMU,
[IEYATHBIE CMU, OCBEIIEHUE KOPIIOPATUBHOM COILIMAJIBHOU
OTBETCTBEHHOCTH B [IEYATHBIX CMU.

O6’I>€KTOM HCCIICA0BAaHUA I[PII'[J'IOMHOﬁ pa6OTI>I ABJISICTCA q)eHOMeH
KOpHOpaTHBHOﬁ COLIHaJIBHOﬁ OTBCTCTBCHHOCTH. HpG,Z[MeT HCCIICA0BaHUA IIHHHOMHOﬁ
pa6OTI>I — OCO6€HHOCTH PCIIPC3CHTALNN HpO6JIeMaTI/IKI/I KOpHOpaTHBHOﬁ COIII/I&JIBHOﬁ
OTBETCTBEHHOCTH B Oenopycckux mnedaTHeix CMMU. llens nummomHol paboThl —
BBIIBUTDH OCO6CHHOCTI/I PCIPC3CHTAINN Hp06JI€MaTI/IKH KOpHOpaTHBHOﬁ COLII/IElJIBHOfI
OTBCTCTBCHHOCTU B 66JIOpYCCKI/IX IICYATHBIX CMI/I. MGTO,Z[OJIOI‘I/IIIGCK}/IO OCHOBY
,Z[I/IHJIOMHOfI pa6OTI>I COoCTaBHUJIn 061H€HaquI>I€ METOAbI (aHaJII/IB, CHUHTC3, CpaBHeHI/Ie)
1 CIICHHUAJIBHBIC MCTO/bI (KOHTGHT-aHaJII/IB) HUCCIICA0OBAHUA.

B Imponcccc HalluCaHUA I[I/IHJIOMHOI71 pa60TI>I IIOJIYUYCHBI  CJIICAYIOIIHC
PE3YIbTAThL: PACCMOTPCHBI IMOAXOAbI K U3YUYCHHIO, ¢)0pr1 pcain3alilii U Q)YHKHI/II/I
KOpHOpaTHBHOﬁ COHHaJIBHOﬁ OTBETCTBCHHOCTH, He(l)I/IHaHCOBa}I OTYETHOCTh KakK
UCTOYHUK HWHGOPMAIIMM O KOPIMOPATUBHOW  COIMAIBHOM  OTBETCTBEHHOCTH;
orpesieieHbl 0COOCHHOCTH OCBEIIEHUS MPOOJIEMAaTHKH KOPIIOPATUBHON COIMATBHOM
OTBETCTBEHHOCTH B Oenopycckux neyaTHeix CMU.

Marepuanbl U pe3yJdbTaThl JTUIJIOMHOM paboThl ObUIM TIOJNYYEHBI Ha
OCHOBaHUMU I[OCTOBepHI)IX NCTOYHHUKOB n CaMOCTOATCIIBHO HpOBeI[éHHBIX
TeOpeTI/I‘{eCKI/IX J5! HpaKTI/I‘{eCKI/IX HCCHe,Z[OBaHHfl.

PO®EPAT I[I)IHJIOMHAFI PABOTBI

AG’€m npIruioMHa paboThl ckiianae 51 cTapoHky 1 Ykirodae 3 uttocTparbli, 3
npbikiIananns 1 40 KkpberHil iH(apMarbIi.

KIIFKOYABBIA CJIOBBI: KAPIIAPATBIYHAS CALBIAJIBHAA
AJIKABHACIIb, CAIBIAJIBHAA AJIKA3HACIH BISBHECA, ®OPMbI
PDAJIIBALIBII  KAPIIAPATBIYHAN  CALBISUUIBHAM — AJJKABHACLI],
O VYHKIIBII KAPIIAPATBIYHAN CALILSIJIBHAM AJIKA3HACII],
HED®IHAHCABAS CITPABA3JAYHACIID, JAPYKABAHBIA CMI,
ACBSITJIEHHE KAPIIAPATBIYVHAU CALBIUJIBHAM AJIKASHACII ¥
JIPYKABAHbBIX CMI.

AG’exTaM  nmacnefBaHHA ~ JBITUIOMHAM  pa0oThl 3 synsenna  (eHOMEH
KaprapaTblyHAl calpisUIbHal angkasHacii. [IpamMer mgacienBaHHs —JIBITUIOMHAM



paboThl — acabiiBacili paMpaI3eHTallbll MTpadieMaThIKI KaprapaTblyHall calblsibHal
ajKazHacli ¥ 6enapyckix apykaBanbix CMI.

Mbpra  jgplliIoMHaid  pabOThl  —  BBIABINL  acabiiBacIll  paAMpI3EHTAIlbI
npabyieMaThIKl KaprapaTblyHall calplsiibHal ajKa3Haclll ¥ OelapycKix JpyKaBaHBIX
CMI. Meraganariunyro acHOBY JaJ3eHall  JbIIUIOMHAll  paboThl  CKjiami
aryJpHaHaBYKOBBIS MeTajbl (aHai3, CIHTA3, MapayHaHHE) 1 CICUbISIbHBIS METaJlbl
(KaHTAHT-aHaIII3) AaciieIBaHHS.

VY mpaipce HamicaHHS JABITIJIOMHAM pa0oOThl ObLII aTpbIMaHbl HACTYIHBISA
BBIHIKI: pa3IJiePKaHbl MaJbIXOAbl Ja BBIBYUYIHHS, (OpMBI plamizaibll 1 (QYHKIIbI
KaprapaThlyHall calblsulbHall ajKa3Hacil, HediHaHcaBasl CHpaB3JavyHAcCIb Y sIKACIIl
KpBIHIIBI 1H(papMalpli a0 KapmapaTblyHail calblsiIbHal ajKa3Haclll, BbI3HAYaHBI
aca0uiBacili acBATJICHHS MpabieMaThIKl KaprapaThlyHAW calblsUIbHAS aJKa3zaHcil ¥
oenapyckix apykaBanbix CMI.

MaTapbisiibl 1 BBIHIKI JIBITUIOMHA paboOThl ObLII aTpbIMaHbl Ha TaJCTaBe
JMAKJIAIHBIX KPBIHII[ 1 camMacTOWMHA NPaBEA3EHBIX TIAPATHIUHBIX 1 MPAKTHIYHBIX
JTacJIeIBaHHSY .

GRADUATE THESIS SUMMARY

This thesis consists of 51 pages and includes 3 illustration, 3 Appendixes and
40 sources.

KEYWORDS: CORPORATE SOCIAL RESPONSIBILITY, SOCIAL
RESPONSIBILITY OF BUSINESS, FORMS OF CORPORATE SOCIAL
RESPONSIBILITY, FUNCTIONS OF CORPORATE SOCIAL RESPINSIBILITY,
SOCIAL REPORTING, PRINT MEDIA, REPRESENTATION OF THE TOPIC OF
CORPORATE SOCIAL RESPONSIBILITY IN PRINT MEDIA.

The object of the thesis research is phenomenon of corporate social
responsibility. The subject of research is the features of representation of the topic of
corporate social responsibility in Belarusian print media. The aim of this thesis is to
reveal the features of representation of the topic of corporate social responsibility in
Belarusian print media.

Methodological basis of the thesis was constituted by general scientific
methods (analysis, synthesis, comparison) and special methods (content analysis) of
research.

In the course of writing this thesis following results were obtained: we have
defined the basic approaches to the study of corporate social responsibility, forms and
functions of corporate social responsibility, social reporting as the source of
information about corporate social responsibility; identified the features of
representation of the topic of corporate social responsibility in Belorussian print
media.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



