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PE®EPAT JUIIJIOMHOM PABOTbI

O0beM naHHOM NUIUIOMHOM pabOThI cocTaBisieT 48 CTpaHUIl M BKJIIOYaeT 75
HMCTOYHUKA HHGOpMAIIUU, 4 TIPUIIOKCHHUS.

KIJIFOYEBBIE CJIOBA: COLMAJIBHAA PEKJIAMA,
CAMOMHIN®UKALIA, CMUA, UTHOOPMALINSA, PECITYBJIMKA BEJIAPYCD,
COLUMAJIbBHASA PEKIIAMA B PECITYBJIMKE BEJIAPYCbH, PEITPE3EHTAILINSA
CEMENHbBIX LIEHHOCTEW, CEMbS B COLTUAJILHOM PEKJIAME.

OO0BeKT paboThI: OEIOpYyCCKasl ColMaIbHAs PeKiaMa.

[Ipenmet: penpe3eHTalusl CEMEHHBIX IIEHHOCTEH B OCIOPYCCKON COLMATBHOM
peKIame.

enb: ompenenuTh OCOOCHHOCTH pENpPEe3CHTAIlUU CEMEHHBIX IICHHOCTEH B
0eJIopyCcCKOl COIMaIbHOM peKiiame.

[ToydeHHBIH B X0/1€¢ TUIUIOMHON pabOThI aHAIN3 COLIMAIBHON PEKJIaMbl CEMbH
B bemapycu MokeT ObITh MCIOJIB30BaH IIPU OpraHU3AIMU OOIECTBEHHO 3HAYMMBIX
KaMIIaHUM, HaIllpaBJICHHBIX Ha 2((PEKTUBHOE BHEAPCHUE PEKIAMHBIMU areHTCTBAMHU
TEXHOJIOTUH COIMATBLHOM PEKJIaMbl CEMEIHOM TeMAaTUKHU B PaOOTy ¢ MOJIOJEKBIO.

Onpenenenve 1eau, OOBEKTa W TPEAMETa IO3BOJUIO CHOPMYIUPOBATH
CJIEAYIOLINE 3a/1a4H:

1. N3yunuTh TEOpETUUECKUE ACTIEKTHI CTAHOBJICHUS U PA3BUTHS
COLMAJIbHOM PEKJIaMbl CEMEMHON TEMATHUKH;
2. BpisiBUTH 3HaUEHHE COLMAIBHOW PEKJIAMBbI, PACKPBIBAIOIIEH MMOTEHIIUAI

CEMEMHBIX IEHHOCTEN B )KM3HU COBPEMEHHOIO YEJIOBEKA,;

3. HccnenoBarh penpe3eHTanuio npooieM MaTepuHCTBA B 0€TI0pYCCKOM
COLMAJIBHOM PEKIIaME;

4. HccenenoBath penpe3eHTaluio MpoodieM IeTCTBa B OEI0pyCCKOM
COLMAJIBHOM PEKIIAME;

3. HccnenoBarh penpe3eHTainio IpooieM posk1aeMOCTH B OEIOPYCCKOM
COLMAJIBHOM PEKIIaME;

6. Pa3zpaboTaTh MeTOMMYECKHE PEKOMEHIAIINN PEKIAMHBIM areHTCTBaM T10
BHEJIPCHHIO COITMAJILHON PEKJIaMbl CEMEHHOM TEMaTHKHU B pabOTY C MOJIOJICKBIO.

B nmnepBoii rnaBe pacCMOTPEHBI TMOHSTHUS COLMAJIBHOW PEKJIaMbl, OIBIT
Pecniy6iuku benapych B nmanHoit obnactu. Bo BTOpo# TimaBe AWIUIOMHON paOOTHI
ObLTM  TIPEACTABJICHBI OMHUCAHMS KEHCOB IO COIMAIbHOM TEMaTWKe, JaHBI
PEKOMEHIAIMY JJIs1 PEKJIaMBIHBIX areHCT.
baza uccnenoBanus: Hapy»KHas collMalibHas pekiama B I. MUHCKe.

B mnporecce HamucaHus TUILUIOMHOW pabOTHl OBUTH TOJYYCHBI CIIETYIOIIHE
pE3yNbTAaThl: PACCMOTPEHA CYIIHOCTH COIMAIBLHOM peKJIaMbl W OEIOPYCCKOM B
YaCTHOCTH; OXapaKTEpPU30BaHbl MOHATHE M CYIIHOCTH COLMAJIBHOW PEKJIAMBI U
COLMAJIBHOM PEKJIaMbl CEMBH; PACCMOTPEHO 3HAYECHUE U POJIb COLMAIBHOW PEKIIaMBbl
CEMbHU I BOCIIMTAHUS MOJIOJAEKHU; MPEJICTABICHBI METOINYECKUE PEKOMEHIALINU T10
BHEJIPEHUIO COLMAIBHON PEKIIAMbI CEMEMHOW TEMAaTUKH B padOTY C MOJIOAEXKBIO.



B pamkax aumimomMHON pabOThl OBUI HCMOJB30BAH TEOPETUUECKUN aHaIIN3
JUTEepaTypbl IO HccleayeMon mpobieme, cOop WHPOPMAIMOHHOTO Marepuala,
peTpe3eHTUPYIOIEro MpoOJieMbl MAaTEPUHCTBA, JIETCTBA M POXKIAEMOCTH B
OCJIOPYyCCKOM  COLIMAJIbBHOM  pekiame, HaOJIoJIeHHe, U3yYeHHe HOPMAaTUBHBIX
JTOKYMEHTOB, (hoTodUKCcalUsl HAPY>KHOM COIMAIbHOM pPEKJIaMbl U CHUCTEMAaTH3aIIUsI
COITMAILHOM PEeKJIaMbl, pa3MeIlIeHHOW Ha Oubopaax r. MuHcka.

Marepuanbl W pe3yabTaThl JUIUIOMHOM paboThl OBLIM TOJYYEHBI Ha
OCHOBAaHUM  JIOCTOBEPHBIX HWCTOYHMKOB U  CaAMOCTOSITEILHO  MPOBEIACHHBIX
HUCCIIEeI0OBaHUM.

PO®EPAT I[I)IHJIOMHAﬁ PABOTbI

AG'éM nan3enail AbIIIOMHA Tpaipl ckjiagae 48 crapoHak 1 Vkiwodae 75
KPBIHIIBI 1H(papMalibli, 4 TpbIKIagaHHS.

KJIFOYABBIA CJIOBBI: CALIBIAJIBHAA POKIISIMA,
CAMOUHINDOUKALIMA, CMI, IHOAPMAIIBIA, POCITYBJIIKA BEJIAPYCH,
CALBIAJIBHAA POKIISIMA YV POCITYBJIILBI BEJIAPYCh, POITPO3EHTAILLBIT
CSAMEMHBISI KAILITOYHACLIL, CSIM'ST Y CALIBISIZIBHAY POKJIAME.

Toma: PampazeHTalpis CAMEMHBIX KalITOVHACIY Yy Oenapyckail calblsuibHA
pAKIIaMe.

AG'exT mparpl: Oenapyckasi calbisuibHas pIKiiama.

[IpagmeT: pompa3eHTAlBIsl  CSIMEMHBIX — KalTOVHAcIAy y  Oemapyckai
caublsUIbHAN pIKIIaMeE.

Mbra: BbI3HAYBIbL acaliiBacili PAMPI3CHTAIBII CAMEWHBIX KaIITOYHACISY Y
Oemapyckail canplsiiibHal pAKIIaMe.

ATpbIMaHbBI ¥ X0/3€ ABIIJIOMHAN Mpallbl aHaTI3 CallbsUIbHAN PAKIIAMBI CsIM'T ¥
benapyci Moxka ObIIlb BBIKAPBHICTAHBI MPHI apra”izaibli TpaMajCcKa 3HAYHBIX
KaMIMaHii, HakipaBaHbIX Ha J(EKThIYHAE VYKapaHEHHE PAKIAMHBIMI areHITBaMi
TAXHAJIOT11 CallbIsITbHAN PAKIIAMBI CSIMEHAN TAOMATBIKI ¥ TIpally 3 MOJAIA3Io0.

HaBykoBasi HaBi3Ha mpailbl BbI3HAYaeIllla HEJACTATKOBal pacrpaliaBaHacIlb
TOMbI. BeI3HaUsHHE MATHI, a0'eKkTa 1 mpaaMeTa Ja3Bojiia capMyssBallb HACTYITHBIS
3aJ1aybl;

1. Axapakrtappi3aBallb TMaHAIIE 1 CYTHACIb CalbIUTbHAM pAKIAMBI 1
caIbIsUTbHAN PAKIIAMBI CSIM'1.

2. ITa3zHaybllb BOIBIT callblsIbHAN paKiIamsl y Pb.

3. An3HaybIlb 3HAYIHHE 1 POJIIO CAIbISUIBHAN PIKIIaMbl CSIM'l TSI BhIXaBaHHS
MOJTa131

4. IlpaanamizaBalib:

4.1 PonpazenTtarpii TpabieM MarsIpplHCTBa Y Oenapyckail —canplsibHal
paKJIame cam'i;

4.2 PampazenTanpli mpaliaem A3SLIHCTBA ¥ Oenapyckail calblsuibHAl paKiIaMe
CAM'L;



4.3 PompnaseHTtarlpli mpabiieM HapajpkaidbHacl Y Oenapyckail caibisyibHai
paKIIaMe csaMm'i;

5. VsBilb METaAbIYHBIS PIKAMEH IAlbIl JIJIsl pIKJIAMHBIX areHCT Ma YKapaHeHHI
calpIsIbHal PIKIIaMbl CIMEHHAM TAOMATBIK] ¥ Tpally 3 MOJIa IJI31o0.

Mertanpl fAacieaBaHHS: CICTAMHBI 1 aryjibHBl aHami3 abpaHail TAMBI 1,
aTpbIMaHbIX Ma4yac Mparbl, BEIHIKAY, a Takcama 1X CIHT?3.

VY nmepmiaii 4ane pasriiekKaHbl MaHSIIl CalbsUIbHANH PAKIaMbl, BOIIBIT
Pacniy6niki benapych y gaazenait rajiHe. Y apyroil yalie IbITUIOMHAW mpaibl ObUTL
npajicTayieHbl almicaHHs Keilcay ma calpisiibHAl TOMATHILbI, AaI3€HBI pIKaMeHAalbl1
JUTSl pEKJIAaMBIHBIX areHCT.

baza nacnenaBanns: Oenapyckas calpisuibHas pakiiama ¥ r. MiHCKy.

VY mpaipce HamicaHHs JIBITUIOMHAN Tpairbl ObUIl aTpbIMaHbl HACTYITHBIS BBIHIKI:
pasriemkaHa CyTHAcIlb CalblsUIbHAM paKiIamMbl 1 Oejapyckail y MpbIBaTHACIIL,
axapakTapbl3aBaHbl IMAHAIIE 1 CYTHACIh CalbsUIbHAM pOIKJIaMbl 1 callbissIbHaN
pPAKIIaMBI CsIM'l; pasriie/KaHa 3HAYdHHE 1 POJIO CalbsUIbHAM pAKIAMBI CAM'l IS
BbIXaBaHHS MOJA/A31; MPaJCTaBillb METAIABIYHBIS pIKAMEHJAIbIl Ta YKapaHeHHI
calbIsUIbHANM PAKIIAMBI CSIMEITHAN TAOMATBIKI ¥ Mpally 3 MOJaAa3Io0.

VY pamkax AbITJIOMHAM mpanbl ObIY BBIKAPBICTAHBI TIAPITHIUHBI aHANI3
JiTapaTypsl Ta JociefaHail mpabieme, 300p i1H(papMaibliiHara MaTAphIsITY,
pAIpI3EHTYE MpadiieMbl MalPBIHCTBA, A3SIIHCTBA 1 HapajpKallbHACI ¥ Oenapyckan
calplsUIbHAM poKIIaMe CSIMEWHall TAMAThIKi, Ha3ipaHHE, BBHIBYYIHHE HapPMATBIYHBIX
nakyMeHTay, GoTopuKcalusIHAPYKHOU CalblsiibHAl PAKIAMbl 1 CICTIMATBI3AlIbISA
calblsiJIbHAN PIKJIAMBI.

Matrapelsiibl 1 BBIHIKI ABIIUIOMHAM TMpanbl OBLII aTphIMaHbl Ha I1aJICTaBE
JAKJIQJIHBIX KPBIHII] 1 caMacTOMHA MPaBEI3EHBIX TacieIaBaHHSY.

GRADUATE THESIS SUMMARI

The volume of this thesis is 48 pages and includes 75 sources, 4 applications.

KEYWORDS: SOCIAL ADVERTISING, SELF-IDENTIFICATION, THE
MEDIA, INFORMATION, REPUBLIC OF BELARUS, SOCIAL ADVERTISING
IN BELARUS, REPRESENTATION of FAMILY VALUES, FAMILY IN SOCIAL
ADVERTISING.

The subject: Representation of family values in Belarusian social advertising.

The object: Belarusian social advertising.

The target: Representation of family values in the Belarusian social
advertising.

Objective: To determine the particular qualities of the representation of family
values in Belarusian social advertising. Obtained during the course of the thesis
analysis of social family advertising in Belarus can be used in the organization of
socially significant campaigns aimed at effective implementation of the family theme
in social advertising technology to work with young people. The scientific novelty of



the work 1s determined by the insufficient development of the topic. Defining goals,
object and subject allowed to formulate the following tasks:

1. To describe the concept and essence of social advertising and family inn
social advertising.

2. To note the experience of social advertising in the Republic of Belarus.

3. To note the value and the role of social advertising for the family education of
youth.

4. To analyze:

4.1 The 1ssue of representation of motherhood in Belarusian social advertising
of family;

4.2 The representation of the problems of childhood in Belarusian social
advertising of family;

4.3 the representation of childbirth problems in Belarusian social advertising of
family;

5. Provide guidelines for advertising agenst for the implementation of social
advertising of family themes in work with young people.

Methods: systematic and global analysis of the chosen topic and the results
received during the research, as well as their synthesis.

The first chapter deals with the concept of social advertising and the experience
of the Republic of Belarus in this field. In the second chapter of the abstract were
presented the description of case studies on social issues, recommendations for
advertising agencies.

Research database: Belarusian social advertising in Minsk. While writing the
abstract following results were obtained: The essence of social advertising, and
Belorussian social advertising in particular; the notion and essence of social
advertising and social advertising of the family are characterized; the importance and
role of family social advertising in the education of youth are considered; to submit
guidelines for the implementation of social advertising of family themes in work with
young people.

Within the confines of abstract was used the theoretical analysis of the
literature on the researched topic, collection of informational data that represents the
problems of motherhood, childhood and the childbirth in Belarusian social
advertising of family theme, observation and contemplation of regulatory documents,
the photofixation of extern social advertising and systematization of social
advertising.

The materials and the results of the abstract were obtained from reliable
sources and own studies.



