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PE®EPAT JJMIIJIOMHOM PABOThHI

Ob6beM aUIIOMHON pabOTBl cocTaBisieT 62 cCTpaHWIla MW BKJIIOYAeT
25 wurocTpanuid, 3 TabIUITkI, 2 TPWIOKEHHS U 35 UCTIOIb30BaHHBIX NCTOYHHUKA.

KJIFOYEBBIE CJIOBA: MAPKETHMHI'OBBIE KOMMYHUKAILINN,
MHTEPHET / BUPTYAJIbBHOE  [TPOCTPAHCTBO / TJIOBAJIBHAA  CETb,
MOJIEJIN MAPKETHMHI'OBBIX KOMMYHUKAIIMN, CAUT, COLIUAJIBHBIE
CETH, ITPOABMWXEHUE B COLUAJIBHBIX CETAX (SMM), IIOMCKOBAA
OIITUMUM3ALIUA (SEO), E-MAIL PACCBUIKA, HWHTEPHET-PEKIIAMA,
BHPYCHBIN MAPKETUHT, I[MPOJABNXEHUE OPI'AHU3AILINUN,
[MOCT/ITYBJIMKALIMA, PETIOCT/TIOAEJIUTHCA C APY3bAMMU.

O0beKTOM HCCIeOBAHMS TUTUIOMHOM paOOTHI SABIAIOTCS KOMIIAHUU B cdepe
roBeupHbIX u3aenuit Ziko u UIT Yenenera A.U. (Etalon-Jevani).

IIpeaMer - MapKETHMHIOBbIE KOMMYHHUKALIMM B TMPOABM)KEHUM KOMIIAHUU B
chepe rtoBemupHbix w3aenuit  Ziko wu Ul Yenenesa A.U. (Etalon-Jevani) B
WNHutepHere.

Heab aumioMHON pabOTHI 3aKIIOYAETCd B HMCCIEIOBAHUM MAapKETUHIOBBIX
KOMMYHUKanuil B UHTEepHETE.

MeTo10I0THYECKYI0 OCHOBY JUIUIOMHOW PabOThl COCTAaBWIJI OOIIEHAYYHBIM
METOJ1 — CTPYKTYPHUPOBAHHOE HAOIIIOICHHE.

B mnpouecce HamnucaHus IUILUIOMHOW pabOThl OBUTM MOJYYEHBI CIEAYIOIIHME
pe3yNbTaThl: MU3y4Y€HA CYIIHOCTh IOHSATUS MAapKETUHIOBblIE KOMMYHHUKALIMM B
WurepHere, BBISIBJIEHO (yHKUHOHUPOBaHHE MOJENIed  MapKETHUHTOBBIX
KOMMYHUKalil B UHTepHETE, OnpeieNieHbl BUIbl MAPKETHHIOBBIX KOMMYHUKAILIMI B
WHTepHeTe ¢ WX BO3MOXHOCTSIMH UM OTPAHUYEHUSIMU, PACCMOTPEHBI ATaIlbl
NPOJABWKEHUS OpraHu3auumd B HTepHeTe; NPOBENEHO CTPYKTYPUPOBAHHOE
HaOJII0ICHUE TPOJBUKEHUS IBYX O€JIOpPYCCKUX OpraHu3aluil B 001acTH IOBEIUPHBIX
u3nenuil B IHTepHeTe, BBISBICHBI MOJO0KUTEIbHBIE U OTPULIATEIbHBIE CTOPOHBI MPU
MPOJBMKEHUN JAHHBIX OopraHu3auuii B IHTepHeTe, npeasioKeHbl peKOMEHIAIUH 110
IPOJBMKEHUIO PacCMAaTPUBAEMbIX OENOPYCCKUX KOMIIAHUW B O0JIACTU FOBEIMPHBIX
u3nennii B IaTepHere.

[Tony4yeHHbIe pe3yabTaThl XapaKTEPU3YIOTCSI BO3MOKHOCTSIMU TEOPETUUECKOTO
U TPAKTUYECKOTO NPUMEHEHHUS; MOTYT OBITb HCIIOJIB30BaHbl MpU JalbHEHIIeM
W3YYEHUU U PA3BUTHUM MApKETUHTOBBIX MHTEPHET-KOMMYHUKalMi B benapycu u 3a
pyOekoM ¢ IeNbl0 CTUMYJIMPOBAHMS HMHHOBAILIMOHHOTO pOCTa U OOecreyeHus
KOHKYPEHTOCIOCOOHOCTH.

Marepuanbl M pe3yJbTaTbl JUIUIOMHOM paboThl ObUIM TOJIy4€HBI Ha
OCHOBAHMM  JTOCTOBEPHBIX HCTOYHHUKOB UM  CaMOCTOSTEIbHO  MPOBEIEHHBIX
TEOPETUUECKUX UCCIIENOBAHUM.



PO®EPAT I[I)IHJIOMHAﬁ PABOTbDI

AG'éM mpimutoMHai paboThl ckiIamae 62 CTapoHKY 1 VKITtouae 25 UTioCcTpanbli, 3
TaOMiIpbL, 2 1agaTKi i 35 BRIKAPBICTAHBIX KPBIHII.

KIIIOYABBIAA  CJIOBLI: MAPKETBIHI'ABBISA ~ KAMVYHIKAILBII,
[HTOPHOT / BIPTYAJIbHBI TTPACTOPA / TJIABAJIBHAS CETKA, MAJIDJII
MAPKETBIHTABBIX KAMVHIKAILIBIM, CAWUT, CALBISAJIBHBISA CETKI,
IIPACOYBAHHE APTAHI3AIIBII TIPA3 CAIBISAJIBHBIS CETKI (SMM),
[IOIIYKABAA AIITBIMI3ALIBIA (SEO), E-MAIL PACCBUIKA, IHTOPHOT-
POKJIAMA, BIPYCHBI MAPKETHIHI, TTPACOYBAHHE APTAHI3AIIBII,
[TOCT / ITYBJIKALBIA, PETIOCT / TAA3AJILIIA 3 CABPAMI.

Ad'ekTaM nacienaBaHHs JbIIIOMHAN paOoTHI 3'Syisroia KammnaHii ¥ chepsl
1oBenipHbIX Beipaday Ziko 1 II1 Ysnenesa A.lL. (Etalon-Jevani).

IIpaameT — MapKeTBIHTaBbIsl KaMyHIKallbll ¥ IPAcOyBaHHI KaMIaHId y cepbl
1oBenipHbIX Beipaday Ziko 1 II1 Ysnenesa A.lL. (Etalon-Jevani) y InTapnaie.

MbTa jgeiruioMHail pa®oThl CKIIajaeniia y jacieaBaHHI MapKETHIHTABBIX
KaMyHIKalplid y [HT3pHA1IE.

MeraganariyHyr0o acHOBY JABIIUIOMHA padoOThl CKiIay aryJibHaHaBYKOBBI
MeTaJ — CTPYKTypaBaHae Ha3lpaHHE.

VY mpaipce HamicaHHS ABIIUIOMHAM pa0OThl ObUII aTpbIMaHbl HACTYIHBISA
BBIHIKI: BhIByYaHa CYTHACIIb MAaHALILS «MAapKETHIHIaBbIsl KaMyHiKalbll» ¥ [HT3pHOIIE,
BBISTYJIEHA (DYHKIIbIIHABAaHHE MAJRJI1y MapKEThIHTaBbIX KaMyHIKaublid y IHTApHAI1IE,
BbI3HAYaHbI B1JIbl MAPKETHIHTABBIX KaMyHIKalblid y [HTApHALIE 3 1X MarysMacismMi i
aOMe)xaBaHHSIMI, pasrJieKaHbl ATalbl NpPACcOyBaHHS apraHizaubll y I[HTIpHALE;
npaBe/i3eHa CTPYKTypaBaHae HazlpaHHE MpacoyBaHHS ABYX OenapycKix apraHizallblil
y TajiHe IOBEJIpHBIX BhIpabay y IHTApHAI1IE, BBISYICHBl CTAHOYYbIA 1 aAMOYHBIS 0aki
IpbI IPACOYBAHHI IITHIX apraHizaublil y [HTOpHA1Ee, MpanaHaBaHbls paKaMeHAalbll 1a
IIpacoyBaHHI pa3risiJaHbIX OenapycKiX KammaHid y rajiHe IOBEIIpHBIX BbIpaday y
[aTOpHIIE.

ATpbIMaHbI  BBIHIKI ~ XapaKTapbI3ylollla MardblMacisiMi  T3apAThluHara
1 IpaKThlYHAra MPBIMSHEHHSA, MOTYILb OBbIllb BBIKAPBICTAHBI MpPbI JAJCHIIBIM
BBIBYUSHHI 1 pa3Billlll MAapKETHIHIaBbIX IHTIPHAT-KaMyHikaubli y bemapyci 1 3a
MSDKOM 3 MATail  CTBIMYJISIBAaHHS — 1HaBallbliHara pocTy 1  3a0ecnsusHHSA
KaHKYpPIHTa3/101bHACIII.

MaTapbisaiibl 1 BBIHIKI JIBITUIOMHA pa0oOThl OBLIl aTpbIMaHbl Ha TMaJCTaBe
JAKJIQJHBIX KPBIHIL] 1 caMacTOMHA MPABEI3EHBIX TIAPITHIUHBIX JaciieIaBaHHSY .



GRADUATE THESIS SUMMARY

The volume of diploma work is 62 pages and it contains 25 illustrations, 3
tables, 2 attachments and 35 sources.

KEY WORDS: MARKETING COMMUNICATIONS, INTERNET /
VIRTUAL SPACE / GLOBAL NETWORK, MODELS OF MARKETING
COMMUNICATIONS, WEBSITE, SOCIAL NETWORKS, PROMOTION BY
SOCIAL NETWORKS (SMM), SEARCH ENGINE OPTIMIZATION (SEO), E-
MAIL MARKETING, ADVERTISING ON THE INTERNET, VIRAL
MARKETING, PROMOTION OF ORGANIZATION, POST / PUBLICATION,
REPOST / SHARE WITH YOUR FRIENDS.

The subject of thesis is the companies in the field of jewelry Ziko and
SP Chepeleva A.l. (Etalon-Jevani).

The topic of thesis is a marketing communications in the promotion of
companies in the field of jewelry Ziko and SP Chepeleva A.I. (Etalon-Jevani) on the
Internet.

The aim of thesis is to study marketing communications on the Internet.

The methodological basis of thesis i1s a general scientific method that is called
the structured observation.

The results that were obtained in the process of writing thesis: the essence of
the concept of marketing communications on the Internet was studied, functioning
models of marketing communications on the Internet were revealed, types of
marketing communications on the Internet with their possibilities and limits were
identified, the stages of promotion organizations on the Internet were viewed; was
conducted a structured observation of promotion of two Belarusian organizations in
the field of jewelry on the Internet, were revealed positive and negative aspects in
promoting these organizations on the Internet, were provided recommendations of
promotion considered Belarusian companies in the field of jewelry on the Internet.

The results are characterized by possibility of the theoretical and practical
application. They can be used for further exploration and development of marketing
communications on the Internet in Belarus and abroad in order to stimulate
innovative growth and competitiveness.

Materials and results of thesis were obtained from reliable sources and
independently carried out theoretical studies.



