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OOBekT uccneaoBaHuss JUIUIOMHOM pabotel — OpeHabsl LEGO NINJAGO wu
LEGO BIONICLE. Ilpenmer wuccnenoBanusi — mponaBuxenue OpennoB LEGO
NINJAGO u LEGO BIONICLE B coumansHbIXx Meaua. llenb aumiomMHOMN
paboThl - M3Y4YUTh MPOJABMKEHUE OpeHJa B COIMAlIbHBIX Meaua. B mpomecce
HAIlMCAaHWUsA JUIUIOMHOW pPa0OThI OBUIM TOJYYEHBI CICAYIOIINE Pe3yIbTaThl:
OMpENICNICHbl  XapPAaKTEPUCTUKU  COIMAIBHBIX  MeAua, HX OCOOCHHOCTH W
MIPEUMYIIECTBA B CPABHCHHUH C KaHAIAaMH KOMMYHUKamu oQdiaitH, IpeaoxkeH psi
peKoMeHAaIui 1Mo coBeplieHcTBOBaHUIO TpoaBuxkeHus openioB LEGO NINJAGO u
LEGO BIONICLE B commaibHBIX MeaHMa, OBUIM BBISIBICHBI M 0003HAYCHEBI
MEPCIEKTUBBI JAIBHEHIIIErO pa3BUTHUSI TPOJIBMKEHUS JaHHBIX OPEHI0B, B TOM YHUCIIC
C MHTErpalen pa3HblX KaHAJIOB KOMMYHUKAIUU.
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The objects of the thesis research are brands LEGO NINJAGO and LEGO
BIONICLE. The subject of the research is promotion of LEGO NINJAGO and
LEGO BIONICLE in social media. The aim of the thesis is to explore promotion
brand in social media. In the course of writing this thesis following results were
obtained: social media were descripted, markable features and advantages of social
media were denoted, some recommendations of better promotion brands LEGO
NINJAGO and LEGO BIONICLE in social media (including integration with offline
channels) were proposed.
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