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OOBEKT HCCIeOBaHUS JAMIUIOMHOM padOThl — TEJIEBU3MOHHBIE PEKIAMHBIE
POJIMKU MOTPEOUTENTHCKUX TOBapoB. [IpenMer uccienoBanus - MyKCKUE U )KCHCKHE
oOpassl. Llens aummomMHON pabOThl — BBISIBICHHE U OMUCAHHE MYKCKUX U KEHCKHX
00pa3oB B TEJIEBU3MOHHBIX PEKIAMHBIX POJIMKAX MOTPEOUTENHCKUX TOBapoB. B
pe3yibTaTe HamWCaHWsl JAUIUIOMHOM paboTbl ObUIM TOJMYYEHBl CIEIYIOLIUE
pe3yibTaThl: BBIJIEICH pPSAJ OCOOCHHOCTEW BHEIIHErO0 BHJIa MEPCOHAXKEH, uX
MOBEJCHYECKUX OCOOCHHOCTEH M KauecTB; JaHHbIE ObUIM MPOWHTEPHPETUPOBAHBI B
COOTBETCTBHHM C KiaccHUdUKaiueir o0pa3oB MYXCKHX H >KEHCKHX IEPCOHaXEH B
pexiiame. [lomydeHHble pe3ynbTaThl OBUIM MPEACTABICHBI, KaK COOUpaTEIbHbIC
oOpa3bl MYXCKUX UM JKEHCKUX TI€PCOHaXX€d B COBPEMEHHOW OelopyccKou
TEJICBU3MOHHOU PEKJIaMe.

Knioueevie cnoea: obpas, mysxcckou o00pas, dHceHCKuil o0opas, cmpykmypa
MYHCCKO20 00paza, CMpYKmypa HceHcko20 obpasza, oopasz JHceHWUHvl 8 peKiame,
00pas MyJiCuUuHvl 6 peKiame, MENEGUIUOHHASL PEeKIaAMd, PeKIaMHbl POJIUK,
NEePCOHAMNCU PEKTAMHO20 POTUKA.
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The object of the thesis research is the TV commercials consumer goods. The
subject of the research is the male and female images. The aim of the thesis is to
identify and describe male and female images in TV commercials consumer goods. In
the process of writing the thesis following results were obtained: identified a number
of features of the appearance of the characters, their behavioral characteristics and
qualities; data has been interpreted in accordance with the classification of images of
male and female characters in advertising. The findings were presented as a collective
image of male and female characters in modern Belarusian TV commercials.
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