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OOBEeKT  HcClIeOoBaHUS  JUIUIOMHOM  paboOThl  —  JI€ATEIBbHOCTh
oO1iecTBEHHbIX opraHuzaiui B PecnyOnuke benapych, npeaMeT — OCBEIICHUE
JESTEIBHOCTH OOIECTBEHHBIX OPTaHM3alluil TMEYAaTHBIMU U DJIEKTPOHHBIMU
CMU. llenp nmumioMHOW pabOThI — BBISIBICHHE OCOOCHHOCTEH OCBEIICHHUS
nevyaTHbIMU U 7eKTpoHHbIMU CMU nesiTenbHOCTH 00IIECTBEHHBIX OpraHu3aluii
B Pecnybnuke benapychb. B pesynbrare HamucaHus AUIUIOMHON paboOThI ObLI
BBIJICTICH PSJ KIIOYEBBIX XapaKTEPUCTUK OOIIECTBEHHBIX OpraHHU3allnii;
onpeneneHa poib CMU B coBpeMEHHOM OOIIECTBE; BBISBIEHB OCOOCHHOCTU
CpeICcTB  MaccoBOM  uHMOpManuu, Kak  HMHCTPYMEHT  MPOJBHKCHUS
OOILECTBEHHBIX OpPraHU3aUH.
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HeKOMMepYecKue Op2aHu3ayuu, oceeujeHue O0esmeabHOCmY, HanpasieHusl
O0esimenIbHOCmU ~ 0OWEeCMBEeHHbIX — Op2aHu3ayuil,  cpeocmea  Macco8ou
ungopmayuu,  3NEKMPOHHbIE CPeOCm8a MAcCCo80l UHGOpMAayul, nedammvle
cpeocmea Macco8ol uHgpopmayuu.
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The object of the thesis research is the public organizations activity in the
Republic of Belarus, the subject is publicizing of activity of public organizations
print and electronic media. The thesis purpose is the detection of the features of
print and electronic media covering of the public organizations activity in the
Republic of Belarus. As a result of writing of the thesis a number of key
characteristics of public organizations were allocated; the role of mass media in
modern society is defined; the features of mass media as an instrument of
advance of public organizations are revealed.
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