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OOBEKT UCCleI0BaHNs TUITIOMHON padoThl — PR Kak MHCTpYMEHT NMPOJABHKEHHS B
chepe ™oxwl. IlpemMer wucciemoBanus  — wucHoiab3oBaHue PR TexHomormii B
npoaBmwkeHnn Oytuka Liu Jo. Ilens qumioMHo# paboTeI - ompenerncHne HHCTPYMEHTOB
PR nns mponBukeHHs MOJHBIX OYyTHKOB OJIeXkIbl. B paMkax naHHOW paboThl OBLI
npoBeneH aHanu3 PR — kamnanuu, pazpaboranHoit juist npojaBuxkenust oytuka Liu Jo, a
Tak)ke ObUIO MPOBEACHO SKCIEPTHOE MHTEPBBIO CO crienraincTaMu B obnactu fashion —
npoaBukeHUs. B mpoliecce HanmucaHus OUIUIOMHOW pabOThl OBUIA  OMPEACIICHBI
ocHOBHbIE PR-TexHoJIOTMHU, HCMONB3yeMble TpPU MPOABMNKEHUM B cdepe MO/bI,
BBIJICJICH PsiJl KJIIFOYEBBIX HHCTPYMEHTOB PR, ucnoias3yeMbIx Mpu NpoaBUKEHUHN OyTHKA
Liu Jo, ouenen sddexr or npoBeneHHoil PR — kaMmaHuuM mo OTKpBITUIO OyTHKa U
MPEJIOKEHBl METObl, WCIOJIb3YyEMbIE B NAIBHEUIIEM MNPU MHPOJBHKECHUU MOIHBIX
KOJUIeKIUH oniex bl B cetu Fashionzone.
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The object of the thesis research is PR as a tool for promotion in the fashion
industry. Subject of research - the use of PR-technologies in promoting boutique Liu
Jo. The aim of the thesis - the definition of PR tools to promote the clothing
boutiques. As part of this work was the analysis of PR - campaign designed to
promote the boutique Liu Jo, as well as expert interviews were conducted with
experts in the field of fashion - promotion. In the process of writing a research paper
identifies the main PR-technologies used in promotion in the fashion industry,
highlighted a number of key tools of PR, used in the promotion of boutique Liu Jo,
evaluated the effect of the conducted PR - campaign for the opening of the boutique
and offered methods used in the future when promoting fashionable clothing
collections online Fashionzone.
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