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PE®EPAT

Juniomuas pa6oraS7 c., 4 Tabi., 35 UCTOYHUKOB.

KmoueBsle cnoBa: CJIYXH, BOB,Z[EP'ICTBI/IE, AYJINTOPUA CMU,
MHTEPHET, [TIPOTUBOCTOSHUE BO3IEVCTBUIO, MHTEIPAITAS.

OOBEKT UCCIeIOBAHUA: CIIyXU KaK CPEJICTBO BO3/IEHCTBHUSI.

Lenp wuccnenoBaHusA: H3Y4YUTh CIYXM KakK CpPEICTBO BO3JCHCTBHUS Ha
aynuroputo CMU u omnpenenuts BO3MOXKHBIE CITOCOOBI M TTPUEMBI IPOTUBOCTOSTHUS
ayJIMTOPUHU BO3JICUCTBHIO TTOIOOHOTO THIIA.

3agaun: 1. [laTh onpeneneHue U U3YYUTh MOHSITHUS «CIYXH», «BO3JACHCTBHEY,
«aynutopuss CMUWy, onpenenuts copepkanne U 00beM, B3aUMOCBS3h MEXITY HUMHU.
2. [Ipoananu3upoBaTh U CPaBHUTH TEOPUH, CPEACTBA, MeTOAbI Bo3aekcTBus CMU Ha
ayauropuro.3. M3ydnTh NpakTUKy NPUMEHEHHE CIyXOB pasinyHbiMu THnamu CMU
JUTSL OCYIIIECTBJICHHS BO3JICUCTBUS Ha ayauTopurio.4.OnpeaennuTh criocoObl U MpUeMbI
MIPOTUBOCTOSIHUS ayAUTOPUU HETAaTUBHOMY BO3JAEUCTBUIO co cTtopoHsl CMU, B
ClIy4asix Korja MOCJIeIHHE aKTUBHO MUCHOJIb3YIOT JJISl TOTO CIYXHU.

AKTyallbHOCTh Pa0OTHI: METOMABI BO3JCHCTBUS Ha ayAUTOPUIO Bce OoJblIe
JTUBEPCUPUIIUPYIOTCS U CTAHOBSATCS BCE OOJIbIIIE MAHUITYJISTUBHBIMH 110 CBOEH CYTH.
U noromy B nepByro ouepesib HEOOXOAUMO IITyOOKOE U3yUEHHE CIIYXOB KaK CPEeICTBA
BO3JICUCTBUSA Ha AayIUTOPHUIO, KOTOpPOE MpHOOpeTaeT YepThl JOMHHUPYIOIIETO
CpelICTBA BO3/ICHCTBUS B UHTEPHET-TIPOCTPAHCTBE.

B wuccnenoBanuu UCMONb30BaHBI KaK OOIICHAYYHBICE METOABI TMO3HAHUS —
aHaJau3, CHUHTE3, aHAJIOTus, O0O0OOIIEHHUE, SKCTPANoJsIIus, CpaBHEHUE, TaK U
CHelUAJIbHBIC:  TPAAMIIMOHHBIM  METOJI  aHajiM3a  JIOKYMEHTOB,  KOHTEHT-
aHAJIUTUYECKUIN METO/I.

B pesynbrare uccienoBaHuss ObUIM BBISBICHBI TPU3HAKU, BIMSIONINE Ha
MOSIBJIEHUE CIYXOB. A TaKXe OINPEAESIEHbl METOMABI MO MPOTUBOAECUCTBUIO UM. YUTO
OY€Hb BAXKHO B COBPEMEHHOM MHpPE ¢ OOJIBIIMMHU MOTOKAMHU MH(GOPMAIIUH.



PODEPAT

JlpimioMHas mipana: 57 c., 4 Taliibl, 35 KpbIHILL.

Kmouassis cnoser: YYTKL V3I3ESHHE, AV IBITOPBIS CMI, IHTOPHOT,
CYIIPALBCTASAHHE Y33EAHHIO, IHTOT'PALIBIA.

AG'eKT nmacienaBaHHs: 4yTKi SIK CPOJAK Y3/I3€sTHHS.

MbTa nacnenaBaHHs: BbIBYYBILb YYTKI SIK CPOAAK Y3I3€SHHS Ha ayJIbITOPHIIO
CMI 1 BbI3HAYBIIL MardbIMbIs CIOcaObl 1 MPBIEMBI CYMNpAIbCTasIHHS Ay IBITOPBII
Y313esHHIO Mao0Hara ThIIy.

3amausl: 1. Jlanp a3Hau’HHE 1 BBIBYYBILb MaHALLL «UYTK1», «Y3A3€THHE,
«ayapiTopeis CMI», BbI3HAubIL 3MecT 1 ab'éM, y3aemacyBsi3b MaMDK 1Mi. 2.
[IpaanamizaBanp 1 mapayHaib TIOPBI, CpoOnKi, MeTanbl Vy3m3esHHs CMI Ha
ayIbITOPBIIO. 3. BBIBYUBIlb MPaKTHIKY MPBIMSIHEHHS 4yTaK po3HbIMI ThiaMi CMI niist
QKBIIIYIEHHS Y3/13€siHHS Ha ayabITopbiio. 4. BpI3HaAubIlh crocadbl 1 MPBIEMBI
CYIpalbCTassHHA ayABITOPBII HEraTbIyHaMy Y3a3esiHHIO 3 00ky CMI, y Beimankax kani
aroNIHIS aKThIYHA BBIKAPHICTOYBAIOI[b JISl TATAra 4yTKi.

AKTyanbHacUp Mpambl: METaabl Y3A3€dHHS Ha ayJIbITOPbII0O YCE OOMbII
IpIBepCcl(PiKyroNa 1 CTaHOBALILA YCE OO MaHINYJATBIYHBIA Ma cBaéi cyTHacul. |
Tamy y MEpIIyIo Yapry HeaOXoaHa rIpI00Kae BBIBYYIHHE UyTaK K CPOJAKY Y3/I3€THHS
Ha ayJbITOPBIO, sIKasi HaObIBa€ PhICHI AaMiHylO4ara CpojKa Y3I3€saHHS Y 1HTIPHAT-
IPaCTOPBI.

VY nacnemaBaHHI BBIKAPBICTAHBI SIK aryJIbHAHABYKOBBISI METalbl Ma3HAHHS -
aHami3, CIHTA3, aHajloris, abaryjibHEHHE, OHKCTpanassiblsd, NapayHaHHE, TakK 1
a/IMBICIIOBBIS: TPaAbIIBIAHBL ~ METaJ  aHalizy  JaKyMeHTay, KaHTIHT-
aHATITEIYHBIMETA/T.

VY BBIHIKY fAaciiejaBaHHsi ObUIl BBIAYJIEHBI MPBIKMETHI, SIKiS YIUIBIBAIOIL Ha
3'1yJeHHe uyTaK. A Takcama BbI3HauaHbl METaJbl I1a Cynpalba3esHHi im. I1Ito BenbMi
Ba)KHA ¥ CYYaCHBIM CBElI€ 3 BSUIIKIMI ITaTOKaMi 1H(papmMaIlbIi.



ABSTRACT

Graduate work: 57, 4 tables, 35 sources.

Keywords: HEARING, IMPACT, MEDIA AUDIENCE, INTERNET,
OPPOSITION TO, INTEGRATION.

The object of study: rumors as a means of influence.

Objective: to study the rumors as a means of influencing the media audience
and identify possible ways and methods of confrontation audience exposed to this
type.

Tasks: 1. Define and explore the concept of "rumors”, "impact”, "audience of
the media"”, to determine the content and scope, the relationship between them.2.
Analyze and compare the theory, tools, methods, media influence on the audience. 3.
To study the practice of application of the rumors different media types for impact on
the audience.4.Opredelit methods and techniques of confrontation audience adversely
affected by the media, in cases when the latter is actively used to this rumor.

Relevance of the work: Methods impact on the audience more and more
diversified and become more manipulative in nature. And because it is first necessary
depth study of rumors as a means of impact on the audience, which is acquiring the
features of a dominant means of influence in the Internet space.The study uses a
scientific methods of knowledge - analysis, synthesis, analogy, generalization,
extrapolation, comparison, and special: the traditional method of analyzing
documents, content analytic method.

As a result, the study revealed signs of affecting the appearance of the rumors.
And identify methods to combat them. What is very important in today's world, with
large flows of information.



