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PE®EPAT

O0bEéM uIIIOMHOM paboThl — 69 cTpaHUIl, KOJWYECTBO JIMTEPATYPHBIX
UCTOYHUKOB — 54, KOJMYECTBO pHiIokeHui — 13.

KmoueBsie  cnoa:  [IPOJABWXXEHUE, COLIUMAJIBHBIE  MEJ/IUA,
MHTEPHET-KYPHAJIUCTUKA, OHJIAWH-U3TAHUE, COILMAJIbHBIE
CETHU, UHO®OPMAIIMOHHBII PECYPC, MYJIbTUMEIUMHOCTD, SMM,
MAPKETHHT'.

[IponBukenne B CONMANBHBIX CETSIX — OTO MHOTrOIUIaHOBas cdepa
nesitenbHOCTUH. C OJTHOM CTOPOHBI OHA HECET B ce0e aHAMTUKY, MHap, pa3paboTKy
HECTaHJAPTHBIX XOJIOB, C JIPyroil — OOIICHWE C TMOJb30BATEISIMU, YYEeT HX
MPEeANOYTeHUH, YMEHHE pearupoBaTh Ha HETATUBHBIC OT3bIBBI, & C TPEThEU —
HE00XOIMMOCTh 00Pa3HOTO MBITIVICHUS U HATUYHS BKYCa U YyBCTBA CTHIIA.

B ocHOBY numimomHOM paboThI mooKeHs! uccaenoBanns A. A. Kanmbikosa, JI.
A. KoxanoBo#i, M. A. VYnanoBoi, A. A. I'pamtomko, A. B. Anburosa, A. A.
Awm3suHa, K. Jlokropa, /1. B. Kpemnésa n npyrux.

[IpenmMeToM  AWIUIOMHOM  paOOTHI  SBISAIOTCS  METOABI  TPOJBMKCHUS
MH(OPMAIMOHHOTO pecypca B COLUATBHBIX CETIX.

OOBEKT HCCIIeIOBAaHUS — aKKayHTHI B COIMAJIGHBIX MEIHWa OHJAWH-U3JaHuH, B
4acTHOCTU — uHTepHeT-KypHaita KYKY.org.

Ilens paboThl — pa3paborarh oOuue npaBuia npoasuxeHuss CMU, a takxke
KOHKPETHBIX PEKOMEHIAITUH I BRIOPAHHOTO U3/IaHMUS.

B cooTBETCTBUM C 11EJIbIO UCCIIEAOBAaHUS pa3paboTaHbl CICAYIONINE 3aJa9H:

e [IpoaHanu3upoBaTh TEHICHIIUH PA3BUTHS COBPEMEHHOH J>KYPHAIMCTUKH B
WHTEPHETE.

e lccnenoBaTh aKTUBHOCTh M MPOAYKTUBHOCTH paboThl Oenopycckux CMU c
COLIMAJILHBIMU CETSIMHU.

e PazpaGortaTh mnpaBWwiIa MNPOABMKEHUS B COLMAIBHBIX MEAHA, YUYUTHIBAS
cnenuduky paboThl CO Cpe/iCTBAMHU MacCOBOM MH(POPMAIIUH.

e Ha nmpumepe untepHeT-xypHana KYKY.org o6o3naunts ommbku SMM, a
TaK)K€ YCTAaHOBUTH HANpPABIICHHUSA, MO KOTOPHIM JODKHA MPOUCXOIUTH paboTa
U3JIaHUA C COIIMAIbHBIMU CETSMH.

B ngummomMHOM — HMCCNEIOBaHMM — KCMOJB30BAaHBI  OMHUCATENBbHBIA U
CPaBHHUTEJIbHBIA METObI, CTATUCTUYECKUN aHATIN3 UHTEPHET-U31aHU M.

HoBusna numiomMHoM pabOThl 3aKiII0OYaeTCs KaK B MCCIEIOBAHUM OOIIUX JUIS
CMMU mpaBun paboThl ¢ COLMATBHBIMU MEAHa, TaK U pa3pabOTKe KOHKPETHBIX
PEKOMEH AU TI0 MPOJIBHKEHUIO U3/IAaHNUS .



PODEPAT

AG’éM npiruIoMHa mparsl — 69 crapoHak, KOJNBKAaclh BBIKAPHICTAHHBIX
JTapaTypHBIX KPBIHII — 54, KonbKacih aagaTkay — 13.

Kmouapsis cioBsl — IIPACOYBAHHE, CAIBISUIBHBIA MEJIBIA,
[HTOPHOT-)KYPHAJICTBHIKA, AHJIAMH-BBIJJAHHE, CAIBISUIBHBIA
CETKI, TH®APMAIIBIMHBI PACYPC, MVYJIbTBIMEJBIMHACIIh, SMM,
MAPKETBIHT.

[IpacoyBanHe ¥ calbIsJIbHBIX CETKaX — raTa MIMaTIulaHaBas cdepa A3eiiHacli.
3 agHaro OOKy siHa Hsice ¥ ca0e aHamITHIKY, Misp, paclparoyKy HecTaHAapTHBIX
Xaa0y, 3 1HIIal — KaMyHIKaBaHHE 3 YblTadyaMmi, YIIIK 1X TepaBar, yMEHHE pIaraBallb
Ha HETaThIYHBIS BOATYKI, a 3 TPAISd — marpa0a BoOpa3Hara MbICJIECHHS 1 HastyHACII1
IYCTYy 1 Mavyylllsl CThUTIO. 3a MAaCHsAXOBbIM Yy CallbISUTbHBIX CETKAX MPAaeKTaM CTaillb
KapraTiiBas 1HTIJEKTyallbHAasl 1 TBOpUas mparia.

VY acHOBY JbIMIIOMHAN Tpalibl akiaa3eHbl gacaenaBanni A. A. Kanveikosa, JI.
A. Koxanamaii, M. A. VYnanaBaii, A. A. I'pam3romki, A. Y. AnbitaBa, A. A.
Awmzina, K. Jlokrapa, JI. Y. KpamuéBa 1 iHIIBIX.

[Ipagmeram  OpITUIOMHA  mpanbl — 3'IyJSONA  METaAbl  [PacOyBaHHS
1H(apmaripIitHara pacypcy ¥ canbisUIbHBIX CETKaX.

AQ'exT nmacienaBaHHS — aKayHTBI Y CAIlbISUIBHBIX MEbIS aHJIaH-BBIIAHHAY, Y
npbIBaTHACII — IHTIpHAT-yacomica KYKY.org.

MbTa mpanbl — pacmpaliaBailb aryfibHbIsS TpaBuTbl TpacoyBanHs CMI a
TaKcaMma MIYHBIX PIKaMEH/IAIlbI 1Jisi abpaHara BbIIaHHS.

VY agnmaBegHacti 3 MATal Jaciie/JaBaHHs pacipaliaBaHbl HACTYITHBIS 33]]aUbl;

* [IpaanamnizaBaib TOHAPHIIBI PA3BILI CydacHal >KypPHAIICTHIKI ¥ IHTIPHIIIE.

 JlacnenmaBaip akThIYHAcUb 1 IpafgyKlbliiHacub mpaipl Oemapyckix CMI 3
CaIlbISUTEHBIMI CETKaMi.

* PacnpanaBaiib mpaBiibl MpacoyBaHHS Y CalbBLUIBHBIX MEbIsA, YII4BarOubl
crenpbl(iKy Ipalbl ca CpoAKaMi MacaBail iHpapMallbli.

» Ha npeiknamze intapHIT-yacomica KYKY.org ma3nausis mameuiki SMM, a
TakcaMma YCTalsiBallb KIpyHKi, Ta sKiX TaBiHHA aa0bIBaIllla TIpama BBIIAHHS 3
CalbISIIbHBIMI CETKaMI.

VY ABITUIOMHBIM JaclieJaBaHHI CKapbICTaHbI allicalbHBI 1 MapayHaIbHbl METa/IbI,
CTaTBICTBIYHBI aHANI3 IHTIPHAT-BbIAAHHAY .

Hagi3Ha npImioMHail mpaibl 3aKirodaenia sk y daciieflaBaHHl aryiabHBIX s
CMI mpaBul mpanbl 3 CaublsUIbHBIMI MEIbIs, TaK 1 pacrparoyubl M3YHBIX
pIKaMeHallbIN Ta MpacoyBaHHI BbIIaHHS.



SUMMARY

Thesis consists of 69 pages, the amount of literature sources — 54, the amount
of applications — 13.

Keywords: PROMOTION, SOCIAL MEDIA, ONLINE JOURNALISM,
ONLINE EDITION, SOCIAL NETWORK, INFORMATION RESOURCE,
MULTIMEDIA, SMM, MARKETING.

Promotion in social networks is a multifaceted field of activity. On the one
hand it depends on the analysis, public relations, development of non-standard
actions, on the another hand it requires communication with users, based on their
preference, ability to respond to the negative reviews, and on the third hand it is
caused by the need for creative thinking and the presence of taste and sense of
style. For building a successful social media project it needs laborious intellectual
and creative work.

The basis of the research consists of works by A. A. Kalmykov, L. A.
Kokhanova, M. A. Ulanova, A. A. Gradyushko, A. V. Albitov, A. A. Amzin, K.
Doctor, D. V. Kremnev and others.

The subject of the research: methods of promoting information resource on the
social networks.

The object of research: accounts of social media online media, particularly —
the online magazine KYKY .org.

Purpose of research: to develop common rules for promoting the media
considering the specificity of recommendations for the selected website.

According to the purpose of the research we developed the following tasks:

« To analyze trends in the development of modern journalism in the Internet.

 To investigate the activity and productivity of the belarusian mass media’s
work with social networks.

« To develop rules of promotion in social media according to the specificity of
the work with the media.

« To indicate errors and establish areas for work in social media environment
for online magazine KYKY .org.

In research were used a descriptive and comparative methods, the statistical
analysis of Internet publications.

The novelty of the research is presented by common rules for the media’s
promotion via social networks and the development of recommendations to the
promotion of publications, that represents a relatively new for Belarus segment of
urban journalism.



