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PE®EPAT

O0beM nuMIOMHOM paboThl cocraBisieT 50 CTpaHUL, JBa MPUIOKEHUS,
KOJINYECTBO UCMOJb30BaHHBIX HICTOYHUKOB — 61.

Kimouessle ciosa: PEKJIAMHBIN TEKCT , PEKJIAMA, CAMT,
HEJIEBAA AYAUTOPUSA, HATHUBHASA PEKJIAMA, UUTATEJIb, CMN,
MATEPHAJIL, ITOPTAJI, UHOOPMAIIMA, TOBAP, MHTEPHET.

AKTYyaJIbHOCTh HUCCJEIOBAHUSI COCTOMT B cOOpe W OOOOUIEHWH CBENECHHUM O
PEKJIaMHBIX MHTEPHET TEKCTaX B HAIMOHAILHOM CErMEHTE CETH WHTEpHET,
aHanuse W comnocraBieHun HHTEpHET-CMMU Ha mpumepe pekjIaMHBIX TEKCTOB, a
TaK)K€ B OINPENECIECHUN BO3JICUCTBUS PEKIIAMHBIX TEKCTOB MHTEPHET-PECYPCOB HA
YUTATENEH.

Lenp uccnenoBanusi — BbIICHUTH 3((EKTUBHOCTh PEKIAMHBIX TEKCTOB B
narepHeT-CMMU.

JIns JOCTHIKEHUS LIEM ITOCTABJIEHBI CIIEAYIOIINE 3a0a4u:

- U3YYUTh NOHITHE PEKJIaMbl B coBpeMeHHbIXx CMU;

- KCCEeI0BAaTh 0COOCHHOCTH PEKIAMHBIX TEKCTOB B MHTEepHET-CMU;

- paccMOTpeTh OWIMOKH, JAOMYCKAaeMble J>KYPHAJIMCTaMU B HAMKMCAHHE
PEKJIaMHBIX TEKCTOB;

- BBISIBUTH MPOOJIEMbl M MEPCIEKTHBBI Pa3BUTHS KOHTEKCTHOM pPEKJIaMbl B
uHTepHeT-CMU;

- MPOAHAIM3UPOBATH IICUXOJIOTHYECKOE BO3JECUCTBUE PEKIAMHBIX TEKCTOB
unTepHeT-CMU Ha notpedurenei;

- IPOBECTH COLMOJIOTUYECKOE UCCIIEA0BAHNE-IKCIIEPUMEHT 110 BO3JAEHCTBUIO
PEKJIaMHBIX TEKCTOB Ha YUTATEIIEH.

OOBeKT nccieoBaHus — peKIaMHbIE TEKCTHI B Oenopycckux uatepuer-CMU.

[Ipeamer ucciemnoBaHus — CIOCOOBI MOJAaYu pekjaMbl B MHTepHET-CMU,
MO3BOJISIIOLIUE C/IENIATh PEKJIAMHBIN TEKCT AEUCTBEHHBIM U 3()(PEKTUBHBIM C TOUKH
3peHus MPOJAXKHU IPOAYKTa.

B nunnoMHORl paboTe ¢ MNOMOIIBIO JAETAaJbHOIO HM3YyYEHUS pEKIaMbl B
onnaiH-u3manusax tyt.by, lady.tyt.by, KYKY.org, Citydog.by, marketing.by, a
Takke Ha canrtax «Kak Tyr xuth», «KOMCOMOJIbCKas IpaBha» pPaCKpbIBACTCS
cnenu@uKka U XapakTepHble OCOOEHHOCTH HANMCaHUS PEKJIAMHBIX TEKCTOB B
uHtepHeT-CMU.



PO®EPAT

AOG'éM papimioMHai paboThl ckiagae S0 cTapoHak, 1Ba JajaTKi, KOJbKAacCIb
CKapbICTaHbIX KPbIHII — 61.

KmrouaBsist  cimoBel:  PAKJIAMHBI  TOKCT, PDOKJIAMA, CAUT,
MDATABAS AVIBITOPBIS, HATBIVHAS POKJIIAMA, YBITAYU, CMI,
MATOPBIAJL, TIAPTAJL IHOAPMAILIBIA, TABAP, IHTOPHOT.

AKTyalIlbHaCIlb JacjiefaBaHHs CKiajaenia ¥ 300pbl 1 adaryJbHEHHI 3BECTaK
npa PAKIAMHBIS IHTIPHAT-TIKCTHI ¥ HaIBITHAJIBHBIM CETMEHIIE CETKi 1HTIPHOT,
aHaiize 1 cymacrayyieHHl IHTIpHAIT-CMI Ha mpeikian3e pIKIaMHBIX TIKCTAY, a
TakcamMa ¥ BBbI3HAUDHHI YIUIBIBY POIKJIAMHBIX TOKCTAY I1HTIPHAT-pICypcay Ha
YBITAYOY.

MbTa nacnenaBaHHS — BBICBETIIIb A(EKTHIYHACHH PAIKIAMHBIX TIKCTAY Y
1HTIpHAIT-CML

JIst macATHEeHHS MATHI TAaCTayJICHBI HACTYITHBIS 3a/1a4bl.

- BBIBYYBILb MMAHSLIE pIKiIaMbl § cydacHbix CMI,

- JacieaaBallb acabiBaclil pAKJIaMHBIX TOKCTAY y IHT3pHAT-CMI;

- pasrien3enb MNaMBUIKI, JalylI4aHblsl O>KypHaJicTaMmi Y  HamicaHHi
POKIIAMHBIX TOKCTAY;

- BBIABIIb MpabiieMbl 1 TEPCIEKTHIBB Pa3BIIIl KaHTIKCTAaBald pPIKIAMBbI ¥
IHTIpHAT-CMI;

- MpaaHaiizaBallb NCiXaNariyHbl YIUIBIY PIKIAMHBIX TAIKCTAY 1IHTIPHAT-CMI
Ha CHaXbIYI0Y;

- TIpaBecil calbisUlariyHae JacjieaBaHHE-IKCIEPHIMEHT TMa VIIbIBE
PAKJIIAMHBIX TOKCTAY HA YbITAYOY.

AG'eKT fmacnenaBaHHs — pIKIAMHBIS TIKCTHI ¥ Oenapyckix IHTIpHAIT-CML

[Ipagmer pacnenaBaHHs — criocaObl Majaydbl pakiIaMbl ¥ IHTIpHAIT-CMI, 1mito
Ja3BaJAIONb 3palillb PIKIAMHBI TIKCT A3EHCHBIM 1 3(QEKTHIYHBIM 3 IYHKTY
TJIe/DKAHHS TIPOJAXKy MTPaTyKTa.

Y npimioMHai paborie 3 jgamamMorai Aj3Tai€Bara BBIBYUSHHS PAIKIAMbl ¥
aHnaiH-BeIOaHHAX tyt.by, lady.tyt.by, KYKY.org, Citydog.by, marketing.by, a
Takcama Ha cairtax «fK TyT Xbilb», «KaMcamomnbckas mpayna» packpbiBaelia
crenbipika 1 XapaKTIPHBIA acaljiBacill HaIliCaHHS PAKJIAMHBIX TOKCTay Y
1HTpHAIT-CML



ABSTRACT

The volume of the thesis is 50 pages, two applications, the number
of sources used — 61.

Keywords: advertising text, ADVERTISING, SITE, target
audience, native Trade, readers, media, MATERIAL, PORTAL,
INFORMATION, PRODUCTS, INTERNET.

The relevance of the study is to collect and summarize information
about Internet advertising texts in the national segment of the Internet,
analysis and comparison of online media as an example of advertising
texts, as well as in determining the impact of online resources for
readers of advertising texts.

The purpose of research - to find out the effectiveness of advertising
texts in online media.

To achieve the goal the following tasks:

- Explore the concept of advertising in today's media;

- To investigate the features of advertising texts in online media;

- To consider the mistakes made by journalists in the writing of
advertising texts;

- Identify problems and prospects of development of content in
online media;

- To analyze the psychological impact of online media consumers of
advertising texts;

- To conduct a case study, an experiment on the effects of
advertising texts for readers.

The object of study - advertising texts in Belarusian online media.

Subject of research - ways of presenting advertising in online
media, allowing to make the ad text efficient and effective in terms of
product sales.

In the thesis work by a detailed study of advertising in online
publications tyt.by, lady.tyt.by, KYKY.org, Citydog.by, marketing.by,
as well as on the sites of "How to live here", "Komsomolskaya Pravda"
opens specifics and the characteristics of the writing of advertising texts
in online media.



