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PE®EPAT

JluniioMHass paGora: BBeJACHHE, 2 TJaBbl, 3aKIIOYEHHE,  CIHCOK
MCIOJIb30BAHHBIX UICTOYHUKOB U MpuiiokeHus. O01mmii oobem — 64 c.

KuroueBble ciioBa: cpeactBa MmaccoBod mHpopManuu, nuarepaet-CMU,
Be0-)KypHAJIUCTUKA, MEIUATEKCT, PEKJIIaMHBIM TEKCT, HaTUBHAas pekiama, PR-
TEKCT.

OO0beKT HCCJIeI0BAHMS: MEAMATeKCT pPEKJIAMHOTO XapakTepa B
oenopycckux naTepHeT-CMU.

IIpeamer wuccienoBanusi: crneruduka, CTPYKTypa M OCOOCHHOCTH
pa3paboOTKH COAEP)KaHUsI peKJIaMHOT0 MeauaTekcTa B IHTepHeTe.

Heap padoTbl: pa3paboTka MNPUHLUUIOB HamUcaHUs SPPEKTUBHBIX
peKJIaMHBIX ~ MenuarekcToB B uHTepHeT-CMW u  uccnenoBanue  ux
MPAKTUYECKOT0 MPUMEHEHHS B OEJIOPYCCKOM MHTEPHET-CErMEHTE.

Mertoabl mucciieq0BaHUsI: OMNKUCATENbHBIN, aHATUTUYECKUH, METOJ
KOHTEHT-aHaJIN3a.

IMonyuyeHnslie pe3yabTaThl: 1. MeanaTekcT pekIaMHOTO XapakTepa B
unTepHeT-CMU MokeT ObITh MpeACTaBiICH TpeMsi BUIAMU — PEKIAMHBIM
MeuaTekcToM, PR-TeKCTOM M HATUBHOM PEKIaMOM.

2. Pexnama B GenopycckoM cermeHte VMHTepHeTa Tpancopmupyercs B
Oosee kKauecTBEHHYIO (hOpMY, HO BCE €III€ CYIIECTBYIOT ycTapeninue oopasiiel. B
OyMvbKalIme HECKOJIbKO JIeT B Oenopycckux dnektpoHHeix CMMU  Oyner
pa3BUBaThCS HATUBHAs pekjiama, Koropas OyAeT cocpeJoToueHa Ha
NOTPeOHOCTAX U MHTEpecax ayIUTOPUU pecypca U OyIeT CX0Xka C OCTAJIbHBIM
KYPHATHCTCKAM KOHTCHTOM.

3. Bce ywame CMMU pa3pabaThiBatOT OTAEIbHBIC PEKIAMHBIE MPOCKTHI
JUIA 3aKa34MKOB, KOTOpPbIE BKIIIOYAIOT B C€0S CEPUI0 aBTOPCKUX TEKCTOB C
HEHABSI3YMBBIM pEKJIaMHBIM TOchUTOM. OJIHAKO CYIIECTBYIOT U OyayT
CYIIECTBOBATh PECYpPChl, TOTOBBIE 3a JACHBIU IMYyOJMKOBATh MPECC-PEIU3bl U
KOMHUPANTHl C MUHUMAIBHON YHUKAIBHOCTBIO U 3()P(PEKTUBHOCTHIO.



PODEPAT

JAplnioMHasi mpamna: YBOA3IHB, 2 TJaBbl, 3aKIIOYdHHE, CIIiC
BBIKAPBICTAHBIX KPBIHIL 1 JaAaTKl. ATyJabHBI a0'éM mpansl — 64 c.

KuarouaBbist ¢10BbI: CpoJIKI MacaBail iHpapmarlsli, IHTIpHAIT-CMI, B30-
AKYPHAITICTbIKA, MEIBIATIKCT, PIKJIAMHBI TIKCT, HaTbIyHas pakiama, PR-TakcT.

AO'ekT gacjegaBaHHsI: MEIBIATIKCT pPOIKIAMHAra Xapaktapy ¥
oenapyckix IHTIpHAIT-CMI.

IIpagmer pnaciaegaBaHHs: croenpldika, CTpykTypa 1 acalOumiBacii
pacmpalioyki 3MecTy paKjaMmHara MeJIbIsITIKCTY ¥ [HTApHOI1IE.

MbTa mnpanbl: pacnparioyka HpbIHIBIIAY HamicaHHS S(PEKThIYHBIX
POKJIAMHBIX MEABIATIKCTAY y 1HTAIpHAT-CMI 1 nacnenaBaHHi 1X MHpaKThlyHAra
VKbIBaHHS ¥ O€IapyCKiM IHTIPHAT-CETMEHIIE.

Meranbl gacienaBaHHs: ammiCalibHbI, AHANITHIYHBI, METAJl KAHTIHT-
aHaizy. ATpbIMaHbIsA BbIHIKI: 1. MeIbIITAKCT paKiIaMHara Xxapaktapy ¥
IHTpHIT-CMI Moxka Oblllb mNpajcTayieHbl TphiMa BiaMi — PAIKIAMHBIM
MeIbISITIKCTaM, PR-ToKkCcTaM 1 HaThIyHA pakiiaMmai.

2. Paxnama ¥ OemapyckiM cermeHiie IHTIpHATY TpaHchapmyena ¥
Oonpll sIKacHyr0 QopMmy, ane Yc€ SIu3 ICHYIOLb cacTapdJiblsl MpBIKIagbl. Y
HACTYIHBIS HEKAJbKI rajioy y Oemapyckix snekTpoHHbix CMI Oyasze pasBiBaiiia
HATBIYHAs poKJIama, skas OyA3e CKaHIPHTpaBaHa Ha marprdax 1 iHTapIcax
ay IBITOPBIL pacypey 1 Oya3e magolHas /1a aryiabHara >KypHaliclikara KaHTIHTY.

3. Ycé€ uacneit CMI pacnparioyBaroiib aCOOHBIS PIKIAMHBIS MTPACKTHI
JUIA 3aKa3zyblkay, SKisS YKII0Yawlb Yy csA0€ cepbllo ayTapcKiX TIKCTAY 3
HEHAJAKyWIIBBIM PIKJIAMHBIM TachulaM. AJIHAaK ICHYIOIb 1 OyIyllhb iCHaBallb
pPACYpChl, TaTOBBIA 3a TPOIIBI MyOJdiKaBallb MPIC-PAJII3BI 1 KamipaTel 3
MiHIMaJIbHAW YHIKQJILHACIIIO 1 3(h)eKTHIYHACITIO.



ABSTRACT

Diploma work: introduction, 2 heads, the conclusion, the list of
references and appendices. Total volume — 64 p.

Keywords: media, online media, web journalism, media text,
advertising text, native advertising, PR-text.

Research object: media text advertising in Belarusian online media.

Research subject: specificity, structure and features of the development
of the advertising media text content on the Internet.

Research goal: to develop the principles of writing effective advertising
media texts in online media and study of its practical application in the
Belarusian Internet segment.

Research methods: descriptive, analytical, content analysis method.

Results: 1. The media text advertising in online media can be
represented by three types — advertising media texts, PR-text and native
advertising.

2. Advertising in the Belarusian segment of the Internet is transformed
into better shape, but there are still outdated designs. The next few years native
advertising will develop in the Belarusian electronic media. It focuses on the
needs and interests of the audience and it is similar with all journalistic content
of a website.

3. Increasingly, the media develop individual projects for customers,
which include a series of original texts with non-intrusive advertising promise.
However, there will be the resources ready for the money to publish the press
releases and copyrights with a minimum of a unique and effective.



