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PEDEPAT

O06bemM aUIUIOMHOM paboThl coctaBisger 62 crpanuisl. KommdectBo
UCIOJIb30BAaHHBIX UCTOYHUKOB — 70.

Kmouessle cnosa: MHTEPHET-MAPKETHHI, HAITMOHAJILHBIM
ACIEKT, WHTEPHET-CPEJA BEJIAPYCH, PEKJIAMHBI TEKCT,
COLMAJIBHBIE MEIMA, BEJOPYCCKHME BPEH/BI, 3APYBEXHLIE
BPEH/IbBI.

B nummomHoit paboTe nmpoaHaar3upOBaHbl PEKJIAMHBIC TEKCTHI OEIOPYCCKUX
U 3apyOeXHBIX OpEeHIOB B MHTEpHET-cpene bemapycu, BbISBICHBI JKaHPOBBIE U
CTHJIMCTUYECKHE OCOOEHHOCTHU PEKJIaMHBIX TEKCTOB B OEIOPYCCKOM HHTEpHET-
cpene.

Llenp wWccnenoBaHusT —  HUCCIEAOBaHUE WHTEPHALIMOHAIBHOTO U
HAI[MOHAJIHHOTO aCTMEKTOB B PEKJIAMHBIX TEKCTaX OEIOPYCCKON MHTEPHET-CPEIBL.

JI1st TOCTH>KEHUS LENH TTOCTAaBJICHbI CIAEAYIOIINE 3a/1a4u:

® T[pOaHATU3UPOBATh pEKJIaMHbIe TEKCThl Oenopycckux wuHTepHeT-CMU u
KOPIIOPaTUBHBIX CAaTOB OPEHI0B, BBIIBUTh UX OCOOCHHOCTH;

® ONpPEIEIUTh OCOOEHHOCTH HANMCAHUS PEKIAMHBIX TEKCTOB B OEIOPYCCKUX
nHTepHeT-CMU;

® uccienoBarb Haubosiee momyisipHele B bemapycu  3apyOexHble U
OTEUECTBEHHBIE OPEH/IBI;

® BbBISIBUTh OCHOBHBIE TEH/ICHLIMM TEKCTOBOW peKJIaMbl B O€JIOPYCCKOW MHTEPHET-
cpene.

O0beKkTOM IUIIIOMHOI pabOTHI SABISIOTCS PEKJIaMHBIE TEKCThl OEI0PYCCKUX
unrepuer-CMU  (Relax.by, TUT.BY citydog.by, koko.by, marketing.by) u
KOPITOPAaTUBHBIX CalTOB OTEYECTBEHHBIX M 3apyOekHbIX OpeHmoB (mcdonalds.by,
mts.by, markformelle.by, oz.by, savushkin.by wu nap.), npeacraBieHHBIX B
Pecny6nuke benapych onmyOiamkoBaHHBIE 3a nepuo ceHTA0ps 2015 — mait 2016 r.

IIpeamerom  uccleOBaHUS  BBICTYNMAIOT  HMHTEPHALMOHAIBHBIA U
HAI[MOHAJIbHBIN aCIEKThI B PEKJIIAMHBIX TeKCTax Oeropycckux uHTeper-CMU.

AKTYaJIbHOCTh HMCCJIEAOBAHUS. B COBPEMEHHOM OOIIECTBE BIIUSIHHE
PEKJIAMHBIX TEKCTOB HA COBPEMEHHBIE MACCOBBIE KOMMYHUKAIIMHU YBEIUYUBACTCH,
MEHSIETCSI MOZIENIb B3aUMOJIEUCTBUS PEKIAMHOIO OOBEKTa C LEIEBOM ayIUTOpUEH.
CrnenoBarenbHO, UCCIEAOBAHKUE MPEACTABISIET B MEPBYIO0 OYEPEAb NMPAKTHUYECKUI
UHTEpEC.



PODEPAT
AO0'éM npiioMHal mpanbl ckianae 62 crapoHki. Konbkacilb BhIKaphICTaAHBIX
KpbIHiI - 70.

KmtouaBeist  cnoBel: [HTOPHOT-MAPKETBIHI, HAIBIAHAJIBHBI
ACIIEKT, IHTOPHOT-ACAPOUAA3E BEJIAPYCI, POKIIAMHBIA TEKCTHI,
CALBISAJIBHBIA MEBIA, BEJIAPYCKIA bPOH/IBI, 3AMEXXHbBIA bPOH/IBI.

Y  npitoMHaAR mparkl  aHATIZYIONIA PAKIAMHBIS TAKCTHI AWYBIHHBIX 1
3aMEXHBIX OpIHAAY y IHTIPHAT-acspona3l benmapyci, BbISIYIsIONIA >KaHPaBbIA 1
CTBUTICTBIUHBIS acaOJiBacIl PIKJIAMHBIX TIKCTAY.

MbhTa gpimoMHail  mpambsl - acielaBaHHE — IHTIpHAIlbIAHAJIbHara i
HalpIsTHAIbHAra acmekTay Yy poIKIaMHBIX TIKCTax Oejlapyckara 1HTIPHIT-
acsponI3sl.

I[J'IH JACATHCHHSA MOThI OBLI1 HaCTayHeHBI HACTYIIHbIA 3a1a4bl:

* MpaaHaii3aBallb PIKIAMHBIA TIKCTHl Oemapyckix 1HTIpHAIT-CMI 1
KapraparblyHbIX caiiTay OpaHAay, BBIABILb 1X aca0iBacili;

* JacneqaBailb HalOoJbIl ManyJsipHbls § benapyci 3aMeXHbIS 1 alUbIHHBIA
OpoHIBI,

* BbI3HAUBILb aca0iBacIll HalliCaHHs PIKJIAMHBIX TIKCTAY Y IHTApHAIT-CMI;
* BBISIBII[b ACHOYHBISI TOHADHIIBI TOKCTABANM PAKIIAMBI ¥ IHTIPHIIIE;

AG'ekTaM JBITUIOMHAN TIpaibl 3'AYIISIONIA PIKIAMHBISI TIKCTHI OelapycKix
iHTpHIT-CMI  (Relax.by, TUT.BY, citydog.by, koko.by, marketing.by) i
KapIrapaTeIyHBIX CaliTay aiflubIHHBIX 1 3aMeXHBIX OpaHmay (mcdonalds.by, mts.by,
markformelle.by, oz.by, savushkin.by i inm.), mpancraynensix y PacmyOminbr
benapycs, anybnikaBaHbls 3a nepelsay cryazensb 2015 - mait 2016 r.

[TpagmeTram nacienaBaHHS BBICTYIAIOIL IHTIPHAIBITHATIBHBI 1 HAIBITHATIHHBI
ACTIEKTHI ¥ PAKIAMHBIX TAOKCTax Oemapyckix iIHTIpHAIT-CMIL.

AKTyallbHaclp JaciieaBaHHsA. Y Cy4YacHbIM TI'PaMaJICTBE POJISL PIKIAMHBIX
THKCTAY HAa Cy4YacHbBIS MacaBblsl KaMyHIKallbll MaBsuliuyBaella, 3MsSHsIeIa MaIdb
y3aeMaJI3esHHS paKjaMHara ab'ekta 3 ayAbITopbisil. TakiM ublHaM, Jaciie/JaBaHHE
ysyisie, y mepIiyro yapry, IpakThIYHYIO I[IKaBacCIlb.



ESSAY
The volume of the thesis is 62 pages. The number of sources used - 70.

Tags: INTERNET MARKETING, NATIONAL ASPECT, THE INTERNET
ENVIRIMENT OF BELARUS, ADVERTISING TEXTS, SOCIAL MEDIA, THE
BELARUSIAN BRANDS, FOREIGN BRANDS.

In the these work by a detailed research of the advertising texts of national
and foreign brands in the Internet environment in Belarus revealed the presence of
the national aspect in advertising texts.

The purpose of research - the study of international and national aspects of
advertising texts Belarusian online environment.

To achieve the goal the following tasks:

« analyze the advertising texts of Belarusian online media sites and corporate
brands to identify their characteristics;

« Identify features of the writing of advertising texts in online media;
» explore the most popular in the Belarusian foreign and domestic brands;
« identify the main trends of text advertising on the Internet;

The object of the thesis are the advertising texts of Belarusian online media
(Relax.by, TUT.BY citydog.by, koko.by, marketing.by) and the corporate sites of
domestic and foreign brands (mcdonalds.by, mts.by, markformelle.by, oz.by,
savushkin.by i, etc.) represented in the Republic of Belarus published over the
period January 2015 -. May 2016

The subject of research are the international and national aspects of
advertising texts of Belarusian online media.

The relevance of the study is conditioned by the fact that in modern society,
the influence of advertising texts on contemporary mass communication increases,
changes the interaction model of the advertising object with the target audience.
Consequently, research is primarily practical interest.



