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OBILIAA XAPAKTEPUCTHUKA PABOTHBI

Marucrepckasi JUCCEpPTallsS COCTOUT M3 OOIICH XapaKTePUCTHKH pPadOTHI,
BBCJICHUS, JBYX TJIaB, 3aKJIFOYCHHUsS, CITUCKA HCITOJIb30BAHHON JIMTEpaTyphl, B
KoTopoM 53 mosutuu. O61Hii 00BeM padoTsl — 59 cTpaHwmII.

Karwuenbie ciaoBa: PEKJIAMHBIE TEKCTHI, A3bIKOBAA JIMUHOCTD,
METOIMKA [TPEITOJABAHUA PYCCKOI'O A3BIKA KAK
NMHOCTPAHHOI'O, IIOAI'OTOBUTEJIBHBIE W PEYEBBIE 3AJJAHUA U
YIIPAJKHEHWA.

O0BbeKTOM HCCNe0BaHNUS SIBISIETCA MPOIIECC 00YUCHHSI PYCCKOMY SI3BIKY Kak
UHOCTPaHHOMY.

IIpeamer uccnegoBaHUs — UCIIOJIB30BAHUE PEKIIAMHBIX TEKCTOB B IpOLIECCE
OOy4EHHs pyCCKOMY SI3bIKY KaK HHOCTPAHHOMY.

Heab uccrenoBaHusi — pacCMOTPEHHE CHENU(UKH TEKCTOB PEKIAMbl Kak
y4eOHOTr0 JUAAKTUYECKOrO0 CpEJCTBAa B MPENOJAABAHUM PYCCKOrO S3bIKA Kak
MHOCTPAaHHOTO ¥  OOOCHOBAaHHME BO3MOXHOCTEM WX  HCIOJb30BaHUS B
00pa30BaTEIBLHOM IIPOLIECCE.

Marepuaj uccjeqoBaHusi: ObUIM MPOAHAIU3UPOBAHBI PEKJIAMHBIE TEKCTHI,
nyOJMKyeMble Ha CTpaHULAX Ta3eT, )KypHAJIOB, KaTaJOroB, MPEICTABICHHBIE HA
CHElUalbHBIX PEKJIAMHBIX JIMCTOBKax, pa3MellaeMble Ha yiMIax ropoja
(Hapy>xHas pekiama), B TpaHcnopre, B UHTepHerTe.

Marucrepckass  auccepranys — IOCBSIIEHA  HU3YYEHUIO  BO3MOYKHOCTEU
WCIIOJIb30BaHUs TEKCTOB PEKIIAMBI B ITPOLECCE MPETNOIaBaHUsA PYCCKOTO SI3bIKA KaK
WHOCTPAHHOT0. AHAJIN3 PEKJIIAMHBIX TEKCTOB MO3BOJISIET OOHAPYKUTh B HUX 1IEJIbIN
P TMHIBOMETOANYECKUX JOCTOMHCTB, K KOTOPBIM MOYXHO OTHECTH CIEAYIOLIHUE:
ONOpa Ha U3BECTHBIE PEAJUH, JIJAKOHUYHOCTH, IIUPOKASI PACIPOCTPAHEHHOCTH U
JOCTYITHOCTh PEKJIAMHBIX TEKCTOB, JEMOHCTPALNS )KUBOTO, aKTyaJIbHOTO PYCCKOTO
A3bIKa, OIOpa Ha IIMPOKUN KPYr HAlMOHAJIBHO-KYJBTYPHBIX SI3BIKOBBIX €IMHHII,
oOlMpHas MPEACTaBICHHOCTh B PEKJIIAMHBIX TEKCTaX BCEro CIEKTpa (PAKTOB U
€IUHULL PYCCKOTO SI3bIKA.

[Ipenmy1iiecTBO UCHOJIB30BAHUSI PEKIAMHBIX TEKCTOB B IpoIlecce 00yyeHus
3aKJIFOYAETCS B TOM, YTO MPOUCXOAUT HE MPOCTO 3HAKOMCTBO C SI3BIKOM, 4 €r0
YCBOEHUE W  JalibHElWlllee MNPUMEHEHUWE KaK HMHCTPYMEHTa  OOILEHHS.
Hcnonb3oBaHne peKIaMHBIX TEKCTOB  MpEANoJjiaraeT MoAdop  CHUTyaluH,
BKJIIOYAOIINX KaXJ0ro y4Jallerocs B mpolecc koMMyHukanuu. [lomumo toro, Ha
MaTepuaye peKJIaMHBIX TEKCTOB MOXHO MOA00paTh yNpaKHEHUS Ha OTpabOTKY
JIEKCUYECKUX U TPAMMATHYECKUX HABBIKOB.



ABSTRACT

The Master's Thesis consists of the introduction, two chapters, the conclusion,
the list of references of 53 sourses. Total work content is 59 pages.

Keywords: ADVERTISING COPIES, LINGUISTIC PERSONA,
METHODOLOGY OF TEACHING RUSSIAN AS A FOREIGN LANGUAGE,
PREPARATION MATERIALS AND SPEECH TASKS AND EXERCISES.

The object of the research is the process of teaching Russian as a foreign
language.

The subject of the research is the usage of advertising copies in the process of
teaching Russian as a foreign language.

The aim of the research is the overview of specification of advertising copies
as learning didactic tools in teaching Russian as a foreign language and the
possibility justification of their application in educational process.

Research material is the analysed advertising copies published in the
newspapers, magazines, catalogues, special advertising leaflets placed in the streets
of the city (outdoor advertisement), in the transport, on the Internet.

The Master’s Thesis is on studying the possibilities of using advertising
copies in the process of teaching Russian as a foreign language. The analysis of
advertising copies allows to reveal a variety of their linguistic and methodological
advantages such as following: the coverage of the known culture-specific concepts,
brevity, wide use and accessibility of advertising copies, demonstration of the
vivid, modern Russian language, coverage of the wide range of the national and
cultural linguistic units, broad representation of all facts and units of the Russian
language in advertising copies

The advantage of advertising copy usage in the teaching process is not just
getting to know the language but also its acquisition and following use as an
instrument of communication. The usage of advertising copies implies the
selection of situations which involve every pupil in the communication process. It
iIs also possible to choose exercises on the base of advertising copies for practicing
lexical and grammatical skills.
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