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PE®EPAT JJUIIJIOMHOM PABOTHI
NHOOPMAIIMOHHBIE KAHPBI B KOPITOPATUBHBIX
N3JAHUAX PECIITYBJIUKHU BEJIAPYCb

JumiomHas pabota conepkut: 76 c., 24 ucrounuka, 10 nmpunoxeHui.

Ilepeuyens kimwueBbix ciaoB: KOPIIOPATUUBHAS ITPECCA, LIEJIEBBIE
['PYIIIIBI, CAMOIIO3MLUHNUPOBAHUE, PRODUCT PLACEMENT,
MEJVUABU3HECC, XAHPBHI ITYBJIMIIMCTUKH, WHOOPMAILIMOHHBIE
KAHPBIL, BAMETKA, OTYET, UHTEPBBIO, PETTIOPTAX.

O0bexTOM McciienoBanus SABISAIOTCA rasetol «benapyc-MT3 o0o3penue» u
«YHIBEpCITITY.

IIpeameTom MccaeA0BAHNS SBISIOTCS MyOIUITUCTUYECKUAC KAHPBHI.

Lenabo ucciaenoBaHus SBISETCS MOAPOOHOE M3yYeHHE HH(POPMAIMOHHBIX
KAHPOB M WX HCIIOJIb30BaHWE B KOpmopaTuBHOW mpecce Pecnybnuku benapych
(mmst  amanm3a  ucnonb3ytorcs  raszetel  «bemapyc-MT3  o6o3penue» u
«YHIBEPCITITY).

OcHoBHbIE MeTOAbI HCCJAENOBAHMS: aHaIW3, HAOIIOJIEHUWE, CPaBHEHHE,
CUCTEMAaTU3aINsI, CTPYKTYPHO-(PYHKIIMOHATIBHBIA aHAIN3, KIIACCU(PUKALIUS.

IloyyeHHble pe3yabTaTbl: HM3yYECHO IOHATHE «KOPIOpPAaTUBHAsA IIpeccay,
o0jacTi ero MPUMEHEHHS, THUIIOJIOTHYECKHE KPUTEPHH KOPIMOPATUBHON MPECCHI,
3aa4n, (PyHKIIMW, OCHOBHBIC 1M U crienuduka. Jlana XapakTepucTHKa OCHOBHBIM
nH(GOpMaIMOHHBIM JkaHpaMm. [IpoBeneH aHanu3 npuMeHEHUS HWH(DOPMAIIMOHHBIX
KAHPOB MyOIUIIMCTAKH B KOPIOPATUBHBIX M3AaHusIX PecriyOnuku benapych.

HoBuzna  palorbl  3akirouyaeTci B~ HM3YYEHHHM  HUCIOJIb30BaHUSA
WH(GOPMAIIMOHHBIX JKaHPOB JKYPHAJTUCTAMH KOPIIOPATUBHBIX W3nanuii PecryOmuku
benapycs.

O06s1acTh BO3MOKHOTO NMPAKTHYECKOT0 NMPUMEHEHUs: PE3YJIbTaThl aHAJIN3a
KOPIIOPATUBHBIX ~M3JaHUK Ha HaIWdue WHOOPMAIMOHHBIX JKAaHPOB MOTYT
UCTIONIb30BAThCSl PENAKTOPaMH | SKypHATUCTamMu st 6osiee 3¢hheKTuBHON paboThI
IO 10JJa4€ HOBOCTHOTO MaTepHalia.

ABTOp paboThl TOATBEP)KIACT, UTO TMPUBEIACHHBIA B HEW aHATMTHYECCKHMA
MaTtepual U pe3yabTaTbl  KCCIAEAOBAHUS  JOCTOBEPHbI U BBIIOJHEHBI
CaMOCTOSTENIbHO. Bce 3aMMCTBOBAaHHBIE MaTEpHAIbl COMPOBOKIAIOTCS CChUIKAMU
Ha UX aBTOPOB WJIM UCTOYHUKHU.



PO®EPAT JIBIIIJIOMHAW ITPATIBI
THOAPMAWIBIMHBIA ) KAHPHI ¥ KAPITAPATBIYHBIX
BBIIAHHSIX POCITYBJIIKI BEJIAPYChH

JlpIriioMHas mpara ckiagae: 76 c., 24 kpoiHinsl, 10 npeikiaganHsy.

KAPITAPATBIVHAS [TPOCA, MO3TABbBIA I'PVIIbI,
CAMAITA3BILBIAHABAHHE, PRODUCT PLACEMENT, MEJBISABIZHOC,
KAHPBI TTYBJIBICTBIKI, TH®APMAIIBIMHBIS JXAHPbI, HATATKA,
CIIPABA3JIAYA, IHTOPBIIO, POITAPTAXK.

A0'ekTaM naciaenaBaHHs 3'symsionna rasersl «bemapyc-MT3 ob6o3penue» i
«YHiBepciTIT".

IIpaameram aacjieaBaHHs 3'TYIISIONIA Ty OMIBICTHIYHBIS KAHPBI.

Mbpraii n1acjaenaBanHs 3'synsera maapads3Hae BEIByUdHHE 1H(apMaIbIiHbIX
KaHpay 1 1X BbIKapbICTaHHE Y KaprapaTblyHail mpace PacmyOmiki benmapycs (miis
aHaJTi3y BhIKapbIcTOYBatoia ra3etsl «bemapyc-MT3 0603penue» 1 «YHiBepciTaT").

ACHOYHBII MeTaAbl JacjelaBaHHs: aHaJl3, Ha3ipaHHe, IapayHaHHE,
CICTAMATBI3allbIs, CTPYKTYPHA-(DYHKIBITHAIBHBI aHAJ3, KIacidikaibls.

ATpbIMaHbIs BbIHIKI: BEIByUaHa MaHSAIIE «KapHapaTeIyHas mpacay, BoOIaci
ATO0 TPBIMSHEHHS, THIMAJATIUHBIS KPBITIPBIl KapHapaTblyHal MpAICHI, 3a7adbl,
GbyHKIBI, acHOYHBIA MATHI 1 crnenpiika. [lag3eHa xapakTapbICThIKa aCHOYHBIM
iH(bapMaInpIiHbIM KaHpaM. [IpaBea3eHbl aHami3 NPBIMSIHEHHS 1HGapMaIbIiHBIX
KaHpay MyOIIBICTBIKI ¥ KapmapaTelyHBIX BeITaHHIX PacyOmiki benapycs.

Hagizna nmpaubl cxianaenia ¥ BbIByUYdHHI BBIKAPBICTAHHS 1H(apMaIbIifHBIX
KaHpay KypHaJicTaMi KaprapaTbelyHbIX BeIIaHHSY PacmyOmiki benapycs.

Bo6aacup marybiMara mNpaKkTbIYHATa TIPbIMSHEHHS: BBIHIKI aHATI3y
KapnapaTblyHBIX BBIIAHHSAY HA HasyHAclh 1H(AapMAaIBIMHBIX KaHpay MOTYIlb
BBIKAPBICTOYBAIIIA pIAaKTapaMi 1 KypHaJicTami i Oonbin 3(eKThIyHal paboTh
1a majiaysl HaBlHABara MaTdPhISIY.

A¥Tap mparsl manBspaKae, MTOo MPBIBEI3CHBI ¥ €1 aHAITBIYHBI MaTIPBISLI 1
BBIHIKI JIaclielaBaHHS TIAYVHBIA 1 BBIKAHAHBI CaMacTOMHA. Yce 3ama3blYaHbls
MaTAPBISUIBI CYIIPaBaKAIONIIA CIIAChUIKaM1 Ha 1X ayTapay abo KpPBIHIIIBI.



ABSTRACT OF THE THESIS WORK
INFORMATION GENRES OF THE CORPORATE
EDITION REPUBLIC OF BELARUS

Diploma thesis includes: 76 pages, 24 sources, 10 supplements.

CORPORATE PRESS, TARGET GROUPS, SELF-POSITIONING,
PRODUCT PLACEMENT, MEDIABIZNESS, GENRES OF JOURNALISM,
INFORMATION GENRES, ARTICLE, REPORT, INTERVIEW, REPORTAGE.

The object of the thesis is hidden newspapers «benapyc-MT3 o603penue» and
«YHIBEpCITITY.

The subject of the study is hidden publicistic genres.

The purpose of the explore is detailed study of information genres and their
use in the corporate media of the Republic of Belarus (newspapers«benapyc-MT3
ob6o3penne» and «YHiBepciTaTywereusedfor analysis).

Basic research methods: analysis, observation, comparison, classification,
structural and functional analysis, classification.

Results: studied the concept of "corporate press", the area of its application, the
typological criteria of corporate press, tasks, functions, main objectives and
specificity. The characteristic of the basic information genreswas given. The analysis
of the use of journalism information genres in the corporate editions of the Republic
of Belarus was carried out.

Novelty of this work is to explore the use of journalism information genres in
the corporate editions of the Republic of Belarus.

Area of possible practical application: results of the analysis of corporate
publications for presence information genres may be used by editors and journalists

to work more effectively in writingnews material.
The author of this work confirms that given analytical material and results of

the study are reliable, and made independently. All borrowed materials are
accompanied by references to their authors or sources.



