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PE®EPAT JUIIJIOMHOM PABOThHI

O06BEM quIIIIOMHOM PaboThI — 55.

KomnuectBo mimmoctpanuii — 0.

KommuectBo Tabmuir — 0.

KomnuectBo npunoxenuid — 0.

KomandecTBO MCoIb30BaHHBIX HCTOYHUKOB — 30.

KOPIIOPATHBHASA ITIPECCA, VYHHUBEPCUTETCKUE W3JAHINA,
KYJIBTYPA, MHOI'OTHUPAXKA, 'A3ETA “YHIBEPCITOT”, UJEOJIOI'MAI,
UMNJK, TJIOBAJIM3ALIUA, UHTEPHET-BEPCHUM TI'A3EThbI, ®YHKIINMN,
AYJINTOPUA, TEMATUKA, )KAHPBHI.

OO0BeKT u3ydeHus: — yHuBepcuterckoe uznanue bI'Y “YHiBepciTaT”.

[Ipenmer — mnyOnukanyMu AaHHOM Ta3eThl, MOJEIUPYIOUIME OOIIECTBEHHOE
MHCHHE.

enp — ompenenuth 3ama4u M (YHKIIMH KOPIIOPATUBHOI'O MEPHOIUYECKOTO
n3ganus bI'Y.

MeToabl HCCIIeNOBaHUS: ONMHCATCIbHO-aHAIMTUYECCKUIN, aHaJIM3 CTaTUCTUKHU,
CPaBHUTEJIbHO-UCTOPUUYECKUHN aHAJIN3.

AKTyaJIbHOCTh TEMBbl JUIUIOMHOW paOOThl BBIXOJUT U3 HEOOXOAUMOCTH
W3YUCHUsI BIMSHUS KOPIMOPATUBHOM TIpecchl Ha (OPMUPOBAHUE U CTAHOBJICHHE
COBPEMEHHOM MOJIeNIM BO3ICHCTBUS HAa ayAUTOPHUIO.

Hayuynas HoBM3HAa AWIUIOMHOW pabOThl 3aKIIOYACTCS B M3YYCHUH POJIU
JAHHOT'O M3J]aHUs B BO BCEM CerMeHTe neyaTHoro peiaka CMU.

[IpakTryeckass 3HAYMMOCTh HCCIEIOBAaHMS: JIaHHBIC, IOJYyYCHHBIE B XOJE
MOATOTOBKU JUIUIOMHOM pabOThl, MOTYT OBITh HCIIOJIB30BaHbI B JICATCIHHOCTH
peIaKIuu ra3eThl «YHIBEpCiTITY. [lomyueHHy0 HHPOpMAITUI0O MOXKHO HUCIIOIB30BaTh
JU1s1 oOOTaIeH!s KOHTEHTA U MIPUBJICUEHUs] HOBBIX YHUTATEIEH.

ABTOp pabOTHl TMOATBEPXKIAACT JOCTOBEPHOCTh MAaTEPHATIOB M PE3yJIbTaTOB
JTUTITIOMHOM PabOThI, @ TAK)KE CAMOCTOSATEIIBHOCTh €€ BBITIOJTHEHUS.



PO®EPAT JBIIIJIOMHAM PABOTHI

AG’éM npITuioMHal paboThl — 55.

Komnbkacup umroctparisiii — 0.

Konpkacip Tadmin — 0.

Konbkacup npsikinaganssy — 0.

Komnbkacip BeIKapbICTaHBIX KPBIHII — 30.

KAPITAPATBIYHAS [TP2CA, YHIBEPCITOUKIA BbIJIAHHI,
KVJIBTYPA, HIMATTBIPAXKKA, TA3ETA “YHIBEPCITOT”, IA3AJIOIA,
IMIJIK, TJIABAJIIBALIBIA, WHTEPHET-BEPCII T'A3ETHI, ®YHKIHII,
AV JIBITOPBISL, TOMATBIKA, JKAHP.

AOQ’eKT BBIBYYDHHS — YHIBepciTITCKae Boijanue bJ1Y “VYHiBepciTaT”.

[Ipagmer — myOmikaubli Jaj3eHadl ra3erbl, IITO MAJRJIIOKOLb TPaMaJCKyro
TTYMKY.

MbdTta — BBI3HAYBILG 3a/aybl 1 (YHKIBI KaphaparblyHara mepblsbluHara
BoIgaHHA BJ1Y.

Meranpsl  jacielnaBaHHs: — amicalbHA-aHANITBIYHBI, aHai3  CTAaTBICTHIKI,
napayHajabHa-TiCTapbIYHBI aHAITI3.

AKTyanpHacllb TAMBI JBIIJIOMHAM Mpainbl BBIXOJ31b 3 Hea0XoJIHACI
BBIBYUSHHSI YIUIBIBY KaprapaTblyHail Tp3chkl Ha ¢apmipaBaHHE 1 CTaHaAYJICHHE
cydacHal MajpJIi Y313€esTHHS Ha ayIbITOPHIIO.

HaBykoBasi HaBi3Ha JBITUIOMHANM Tpaibl 3akiioyaellia Y BBIBYYSHHI pOJIi
Ja3eHara BeIJIaHHS ¥ Ba YCIM cerMeHIle ApykaBaHara peiHKy CMI.

[IpakTbluHasi 3HAYHACUB JacielaBaHHs:Ia3€HbIsA, aTPhIMAHBIA Y XOJ3€
NaJpbIXTOYKI JABIMIJIOMHAN paboThl, MOTYIlb ObIllb BBIKAPHICTAHBl Y A3eHHAcIi
PAJAKIBIl Ta3eThl «YHIBEPCITAT». ATpbIMaHy0 1HGapMalbll0 MOXKHA YXKbIBallb IS
y30arausHHs KaHTIHTY 1 MPBILSATHEHHS HOBBIX YbITAUOY.

A¥Tap mpaiibl manBsipkae JaKiaJHacClb MaTAPbIsiIay 1 BhIHIKAY JIBITUIIOMHAN
mpaiibl, a TaKCaMa CaMacTONHACIb 5i€ BHIKAHAHHS.



ABSTRACT OF THE DIPLOMA THESIS

Diploma thesis volume —55 .

[lustrations number — 0.

Charts number — 0.

Attachments number — 0.

Used sources number — 30.

CORPORATE PRESS, UNIVERSITY PUBLICATIONS, CULTURE,
FACTORY NEWSPAPER, THE NEWSPAPER “UNIVERSITET”, ideology,
IMAGE, GLOBALIZATION, INTERNET version of the newspaper, FUNCTIONS,
audience, topic, genre.

Object of study — university edition BSU “Universitet”.

Item — the publication of this paper, modeling public opinion.

The goal — to define the tasks and functions of corporate BSU periodicals.

Methods: descriptive and analytical, statistical analysis, comparative historical
analysis.

Relevance of the topic of the thesis comes from the need to study the corporate
media influence on the formation and establishment of a modern model of impact on
the audience.

The scientific novelty of the thesis is to study the role of publications in the
media throughout the segment of the printing market.

The practical significance of the research: the data obtained during the
preparation of the thesis can be used in the activity of the newspaper “Universitet”.
The resulting information can be used to enrich the content and attract new readers.

Work Author confirms the authenticity of the materials and the results of the
thesis, as well as the independence of its implementation.



