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AHHOTALMSA

1. Ctpykrypa 1 00beM TUILIOMHON padoThl

JluniomHast paboTa COCTOUT U3 3a/IaHKs HA JUIUIOMHYIO paOOTy, OTJIABJICHUS,
pedepara aurmioMHOM pabOThI, BBEACHUS, TPEX IJ1aB, 3aKiodeHus, 11 uuroctpanui,
11taGaui, cmucka HCIMOJIb30BAaHHBIX HMCTOYHUKOB, 5 mpuioxeHuid. OOmmit o0beM
paboThI cocTaBisieT cTpaHull 96 crpanuil.

2. IlepeyeHb KJIIOYEBbIX CJI0B

CTOJINYHbIN TYPUCTCKUH MPOAVYKT, TYPUCTCKOE
[MPEJJIOXEHUE, PECYCPHBIM [NOTEHLUMAJIL, I'OPOACKAA
NHOPACTPYKTVYPA, YIIMUHOE NCKYCCTBO, TPAOOUTU-TYPU3M.

3. Conep:xanue padoThbl

Ob6vexm uccnedosanus —TypPUCTCKUM MPOIYKT I'. MUHCKa.

IIpeomem uccnedoeanus — OCOOEHHOCTH (POPMUPOBAHUS MU MPOIBUKEHUS
TYPUCTCKOTO MPOAYKTa B T. MUHCKeE.

L]env uccnedosanus — onpeeANTh COBPEMEHHbBIE 0COOEHHOCTH (POPMUPOBAHUS
U TIPOJBIKCHHUS TYPUCTCKOTO TIPOJyKTa T. MWUWHCKa Ha BHYTPEHHEM U
MEXTYHApOTHOM PBIHKAX.

Memoovwl uccnedosanus. 0000IICHUE, aHATIU3, CPABHEHHUE, METOJ IKCIIEPTHOU
OIICHKH.

llonyuennuvie umocu u ux Hosusna. lIpakTUyeckas 3HAUUMOCTb AUIUIOMHOMN
paboThl 3aKiIIOYaeTcsi B BO3MOXKHOCTH pead3allid HOBOTO HKCKYPCHOHHOTO

MapuipyTa, CBS3aHHOTO C VYJIMYHBIM HCKYCCTBOM, C II€JbIO IOBBIIIECHUS
KOHKYPEHTOCTIOCOOHOCTH MUHCKA Ha TYPUCTCKOM PBIHKE.

Jlocmosepnocme  mamepuanog u - pe3yibmamos  OUNJIOMHOU  pabombl.
Hcnonp3oBaHHbIE MaTepuanabl HW PE3yJbTAaThl JTUIJIOMHOW pabOTHl  SIBISIOTCA

JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENHHO.

Pexomenoayuu no ucnonvzosanuro pezyromamos pabomwi. VITorm padOThI
MOTYT OBITh HCIOJB30BAHbI C 1IEJIBI0 TTOBBIIIEHUS KOHKYPEHTOCITOCOOHOCTH MUHCKA,
KaK Ha BHYTPEHHEM, TaK U Ha MEXIYHAPOJHOM PbIHKE TYPUCTCKUX YCIIYT.



AHATALBIS

1. Ctpykrypa i a6'ém abInioMHail npamnbl
JlplmioMHass mpara CKJIajaeria 3 3aJaHHS Ha JBIIUIOMHYIO Tpaily, 3MecTa,
padepaTa ABITUIOMHAN Tpallbl, YBOA3IHAY, TPOX IUIay, 3aKIFOUHHS, 11 imrocTpariblii,
11TtaGmin, cmicy BBIKApbICTAHBIX KpBIHIL, 5 AagaTkay. ATryJdbHbBl al'eM Mpaibl
ckiagae 96 crapoHak.

2. IlepaJiik KJIHOYaBBIX CJI0Y
CTAJIIYHBI TYPBICUKI TMPAIAYKT, TVYPBICLUKAE IIPAITAHOBY,

POCYCPHBI ITATOHIBIAJ, TAPAIICKASA IHOPACTPYKTYPA, BYJIIYHAE
MACTALTBA, 'PAOILI-TYPBI3M.

3. 3mecT nmpaubl

Ab'exm oOacnedasanns — TYpBICIKI TIpaayKT T. MiHCKa.

Ilpaomem oOacnedasannsa — acabniBacul (apMipaBaHHS 1 MpacoyBaHHS
TypbICLKara npaaykry y r. MiHckKy.

Mbsma Oacnedasanns — aHalll3 KaHKYPIHTA3A0JbHACLI TyphICIKAra npagykTy
['paubli Ha OenapyCKiM phIHKY 1 MOIIYK MardbIMbIX HUISIXOY sI€ MaBBIIIPHHS.

Memaowi 0acne0asantsi. abaryJibHEHHE, aHais, napayHaHHe,
MeTaJIPKCIIepTHAN alPHKI.

Ampuvimanvia 8viHiki i ix Hagizna. lIpakThIluHAs 3HAYHACIH ABITUIOMHAN MpaIlbl
3aKiIoyaela Y MardbIMacil poami3albll HOBara 3KCKypcliiHara MapupyTy,
3BsI3aHara 3 BYJIYHBIM MAacTalTBaM, 3 MATail MaBbIIIPHHSA KaHKYP3HTa3/10JIbHACLI
MiHCKa Ha TYPBICIIKIM PBIHKY.

Haknaonacyb mamapuvianay i 6biHIKAy ObINIOMHAU npayvl. BbIKapbICTaHBIS
MaTAphIsUIbI 1 BBIHIKI ABIIIJIOMHAN Ipalbl 3'ayisitonia fakiaassiMi. [Ipama BelkaHaHa
caMacTOMHA.

Paxamenoaywli na evikapvicmanmi evinikay npaysi. BeIHIKI  Mpalbl MOTYIlh
OBIIb BBIKAPHICTAHBI 3 MATall MAaBBIIIAHHS KaHKypaIHTa3[ojbHacui MiHcka, K Ha
YHYTpaHbIM, TaK 1 Ha MI)XHAPOAHBIM PBIHKY TYPBICIKIX IaCIyT.



ANNOTATION

1. The structure and volume of the graduate work

Thesis consists of tasks on the graduate work, a table of contents, an abstract of
the graduate work, an introduction, three chapters, conclusions, 11 illustrations, 11
tables, list of resource, 5 annexes. The total amount of work is 96 pages.

2. The list of keywords

CAPITAL TOURISM PRODUCT, TOURIST OFFER, RESURSY
POTENTIAL, URBAN INFRASTRUCTURE, STREET ART, GRAFFITI
TOURISM.

3. The text of the abstract

The object of study —the tourism product of the city of Minsk.

The subject of study — peculiarities of formation and promotion of tourist
product in the city of Minsk.

The purpose of research — to determine the current characteristics of the
formation and promotion of tourist product of the city of Minsk in the domestic and
international markets.

Methods: generalization, analysis, comparison, the method of expert
evaluation.

The results of the work and their novelty. The practical significance of the thesis

lies in the possibility of realization of a new excursion route dedicated to the street art
with the aim of increasing the competitiveness of Minsk.
Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.
Recommendations for the usage. The recommendations and ideas can be used to
realizea new excursion route dedicated to the street art with the aim of increasing the
competitiveness of Minsk, both on domestic and international tourism market.
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