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AHHOTALMSA

JAUILJIOMHOM PadoThI

1. Ctpykrypa 1 00beM TUILIOMHON padoThl

Jummomuast paboTa COCTOUT W3 3aJaHUs Ha IUIJIOMHYIO paboTy, OTJIaBJICHNUS,
pedepaTa TUIIIOMHOW palOTHI, BBEJACHUS, TPEX IJIaB, 3aKirodeHusi, 6 tabmurm, 15
WUTIOCTpaluid, | NpUIOKEHHs, CIHUCKA HCIOJBb30BAHHBIX MCTOYHUKOB. OOmui
o0beM paboThl coctaBisieT 55 crpanun. CHUCOK HCIMONIB30BAHHBIX HMCTOYHUKOB
3aHUMaeT 4 CTpaHUUbI U BKIOYAET 51 mo3UIUIO.

2. IlepeyeHb KJIKOYEBBIX CJIOB

NMHTEPHET-MAPKETHUHI" B TYPU3ME, UHTEPHET-PEKJIAMA, BEb-
CAUT, E-MAILPEKJIAMA, SMM, SEO, BAHHEPHASI PEKJIAMA,
[MPOABM)XXEHUE, OODOEKTUBHOCTD NHTEPHET-PEKJIAMBI,
OIITUMU3ALIMS PEKJIAMHON KAMITAHUM.

3. Copep:xkanue padoThI

Ob6vexm uccredosanuss — meponpuiatus VHTEpHET - MapKeTHHTa.

Illpeomem uccneoosanus — pexnamuas kamnanus YYII «Jllxercaynac» c
UCITOJIb30BAHUEM MHCTPYMEHTOB VIHTEpHET - MapKETHHIA

Llenv uccneoosanuss — COBEPIICHCTBOBaHUE pekiIaMHOM Kammanuu YVYII
«/Ixercaynne» s MOCHEAYIOIIETO  UCIOJIB30BAaHUS  NOPH  IPOJABHKEHUU
MEPOMPUITHI COOBITUIHOTO TypHU3Ma.

Memoovr uccneoosanus: 00O0OUICHHE, aHajiW3, CpPaBHUTEIbHBIA aHaIM3,
COIOCTAaBUTEIBHBIN aHAIIN3.

llonyuennvie umoau u ux HoeuszHa. IlpakTUdeckas 3HaYMMOCTb JUILIOMHOMU
paboOThl  3aKJIOYaeTCsl B  HUCIOJIb30BAHUM TOJYYEHHBIX pEKOMEHAAMHA 1O
ONTUMHU3ALMNA KOMIUIEKCHOW pPEKJIAMHOW KaMIlaHuu B ceth HMHTepHer A
MOCJIEAYIOLIET0 HCHOJB30BaHUS TMPU MPOJIBUKEHUH MEPONPUATUN COOBITHIHOTrO
Typu3Ma.

Jlocmogepnocms  mamepuanos u - pe3yibmamos  OUNIOMHOU — pabomul.
Hcnonp3oBaHHbIE MaTepHaibl M PE3yJdbTaThl JTUIJIOMHOW pabOTHI  SBISIIOTCS
nocTtoBepHbIMU. PaboTa BBITIOIHEHA CAMOCTOSTEIBHO.

Pexomenoayuu no ucnonvzosanuio pezyrbmamog pabomul. Torm pabOThI
MOTYT OBITh  MCHOJb30BaHbl  KOMIUIEKCHOTO  TPOJABIXKEHUS  MEPONPUSITHN
COOBITHITHOTO Typu3Ma B cetu IHTEepHET.



AHATALBISA

II])IHJIOMHaﬁ npanbl

1. Crpykrypai a0'ém abimiomHaii padboThl
JpImiioMHass mpama ckjiajaelia 3 3aJaHHd Ha JBIIUVIOMHYIO — Tpaiy, 3MecTa,
padepara, yBOA3iHAY, TPOX TJAy, 3aKIIOYIHHS, S5 Tabmim, 15 imoctpameri, 1
JaJaTKy, CHICY BBIKAPBICTOBAHHBIX KpBIHII. ATYJIbHBI a0’€éM mpamsl CKjiIajzae 5o
CTapOHAK.

2. Iepanik KJI0OYABBIX CJIOY

[HTOPHOT-MAPKETBIHI' V TYPBLISME, IHTOPHOT-POKIIAMA, BOb-
CAWT, E-MAIL PDKJIAMA, SMM, SEO, FAHPPHASl POKIJIAMA,
S®EKTBIVHACIb THTOPHAT-POKJIAMBI, AIITBIMI3ALIGIS POKIIAMHAIM
KAMIITAHII.

3. Taker pagepara

Ab'exm Oacnedasanms — MEPANPbIEMCTBBI [HTAPHAT - MApPKETHIHTY.

Ilpaomem oacneoasannus — pdiknamaas kammanig [IYIT «/[xercaynme» 3
BBIKApPBHICTAHHEM 1HCTpYMEHTay [HTIpHAT-MapKEeTHIHTY.

Mbsma  Oacnedaséannsi — yHoackaHajleHHe pokiamHait kammanii  [TYII
«/IxeTcaynac» ans HacTymHara BbIKApBICTaHHS MPbI IPACOYBaHHI MepanpbleMCTBay
naj3enHara TypbhI3My.

Memaowvt  Oacnedasanns: abaryilbHEHHE, aHaji3, MapayHaJTbHbIAHAMTI3,
CyIacTayJIsabHbl aHAai3.

Ampoimanvia eviniki i ix HagisHa. IIpakTeIluHas 3HAYHACIL JBIIUIOMHAN ITPALbl
CKJIQJaeIia Yy BBIKAPBICTAHHI AaTPbIMAHBIX pPAKAMEHIAIBIA T  anThIMi3albll
KOMIUIEKCHal ~ p3kiiaMHail kammaHili ¥ cerusl [HTIpHAT ans  HacTymHara
BBIKapBICTaHHSI MPHI TPacoOyBaHHI MepaIpbleMCTBaY Maj3eiHara Typbi3my.

Haxnaonacyv mamspwisanay i 6vIHIKAY ObINJIOMHAU npayvl. BeIKapbICTaHBIS
MaTAPBISIIBI 1 BEIHIKI IBITIJIOMHAN Tpalibl 3'syIIstonia JakiajaapiMi. PaboTta Beikanana
caMacTOMHA.

Pokamenpanpli a BBIKApHICTAHHI BBIHIKAY Mparibl. BBIHIKI Mpaikl MOTYIIb
OBIIIb BBIKAPHICTAHBl KOMILJIEKCHAra MPAacOyBaHHS MepanpblieMCTBay TMaja3eiHara
TypBI3MY Y ceTibl [HTIpHOT.



ABSTRACT

Meyarouskaya Aliaksandra Dzimitrievna

Use of Internet-marketing in marketing strategy of a touristic enterprise
(sampling PUE «Jetsounds»)

1. The structure and volume of the graduate work

Thesis consists of tasks for a thesis, a table of contents, an abstract of the
thesis, an introduction, three chapters, conclusion, 6 tables, 15 illustrations, 1
application, the list of sources used. The total amount of work is 55 pages. List of
references takes 4 pages and includes 51 position.
2. List of keywords
INTERNET MARKETING IN TOURISM, ADVERTISING ON INTERNET, WEB
SITES, E-MAIL SALES, SMM, SEO, BANNER ADS, PROMOTION,
EFFECTIVENESS OF DIGITAL ADS, OPTIMIZATION OF AD CAMPAIGNS.
3. The text of the abstract
The object of study — Internet-marketing tools
The subject of research — digital ad campaign performed by PUE «Jetsounds»
The purpose of research — optimization of ad campaign for promotion of event
tourism.
Methods: synthesis, analysis, comparative and contractive analyses.
The results of the work and their novelty. The practical significance of the thesis is to
use the received recommendations on optimization of complex advertising campaigns
on the Internet for promotionof event tourism
Authenticity of the materials and the results of the thesis. The materials used and the
results of the thesis is true. This work independently
Usage recommendations. The results of the study can be used as a ready ad
campaign for promotion of event tourism.



