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Jluninmomuas pabota

SUMMARY

The diploma paper includes 50 pages, 2 chapters, 43 bibliographical sources,
1 appendix, 2 diagrams.

Keywords: PSEUDO-INTERNATIONAL LEXIS, SCIENTIFIC
ECONOMIC TEXT, CROSS-LANGUAGE INTERFERENCE,
CLASSIFICATION OF PSEUDO-INTERNATIONAL LEXIS, TRANSLATION
OF PSEUDO-INTERNATIONAL LEXIS.

The object of the research: pseudo-international lexical units in economic
texts.

The subject of the research: divergence factors in cognitive content of
lexical units in international lexis translation.

Research objective — identify the factors of pseudo-international lexis
appearance and establish principles of pseudo-international lexis identification in
scientific popular economic texts translation from English into Russian.

Research methods: method of continuous sampling, contrastive comparative
method, structural semantic analysis, statistical method.

Findings: as a result of the research of 276 units continuously sampled from
181 scientific economic texts from the English-language newspapers (“International
New York Times”, “The Wall Street Journal”, “Boston Globe”, “Los Angeles
Times”, “Financial Times Europe”, “Financial Times UK”) and magazines
(“Bloomberg Markets”, “The Economist”, “Bloomberg Businessweek”, “Business



Today”) with total volume of 100 pages the analysis of pseudo-international lexis
concept and subject was conducted; the role of source language interfering in the
process of pseudo-international lexis formation was defined; types of pseudo-
international lexis were revealed; identification principles of pseudo-international
lexis at scientific economic texts translation were established.

Application field. The key points of the thesis can be used in theoretical
courses and workshops on scientific and technical translation as well as economic
translation, in English language classes dealing with language interference, for
further languages research in contrastive direction.



PE®EPAT

Junnomuas padora 50 crpanuil, 2 riaaBbl, 43 UCTOYHMKA, | MPUIIOKEHHUE, 2
JarpamMMel.

Kuarwuessie ciaoBa: IICEBJIOMHTEPHAIIMOHAJIbHAS JIEKCHUKA,
HAYYHO-TIOITYJISIPHBIM SKOHOMMWYECKUI TEKCT, MEXXB3BIKOBAS
NHTEPO®EPEHIIVIA, KITACCUDOUKALUNA
TICEBJIOMHTEPHAILIMOHAJILHOM JIEKCHKHU, ITEPEBO/]
TICEBJJOMHTEPHAILIMOHAJILHOM JIEKCUKH.

Oo0bekT HCCJIeJ0OBAHUA . IICCBAOMHTCPHAINOHAJIBHBIC JCKCHUYCCKHC
CAHNHUIIBI B DKOHOMHWYCCKHNX TCKCTAaX.

IIpeamer uccienoBanusi: pakTOpbl pACXOKIEHUS B IPEIMETHO-JIOTHYECKOM
COJIEp>KaHUH JIEKCUYECKUX €/IMHULL [TPU NEPEBO/I€ UHTEPHALIMOHAIBLHOM JIEKCUKH.

Hean HCCJIeI0OBAHUA — BBISIBUTH (akTopsl ITOSIBJICHUS
IICEBAOMHTEPHALMOHAIBHON JIEKCUKH, OIpPENETIUTh MPUHLMIBI UIECHTU(PUKALUU
IICEBIOMHTEPHALIMOHAJILHOM JIEKCUKH MPU [IEPEBOJE HAYYHO-TIOMYJISIPHBIX TEKCTOB
AKOHOMHUYECKON TEMAaTUKU C aHTJIMICKOTO SI3bIKA HA PYCCKHM.

MeToabl HCCIEA0BAHMSI: METOJ CIUIONIHOW BBIOOPKU, CPaBHUTEIHHO-
COTMOCTaBUTENbHBIA  METOJl, METOJl CTPYKTYpPHO-CEMaHTHUYECKOTO aHajiu3a,
CTaTUCTUYECKUN METO/I.

IosryyeHHbIe pe3yJabTaThl: B PE3yJIbTAaTE€ HUCCIENOBaHUS 276 €IWHUIL,
OTOOpPaHHBIX METOJOM CIUIONTHOW BBHIOOPKH U3 181HaydyHO-TIOMYJISIPHBIX TEKCTOB
SKOHOMMYECKON TEMAaTHKH, B3ATHIX W3 aHIIOMA3LIUHBIX raser “International New
York Times”, “The Wall Street Journal”, “Boston Globe”, “Los Angeles Times”,
“Financial Times Europe”, “Financial Times UK” u xypnamos “Bloomberg
Markets”, “The Economist”, “Bloomberg Businessweek”, “Business Today”
obuuM o0séMoM 100 cTpanuil ObLT MPOBENEH aHANM3 TOHATHS M TpeAMeTa
MICEeBJOUHTEPHAIIMOHATBHON JIEKCUKH; OMpejesieHa pojib UHTEPGEPEHINH s3bIKa
WCTOYHUKA TIpU Tporiecce GOPMHUPOBAHUS TICEBIOMHTEPHAIMOHAIBHON JICKCHKH;
BBISIBJICHBI THUIIbI TICEBJIOMHTEPHALIMOHAIIBHON JIEKCUKH; YCTAHOBJICHBI MTPUHIIUIIBI
UJIECHTU(PUKAIIMU TICEBJIOUHTEPHAIIMOHAIBHON JIEKCUKK MpU TEPEeBOJIC HAy4YHO-
MOITYJISIPHBIX TEKCTOB 3KOHOMHYECKON TEMATUKH.

Ob6sactb npumeHennsi. OCHOBHBIE TOJIOKEHUS! TUILIOMHON pabOThl MOTYT
OBITh MCIOJb30BaHbl B TEOPETUUECKHX Kypcax M Ha CEMHHAPCKUX 3aHATHSX IO
HAyYHO-TEXHUYECKOMY M SKOHOMHUYECKOMY TEPEBOJY B YUPEKIECHHUAX BBICUIETO
o0pa3oBaHMsl, HA MPAKTUYECKUX 3AHITUAX MO AHTIUICKOMY SI3bIKY MPU U3yUYEHUU
SBJICHUSI SI3bIKOBOM MHTEpPEpEeHLMH, [JIs JaJbHEWIIEero HCCIEJOBaHUS B
COMOCTAaBUTEIbHOM HANPaBJICHUH C IPYTUMU S3bIKAMHU.






PODEPAT

Jeimuiomuas npama 50 craponak, 2 riaBel, 43 kpeIHIUB, 1 mamarak, 2
TBISITPAMBI.

KmiouaBbisi caosbl: IICEYIAIHTOPHAIIBISTHAJIBHAS JIEKCIKA,
HAYKOBA-TIATIYJISIPHBI DKAHAMIUHBI TDKCT, MDKMOVHAS
[HTOPOEPEHIIBIS, KIIACI®OIKALIBIA TICEVIAIHTOPHAIIBISTHAJIBHAN
JIEKCIKIL, ITEPAKJIAJI IICEV JAIHTOPHAIBIIHAJILHA M JIEKCIKL

AO’eKT JacjielaBaHHsI: TICECYIaiHTIPHAIBISTHAIBHBISA JIEKCIYHBIS aa31HKI ¥
DKaHaMIYHBIX TOKCTaX.

IIpagmer naciaenaBanHs: QakTapbl pa3bIXOKaHHA ¥ MpagMeTHA-JIariYHbIM
3MecII€ JIEKCIUHBIX a/I31HaK NPl epaKia3€e IHTIPHALBISIHAIbHAN JIEKCIKI.

Mbra JAacJielaBaHH — BBISIBIIIh bakTapsl 3’ STy JICHHS
nceyaalHTIpHALBIIHAIbHAN  JIEKCIKl, BBI3HAUBIIb MPBIHLBIIBL  1IPHTHI(IKALIBI
NceyMalHTIpHAIbITHAIBHAN  JIEKCIKI Tpbl Tepakiiaj3e HaBYKOBa-TaMyJISIPHBIX
TIKCTAY HKaHAMIYHaW TAMATBIKI 3 aHTJIHCKail MOBHI Ha PYCKYIO.

Metaabl [gacjieqaBaHHsl: MeETaj CyIPJIbHAW BbIOApKi, MapayHaiIbHA-
cynacTayJisUIbHbI METaJ, METaJ CTPYKTYpHAa-CEMaHThIYHAra aHal13y, CTaThICTHIYHbI
METa.

ATpbIMaHbIfA BBIHIKI: y BBIHIKY JaciiefaBaHHs 276 an3iHak, agaOpaHbIX
MeTajaM cylaibHal BeIOapki ca 181 HaBykoBa-mamyJisipHara TIKCTY SKaHaMIuHan
TIMATHIKI, Y34ThIX 3 aHrIaMoyHbIx raszet (“International New York Times”, “The
Wall Street Journal”, “Boston Globe”, “Los Angeles Times”, “Financial Times
Europe”, “Financial Times UK”) i wgacomicay (“Bloomberg Markets”, “The
Economist”, “Bloomberg Businessweek”, “Business Today”) aryiapHbeIM a0’émam
100  craponak OBy  mpaBeA3€HBl ~ aHATI3  NaHANS 1 IpaameTa
NCeyMalHTIpHAIBITHAIPHAN  JIEKCIKl; BBbI3HAuaHa poJisi 1HTIPEPIHIIBII  MOBBI
KpBIHIIBI MOpbl Tpampdce (papmipaBaHHS ICceyAalHTIPHALBISTHATbHAN JIEKCIKI;
BBISIYJICHBI THITIBI TICEYIalHTIPHAIBISTHAIBHAN JIEKCIKi; YCTAHOYJICHBI MPBIHITHIITBI
1PHTHI(IKALBI TICEYTalHTIpHAIBISTHAIBHAN JIEKCIKI TIPbI TIepakiaa3e HaByKOBa-
NanyJIspHBIX TIKCTAY SKaHaMIYHaW TAMATHIKI.

Bobaacub ykbIBaHHA. ACHOYHBISI CTAHOBILIYBI JBITJIOMHAHN Mpalbl MOTYIIb
ObILlb BBIKAPBICTAHBI Y TIAPITHIYHBIX Kypcax 1 Ha CEMIHApCKIX 3aHATKax Ima
HABYKOBA-TOXHIYHBIM TIEPAKIaA3€ Ba YCTAHOBAX BBINDWIIANA afyKallpli, Ha
MPaKTHIUHBIX 3aHATKAX IMa AaHIJIHCKall MOBE Mpbl BBIBYUYIHHI 3’SBbl MOYHal
IHTApQEPIHIIBI, I Aalieiinara JacjieAaBaHHs ¥ CynacTayJsiibHBIM KIPYHKY 3
THIITBIM1 MOBaMi.



