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AHHOTAIUA

I'punromiko Tatbstae! [leTpoBHBI

Bpenaunr B o0ecnedyeHNH KOHKYPEHTOCIIOCOOHOCTH TOCTHHHYHOTO
npeanpusitus (Ha npumepe OO0 «Xocrea Busay)

1. Crpykrypa u 00beM IMIJIOMHOM PadoThI

JumomHass paboTa COCTOMT W3 3aJaHusl Ha JUIIOMHYIO paborty,
OTJIABJICHUS, BBENICHUS, TPEX TJaB, 3aKIOUYeHUs, 8 wnmoctparui, 11 Tabmmi,
CIHUCKa MCTIONb30BAHHBIX MCTOYHUKOB M 3 mpuiiokeHuid. OOmmii o0bemM paboTh
coctaBiger 68 crpanuil. CHUCOK HCIOJIB30BAaHHBIX HMCTOYHUKOB 3aHMMaeT 4
CTpaHUIIbl U BKJIIOYAET 48 MO3UIUH.

2. IlepevyeHb KJII04€BbIX CJI0B

BPEH/IVHT, XOCTEJ, TOCTUHUYHOE TIPEAIPUSITUE,
KOHKYPEHTOCIIOCOBHOCTD,  KJIACTEPHBII  AHAJIM3, LMK
CO3/IAHUS BPEH/IA.

3. Conepxanne padoThbl
Obvexm uccredoganuss — OPEHIUHT TOCTUHUYHBIX IPEANPUATUH.

Illpeomem uccnedosanus — Bnusiuue OpeHna OOO «Xoctren BuBa» Ha
KOHKYPEHTOCTIOCOOHOCTh MPEIOCTABISIEMBIX YCIIYT.

Llenv uccnedosanuss — aHaIUM3 OCOOCHHOCTEH IPUMCHEHHUS KOHIICIIIAN
OpeHauHTa i1 OOECHeYeHHs]  KOHKYPEHTOCIIOCOOHOCTH  TOCTMHHYHOTO
TIPEANPUSTHSI.

Memoovwl uccrnedosanus: aHanau3, METOJ SKCIIEPTHON OIIEHKH, 0000IIeHUE,
BBIJICJICHUE KJIACTEPOB.

Ilonyuennvie umoeu u ux HosusHa. llomydeHHBIE pe3yJbTaThl OLIEHKU
koHkypenTHoU no3uiuun OO0 «Xocten BuBay, a Takke HapaOOTKU O CO37AHUIO
coOCTBEHHOr0 OpeHJa MOTYT OBITh HCIOJB30BAaHBI IPEANPHUATHEM IS
MIOBBIIIICHUS YPOBHS KOHKYPEHTOCIIOCOOHOCTH MPEIOCTABIIIEMBIX YCIIYT.

JlocmoseprHocmv  mamepuanos u  pe3yibmamos OUNJIOMHOU pabomui.
Hcnonb30BaHHBIE MaTepuaabl W Pe3yibTaThl JUIUIOMHON pPabOTHI SIBISIOTCA
JIOCTOBEpHBIMU. PabGoTa BHITIOJIHEHA CAMOCTOSITENIHHO.

Pexomenoayuu no ucnonvzosanuro pezyrbmamos pabomvl. Pe3ynbrarhl
paboTel MOTyT OBbITh ucmnosib3oBaHbl OO0 «Xocten BuBa» nis co3ganHus u
BHEJIPEHUSI COOCTBEHHOT0 OpeH/Ia.



AHATAIBIA

['peizromiki Tanmsab! [ISTpOYHBI

Bpenasinr y 3a0ecnsiysHHI KAHKYPIHTA310/JbHACHI FacHiHiYHAra
npaanpsieMcTBa (Ha npbikiaaa3e TAA «Xoctaa BiBa»)

1. Crpykrypa i a0'ém ABIJIOMHAH Tpanbl

JIbITIIOMHas Tpalia cKjajaenia 3 3aJaHHs Ha JBIIJIOMHYIO Ipaily, 3MecTa,
VYBAA3EHHS, TPOX IJay, 3aKioudHHA, 8§ umocTpaubiii, 11 Tabmin, coicy
BBIKApBICTaHBIX KpPBIHII 1 3 gamatkay. ArynpHbl a0'éM mpambl ckianae 68
ctapoHak. Criic BRIKapbICTaHBIX KPBIHII] 3aiiMae 4 cTapoHki 1 Ykitouae 48 masiibIi.

2. Ilepajiik KJIOYaBBIX CJI0Y

BPOH/I3IHI, XOCT2JI, T'ACHIHIYHAE [IIPAIIIPBIEMCTBA,
KAHKYPOHTA3JOJIbHACLIb, KJTACTOPHBI AHAJII3, LBIKJI
CTBAPOHHA BPOH/A.

3.3MecT mpaubl
Ab'exm OacnedasanHa—OpPIHIZIHT TACIIHIYHBIX TPAATPHIEMCTBAY.

Ilpaomem  oOacnedasannsi — ymnely Opanga TAA «Xoctan BiBa»y Ha
KaHKYPIHTa3/10JIbHACITH TTACIIYT.

Mbsma oOacnedasanns — aHami3 acaOiiBacleld NPBIMSHEHHS KaHIMIBI
OpaH131HTa TUTST 3a0ecaYdHHSI KaHKYpPAIHTa3/10JIbHACII raciiHiyHara
IPEANPHIEMCTBA.

Memaovl 0acnedasanns: aHnaji3, MeTaJ SKCIEPTHAMN alPHKI, adaryjJbHEHHE,
BBUIYYIHHE KJIacTIpay.

Ampvivansis  6biHiKI | IX HaGi3HA. ATpbIMaHbIS  BBIHIKI aIeHKi
KaHkypaHTHa mas3inbli TAA «Xoctan BiBay, a Takcama Hamparoyki Tma
CTBapAIHHIO yiacHara Op3H/1a MOTYIIb OBIIb CKAPBICTaHBI Jaj3€Hal apraHi3allblsi
JI3€J151 TIABBIIDHHS Y3POYHS KaHKYPAHTA30JIbHACII TTACIYT.

Jlaxnaounacyv mamapuianay i 6bIHIKaAy ObINIOMHAU npayvl. BeIKapbICTaHbISA
MaTIPBISUIBI 1 BBIHIKI JABIIJIOMHAW mpaibl 3'sysstonna  aakiagHeivi. [pana
BBIKaHAaHA caMaCTOMHA.

Poxamenoaywli na evikapvicmanti vinikay npaysi. BbIHIKI TIpalbl MOTYIlh
Obillb ckapeicTaHbl TAA «Xoctan BiBa» 11 cTBapaHHS 1 YKapaHEHHsS YacHara
OpaHa.



ANNOTATION

Gridushko Tatiana Petrovna

Branding in providing competitiveness of a hotel enterprise (through
the example of LLC «Hostel Viva»)

1. The structure and volume of the graduate work

Thesis consists of tasks on the graduate work, a table of contents, an
introduction, three chapters, conclusions, 8 illustrations, 11 tables, a list of
references and 3 applications. The total amount of work is 68 pages. List of
references takes 4 pages and includes 48 products.

2. The list of keywords

BRANDING, HOSTEL, HOTEL ENTERPRISE, COMPETITIVENESS,
CLUSTER ANALYSIS, BRAND CREATION CYCLE.

3. The text of the abstract
The object of study — branding of hotel enterprises.

The subject of study — the impact of the LCC «Hostel Viva» brand on the
competitiveness of the services provided.

The purpose of research — the analysis of the peculiarities of branding
concept implementation for providing the competitiveness of a hotel enterprise.

Methods: analysis, the method of peer review, compilation,clustering.

The results of the work and their novelty. The results obtained from the
evaluation of the LCC «Hostel Viva» competitive position, as well as the
groundwork on its own brand creation can be used for raising the competitiveness
level of the services provided.

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations for the usage. The results can be used by LCC «Hostel
Viva» in order to create and implement its own brand.






