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AHHOTALMSA

1. Ctpykrypa 1 00beM TUILIOMHON padoThl

Jummomuasi paboTa COCTOUT U3 3aJlaHUSl HAa AUILIOMHYIO paboTy, OTJIaBICHHUS,
pedepaTa TUILUTOMHOM pabOTHI, BBEJACHHS, TPEX TJIAB, 3aKII0UEHUS, |5 HiuTrocTpanmii,
11 Tabnun, cnucka MCHOJIB30BAaHHBIX HMCTOYHUKOB. OOmmuit o0beM padoThI
cocraBisier 63 crpanunpbl. COHCOK MCHOJBb30BAaHHBIX HCTOYHHWKOB 3aHUMACT 3
cTpaHullbl ¥ BKiItoyaeT 40 mo3uuim.

2. IlepeyeHb KJIKOYEBBIX CJIOB

NHOOPMAIIMOHHAA TEXHOJIOI'MA,
KOHKYPEHTOCIIOCOBHOCTD, TYPUCTCKOE [MPEIITPUATUE,
KOHKYPEHTHBIE IMPEMMYILECTBA, TYPUCTCKUI PBIHOK, ®AKTOPHI
KOHKYPEHTOCITOCOBHOCTMN.

3. Copepxkanue padboThI

Obvexm uccnedosanus — typuctckoe npeanpustae OO0 «tOuuka-Tperemny.

Ilpeomem uccnedosarnus — MHGHOPMAITMOHHBIE TEXHOJIOTHH.

Llenv uccnedosanuss —M3y4eHue M aHaIU3 UCIOJBb30BAHUS WH(GOPMALMOHHBIX
TEXHOJIOTUW HAa TYPUCTCKOM HPEANPUSITUU.

Memoobl uccnedosanus: aHaiu3, METOJl SKCIEPTHOM OIICHKH, HaOJIO/IEHUE,
0000111eH1Ee, MOICIIb 5 CHJI KOHKYPEHIIUU, MATPHUIILI U JIP.

Ionyuennvie umoau u ux Hoeusna. llpakTHuecKkass 3HaAYUMOCTb JTUILLTIOMHOM
paboThI 3aKJIFOYAETCSI B BO3MOXKHOCTH WCIIOJIH30BAHUS TOIXOI0B OIIEHKU (PaKTOPOB
KOHKYPEHTOCTIOCOOHOCTH  TMPOJAYKTa B  IEJAX  BBIIBICHUA  KOHKYPEHTHBIX
MPEUMYIIECTB KOMIIAHUH U YKPETUICHUSI €€ KOHKYPEHTHBIX MO3UIUNA HA PhIHKE.

Jocmogepnocms  mamepuanos u  pe3yibmamos  OUNIOMHOU — pabomul.
Hcrnonp30oBaHHbIE MaTepHaibl M PE3yJbTaThl JUIUIOMHOW pabOTHI  SBIISIFOTCS
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENIHHO.

Pexomenoayuu no ucnonvzosanuio pezyromamog pabomul. VTorn pabOThI
MOTYT OBITh UCIIOIB30BAHBI JIsl TTOBBIICHUS] KOHKYPEHTOCTIOCOOHOCTU TYPIPOIYyKTa
KOMIIaHUHU.



AHATALBIS

1. Crpykrypa i ad'émM AbINUIOMHAN Mpanbl

JIpITIOMHasl Tpala CKiajaenia 3 3aJaHHA Ha JBIIUIOMHYIO Mpaily, 3MecTa,
padepara ABITUIIOMHAN Tpaibl, YBOA3IH, TPOX TIiay, 3aKIIOUdHHS, 15 1arocTparnibiid,
11tabmin, cmicy BBIKAPBICTAHBIX KpbIHIL. ATynbHBI a0'éM mpambl CKiIajae
63craponki. Criic BBIKapbICTaHBIX KPBIHIIL 3aiiMae 3 cTapoHKi 1 Ykirodae 40 ma3illblid.

2. IlepaJiik KJIIOYaBBIX CJI0Y

IHOAPMAIIBIMHAS TOXHAJIOI'IS, KAHKYP3HTA3JIOJIbHACILID,
TYPBICHUKAE  IIPAAIIPBIEMCTBA, KAHAKYPOHTHbIA  IIEPABAIT,
TYPBICLIKI PEIHAK, ®AKTAPbI KAHKYPOHTA3AOJIBHACLII.

3. 3MecT mpaubl

Ab'exm OacnedasarnHs — TypbICIIKae MPaANPHIEMCTBA.

Ilpaomem Oacnedasannsi — iHbapMaIBIHHBIS TIXHAJIOTII.

Mbdma oacnedasanns — BBIBYUSHHE 1 aHAJI3 BBIKAPBICTAHHA 1H(papMallbIIHBIX
THXHAJIOT1! Ha TYPBICIKIM IPaIIpbHIEMCTBE.

Memaowl  Oacnedasanus: aHami3, METaJIIKCIEpTHAWAIPHKI, Ha3ipaHHE,
abarynpHEHHe, MaJdIIb 5 ci1 KaHKypaHLbI Maiikia [lopTepa, MaTphILIbL.

Ampoimanvia uiniki i ix HaeizHa. [IpakThIUHAS 3HAYHACIH JIBIIIIOMHAN Tpallbl
CKJajaenla Y MardbIMacii BBIKapbICTaHHA Magxoday aipHKI  (¢akrapay
KaHKYPOHTAa3/10JIbHACLII TYPHPAIYKTy 3 MATail BBISYJIEHHS KaHKYypIHTHBIX IepaBar
KaMIIaHil 1 yMallaBaHHs € KAHKYPAHTHBIX Ma3ilbli Ha PHIHKY.

Haxnaonacyb mamopwvianay i 6viHIKAy ObINIOMHAU npaysl. BbIKapblcTaHbIA
MaT3pBISUIBI 1 BBIHIKI ABITIJIOMHAN Mpalbl 3'aystonna gakiaaasiMi. [Ipana Beikanana
caMacToiHa.

Poxamenoaywii na evikapvicmanui eviHixay npaywvl. BBIHIKI Tpaibl MOTYIlb
OBIIb BBIKAPBICTAHBI JIJISl ABBIIIIHHS KaHKYPAHTA3A0IbHACI TYPIPAAYKTy KaMIaHil.



ANNOTATION

1. The structure and volume of the graduate work

Thesis consists of tasks on the graduate work, a table of contents, an abstract of
the graduate work, an introduction, three chapters, conclusions, 15 illustrations, 11
tables, a list of references. The total amount of work is 63 pages. List of references
takes 3 pages and includes 40 products.

2. The list of keywords

INFORMATION  TECHNOLOGY, COMPETITIVENESS, TRAVEL
COMPANY, COMPETITIVE ADVANTAGES, TOURISM MARKET,
COMPETITIVENESS FACTORS

3. The text of the abstract

The object of study —the travel company.

The subject of study — information technology.

The purpose of research — analysis of the use of information technology in the
travel company. The object of the research is the market of bus tours to Europe, the
subject — a travel company "Unica-Travel".

Methods: analysis, the method of peer review, observation, compilation, the
model 5 competitive forces Michael Porter, matrix.

The results of the work and their novelty. The practical significance of the
thesis lies in the possibility of using the method for assessing the factors of
competitiveness of tourism products in order to identify competitive advantages of
the company and strengthen its market position.

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations for the usage. The recommendations and ideas can be used
to enhance the competitiveness of tourism products of the company.



