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PE®EPAT

BacuibeBa Bukropus BajiepbeBHa
Heosorn3zmMel B KHTANCKOM SI3BIKE

O0BéM muruioMHON paboThl coctaBisier 47 crpanullsl. PaGoTta coctout us
BBEJCHUSA, YETHIPEX IJIaB, 3aKIIOUECHUS, CIHCKA HCIOJIb30BAHHBIX HCTOYHHKOB.
KonmdecTBO UCIIOMB30BaHHBIX HCTOYHHKOB — 35.

Karouesbie ciaoa: HEOJIOTM3MbI, KUTAUCKUIN S3bIK, HOBBIE
CJIOBA, AHI'JIMTINU3MBI, 3BAUMCTBOBAHNUA.

O0beKT uccJIeJ0OBAHMS: HOBAs JICKCHUKA KUTANCKOTO SI3bIKA.

IIpeamer ucciaegoBaHusi: CI0BOOOPa30BaHNE HEOJIOTU3MOB, UX CEMAHTHKA U
OCOOCHHOCTH MEPEBOIA.

Lenab umccieqoBaHusi: ONUCaTh OCHOBHBIE CIIOBOOOPA30BATENIbHBIE MOJAECIN
HEOJIOTU3MOB B  KHUTAalCKOM  SI3bIKE; TMPEJACTABUTh OCHOBHBIE  JIEKCHUKO-
CEMaHTHYECKHWE  TPYyNIbl  HEOJIOTU3MOB;  oOmucarh  (YHKIMOHUPOBAHUE
HEOJIOTU3MOB-aHIIUIIM3MOB B IHTEepHET-TIpocTpancTBe KuTasi.

MeTtoabl HCCeI0BaHUS: ONUCATENBHBIA, HCTOPUKO-3TUMOJIOTUYECKUH,
CTATUCTUYECKUM, METOJ KOMIIOHEHTHOI'O aHalii3a, METOJ aHallu3a CJIOBapHBIX
neuHUIUH.

IlonyuyeHHnble pe3yabTaThl W HMX HOBU3HA. B naHHOW pabore ObUIH
PacCMOTPEHBI CJI0BOOOPA30BATENbHBIE MOJEIN HEOJIOTM3MOB, (PYHKIIMOHUPOBAHUE
HEOJIOTM3MOB-aHIIIULM3MOB B MHTEpHET-Cchepe, nX ynoTpediaeHne, 0COOEHHOCTH.
bena mpoBeneHa paboTa ¢ HEOJOTM3MaMH, KOTOpas 3aK/ouajach B CPABHEHUU
NepeBoJia HEOJIOTU3MOB B Pa3HBIX CJIOBApsX U (GOPMUPOBAHUE MX IO TpynmnaMm B
3aBUCUMOCTH OT MX 3HaueHUs. Takke pacCMOTPEH CIOCO0 M3yUEHHs] HEOJIOTU3MOB
B paMKax y4yeOHOI MporpaMMsl.

Pexomenaanuu no MCnoJib30BaHMI. Pe3ynbTaThl JAaHHOTO HCCIEAOBaHUS
MOTYyT OBITh HCIOJIb30BaHbl B JajbHEHIIEM HW3YyYEHUU TMPOOJIEMbI TEepeBoOja
HEOJIOTU3MOB B KUTACKOM $I3bIKE, PACTIO3HABAHUE HEOJIOTU3MOB B TEKCTE.

O0s1acTh MPUMEHEHUs: COBPEMEHHBIN KUTAWCKUH SI3BIK, TEOPUS U MPAKTUKA
nepeBosia, 00y4eHrue, KOMMYHHUKAIHUS.



PODEPAT

BacinibeBa BikTopbis Bajsiep’eyna
Heanari3msl ¥ kiTalickaii MoBe

AG’&m pgeiuioMHaAW paboThl ckiagae 52 crapoHKl (0e€3 yiiKy JamaTky).
Pabora ckianmaeniia 3 yBOA3iH, A3BIOX TJay, 3aK/IIOUIHHS, CIICY BBIKAPBICTAHBIX
KpBIHII 1 1agatky. Kombkacip BhIKapacTaHbIX KPBIHIT - 35.

KatouaBbis ciaossr: HEAJIATI3MBI, KITAMCKAS MOBA, HOBBISI
CJIOBBI, AHT'JIILBI3MBI, 3AITA3BIYAHHE.

AO’eKT AacjelaBaHHs: HOBAas JIEKCIKA KiTaiiCcKail MOBBI.

IIpanmer nacienaBaHHs: CIIOBayTBapIHHE Headariamay, iX CEMaHTHIKa 1
aca0JiiBacIll epakiay.

Mbra paciegaBaHHsl: amicallb  ACHOYHBISL  CIIOBayTBapaJibHbIA  MafdJil
Heajlariamay y KiTalickaidi MOBE; MpajCcTaBillb ACHOVHBIS JIEKCIKa-CEMaHTHIYHbBIS
rpylbl Heanarimay; amicaiup (yHKIbISTHABAaHHE Heajlari3amMay-aHrminbi3mMay Y
[aT3pHAT-ipacTops! KiTas.

Metaabl aacjeIaBaHHA. aITiCajibHEI, TiICTOPBIKA-AThIMAIAT14Hbl,
CTaTBICTBIYHBI, METAJ, KaMIIAHEHTHAara aHajidy, MeTaJ aHali3y CIOYHIKaBbIX
TAIHIBIH.

ATpbIMaHbIfA BBIHIKI i iX HaBi3Ha. Y nan3eHail npaupl ObUIl pa3riie/KaHbl
CIIOBAyTBapaJbHbIL  MaJadJl  HeajarismMay, (yHKUbITHABAHHE  Heajarizmay-
aHrmub3May y IHTIpHAT-cdephl, iX yXbiBaHHe, acabiiBacui. beima mpaBeaseHa
mpaila 3 HeaJlariamami, sikasi 3aKjiroJaiacs ¥ napayHaHHI nepakiagy Heanarizmay y
pPO3HBIX CIIOYHIKax 1 (apMipaBaHHE 1X TNa Trpymax Yy 3ajexHacil aj 1x
3HaudHHS. Tak caMma ObIY pasriie/KaHbl criocad BHIBYUIHHS Heanarizmay ¥ pamkax
By4s0Hal mparpamsl.

Pykamenmanbli ma BbIKapbIiCTaHHI. BbIHIKI Jajn3eHara JacliielaBaHHs
MOTYLb OBIIb BBIKAPBICTAHBl ¥ JaJEeHIIbIM BBIBYUIHHI IpabieMbl mNepaxiamy
Heajariamay y Kitalickail MOBe, paclia3sHaBaHHE Heajarizmay y TIKCIIE.

I'anina BBIKAPBICTAHHS. CyyacHas KiTaliCkass MOBA, TIOPBIS 1 MpaKThIKa
nepaksiaay, HaBy4aHHe, KaMyHIKalblIsl.



ABSTRACT

Vasilyeva Viktoria Valeryevna
Neologisms in Chinese language

The volume of the following diploma work is 47 pages. The diploma work
consists of an introduction, four chapters, a conclusion, a list of references. 35
sources were used when writing.

Key words: NEOLOGISM, THE CHINESE LANGUAGE, NEW WORDS,
ANGLICISM, ADOPTION.

Object of the research: new vocabulary of Chinese language.

The subject of the research: neologisms’ word-formation, their semantics
and translation features.

The purpose of the research: to describe basic word-formative models of
neologisms in Chinese language; produce basic lexical and semantic groups of
neologisms; describe functioning of neologism-anglicism in Internet-space in
China.

Research methods: descriptive, historical and etymological, statistical,
component analysis and analysis of dictionary definition methods.

The obtained results in terms of novelty. This paper summarizes the
requirements for the translation of brand names into the Chinese language, and
provides a detailed description of the currently used brand name translation
methods, such as transliteration, literal translation, liberal translation, adaptation.
Then the data obtained in the course of the research about the relation between the
methods of translation of foreign brand names into Chinese language and the
commodity groups are presented, and our own alternatives of certain brand names
translation are suggested.

Recommendations for use. The results of this study can be used in the
further research of the problem of translation of neologisms into Chinese language,
and also recognition neologisms in different texts.

Scope of use: contemporary Chinese language, translation theory and practice,
education, communication.



