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AHHOTALIMSA

Jlutimomuas padota: 67 c., 10 puc., 11 ta6:1., 45 ucrounukos, 1 npu.
MAPKETHUHI'OBASA AEATEJIBHOCTD, YIIPABJIEHUE, CBbIT,
KOHKYPEHIIV A, TOBAPBI HAPOJHOI'O [IOTPEBJIEHM A, MAPKETUHI,
PEKJIAMA, CTUMVYJIMPOBAHUE.

O0bekT uccaenoBanusi — O0bekT ncciaeaopanus — [100 «Oneray.

IIpeamer uccaenoBanmust — MapkeTHHroBas aesareabHocTh [I0JO «Oneray.

Heas padorbl: PaccMOTpeTh TEOPETHYECKUE ACIEKThl MapKETUHTOBOM
NEeSATEeIbHOCTH, MPOAHAIU3UPOBAaTh (DMHAHCOBYIO, XO3IMCTBEHHYIO U MAPKETUHTOBYIO
nesitenbHOCTh opranuzainuu [10/10 «Onera». BoisiButh 1 u3yuutsb npodiems [1010
«OHera» 1O  COBEPIICHCTBOBAHUIO  MApKETHHTOBOW  jJesiTenbHOCTH.  JlaTh
PEKOMEH/IAIIMHU TI0 COBEPIIICHCTBOBAHNIO MAPKETUHT OBOH JICSITEIbHOCTH.

MeToabl ucc/ieJOBaAHUSA. CPABHUTEIHLHOTO aHAJIN3a, aHAN3a X03SMCTBEHHOM
nesirenbHocTH, SWOT-ananus.

HccaenoBanusi u pa3padoTKU: H3yYEHbl TEPCICKTUBHBIC HaIpaBiICHUS
Pa3BUTHSI MapKETUHTOBOM JIESITEIILHOCTH, ONPE/EICHbl HEUCTIONb30BAHHbBIE PE3EPBBI
YIIYYIICHHS KaueCTBA MPOAYKIIMU U MPUYUHBI HEYOBJIETBOPEHHOCTH TOTPEOUTEINEH;
pa3paboTaHbl KOHKPETHBIC MPEUIOKEHUSI IO COBEPIICHCTBOBAHUIO PEKJIaMbl H
MPOJIBIKEHUIO TPOIYKITUH.

TexHNKO-IKOHOMUYECKAS, CONUAJIBHAsE M (WJIM) IKOJOTHYeCKas
3HAYUMOCTBH. BHEJIPEHHE HOBOM METOJMKU TOBBICUT OOBEKTUBHOCTH OIICHKU
yIOBIIETBOPEHHOCTH MOTpEOUTETEH.

ABTOp paboOThl TOATBEP)KIAET, UYTO TMPUBEACHHBIH B HEH pacyeTHO-
AHATUTUYECKUI MaTepual TMPaBWIBbHO M OOBEKTUBHO OTPaXaeT COCTOSHUE
HCCJIEYyEMOTO TpOIecca, a BCE 3aMMCTBOBAHHBIC W3 JIMTEPATYPHBIX M JIPYTHX
HUCTOYHUKOB TEOPETUYECKUE, METOHOJIOTMYECKUE U METOJUYECKUE TMOJIOKECHUS U
KOHIICTIIIUYA COMTPOBOXIAIOTCS CChUIKAMU Ha UX aBTOPOB.



ANNOTATION

Diploma work: 67 p., 10 p., 11 tables, 45 sources, 1 app.
MARKETING ACTIVITIES, MANAGEMENT, MARKETING, COMPETITION,
CONSUMER GOODS, MARKETING, ADVERTISING, PROMOTION

Object of research — PALC «Onega».

Subject-matter of research — Marketing activities of PALC «Onega.

The work purpose: To consider the theoretical aspects of marketing
activities to analyze the financial, economic and marketing activities of the PALC
«Onega». To identify and study the problems of PALC «Onega» to improve
marketing activities. To give recommendations for improving marketing activities.

Research methods: comparative analysis of business analysis, SWOT
analysis.

Research and development: studied the prospective directions of marketing
activity and identifies unused reserves to improve product quality and causes of
consumer dissatisfaction; developed specific proposals to improve the advertising and
promotion of products.

Technical and economic, social and (or) ecological significance: the
introduction of the new methods will increase the objectivity of the evaluation of
customer satisfaction.

The author confirms that there is settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources the theoretical, methodological and methodical principles
and concepts are accompanied by references to their authors.



