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OOBeKT uccienoBaHus TUIUIOMHONW padOThl — MpONaraHIUCTCKUE KaMIIaHHH,
OpeaIMeT  HUCCIEJOBAaHMS — KOMMYHUKAaTUBHBIE M TNPUKIAJAHBIE  ACTEKTHI
nponaraHgucTckux — kammanui. llenp  gunmmomHoit  paboThl  —  M3YYHTH
KOMMYHUKATHBHBIC W TIPUKJIAIHBIC AaCMEKThl MPOIMATraHJUCTCKUX KaMIlaHuidi. B
pe3ynbpTaTe HalMCaHUS MPOMAaraHAUCTCKOW KaMIlaHWU Oblla BBISIBJICHA TEXHOJIOTHUS
NPOBENCHHUS] MPONAraHAUCTCKUX KaMIIAaHWW, OCHOBHBIE 3Talbl M OCOOEHHOCTHU
pa3MeIIEHUs MaTepHaioB B OOIIECTBEHHO-NOJIUTHYECKUX W3/IaHUAX, OCHOBHBIC
IPHUEMBI, HCIIOJIb3yeMble B TMPOMAraHAMCTCKUX KaMIaHusx. He OBIIO BBHISBICHO
KITFOUEBBIX PA3UYMil B TEXHOJOTHUSAX W TPHEMax MPONAraHAUCTCKUX KaMITaHWH B
pPAN3UYHBIX3 TUIAX OOIIECTBEHHO-MIOJUTUYECKUX U3TaHUM.

Knioueevie  cnoea: nponazanoa, npONazanoUCmcKasl KamMnauus,
NPONA2aHOUCmcKue MexHoI02UlU, NPONA2anoOUCmcKue npuembl, Kanan
kommynuxkayuu, CMU, neuammnvie CMU, obwecmeenno-norumuieckas npecca,
penpeszeHmayusi mexHoa02UU NPONA2aHOUCMCKOU KAMNAHUU.
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The object of the thesis research is the propaganda campaign, the subject of the
research are the communicative and applied aspects of propaganda campaign. The
aim of the paper is to determine the communicative and applied aspects of
propaganda campaign. There are the results of writing this thesis: the technology of
propaganda campaign, key steps and features of publishing materials, key receptions
used in propaganda campaigns. There were no key differences in technologies and
receptions of propaganda campaign in different types of socio-political press.
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