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OOBEeKT uCCleIOBaHUs AUIUIOMHON paboOThl - PYKOBOAUTENU KOMIAHUU C
3aperucTpupoBaHHbIMU cooOmiectBamu «BKoHTakTe», mpenMer uccienoBaHus -
abdexTuBHOCTH BeneHus: coobuiectBa «BKonrtakrtey. Llens aurmioMHolt paboTsl -
MIPOAHAIIM3UPOBATh BJIMSHUE COOOIIECTBA B COIMAJIBHOW CETH Ha TMOIMYJISPHOCTH
KOMITaHUHA. B pesynbpTaTe mNpoBeAeHHOW padoThl Oblla W3ydeHa CTAaTUCTHKA
nocemaemMoctu caita m rpynnbl «BKonTtakte»; ompenenen ¢opmaT KOHTEHTAa,
KOTOPBIM TMOBBICUT MOCEIMIAEMOCTh M POCT MOIINUCYUMKOB B TPYIINIE; MPOBEICHO
CpPaBHEHMSI CTATHUCTHUKH MOCEHIAEMOCTHU J0 HCIOJb30BAHUSI COLMAIBHBIX CETEH U
MOCJ€ WCHOJIb30BaHUsl;  omnpeaeneHa 3(P(EKTUBHOCTh HCIOJIb30BAHUS CPEJICTB
KOHTEKCTHOW W OaHHEpPHOW peKJaMbl IS TPUBJICYEHUST HOBBIX YYACTHHUKOB B
IPYIIIIBIL.
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MapkemuHe, npoyecc NPpUHAMuUs peuleHull, 6o30elicmeue Ha nompebumernei, Smm,
COYUATIbHbIE CemU, Se0-ONMUMU3AYUS, CAUM, KOHMEKCMHAsL PeKlama, mapeemune,
UMUOXC, Yeneeas ayoumopus, epynna 8 COYyUaIbHOU cemu, NOONUCYUKU, KOHMEHM,
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The object of study of the thesis - CEO of companies with registered
"VKontakte" communities. The subject of study of the thesis — effectiveness of
conduction the community in social network "VKontakte". The aim of the thesis -
analyze the impact of people community in social network on the popularity of the
company. As a result of this work has been studied statistics and site traffic group
"VKontakte"; defines the format of content that will increase attendance and increase
in subscribers in the group; a comparison of attendance statistics to the use of social
networks and after use; the role of contextual and banner advertising to attract new
members to the group.
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