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OOBeKT wucclenoBaHus IUIUIOMHONM paboThl — medatHele CMMU, mpeamer
uccienoBanus — mpojaBmwxkeHue nedatHeix CMMU. Lenb aumiaomHOM paboThl —
OTIPENICIIUTh TEOPETUUECKUE U METOAUYECKHE OCHOBBI MPOABIKEeHMS niedaTHbix CMU
U MPUMEHUTh MX Ha MpPaKTHKEe B pa3pabOTKe MPOTrpaMMbl MPOJBH)KCHHUS Ta3eThl
«MuHCckui Kypbep». B mpoliecce HanmucaHus JUIIIOMHOM pabOThl OBLIN MOJTYYCHBI
CIICAYIOIINE PEe3YyJbTaThl: BBIJACICHBI OCHOBHBIC XapaKTepUCTUKU medaTHbIXx CMU,
3HAUYMMbIE C TOYKH 3pPEHUS TMPOJABUKEHUS; BBIABICHBI OCHOBHBIC TEHJICHIIUU
pa3zButus neyatHeix CMU B cOBpeMEHHOM MUpE; BbIJEICHBI (PAKTOPHI BHIKUBAHUS
neyaTHbix CMU B 6opbOe ¢ ceTbto HTEpHET, KOTOPBIE MOTYT OBITH UCIOJIb30BaHbI
KaK OCHOBaHUs /Ui TIO3UIMOHUPOBAHUS, IMPOAHAIM3UPOBAHO HCIIOIH30BAHUE
neyaTHbiIMU CMMU OCHOBHBIX MHCTPYMEHTOB MPOJBHKECHHUS, B TOM YUCIIEC HA OMBITE
POCCUICKUX M 3apyOeXKHBIX HW3JaHWUN; MPOBEACH CUTYAIMOHHBIA aHAJIU3 Ta3eThl
«MUHCKUH Kypbepy»; pa3paboTaH IJIaH NPOABUKEHUS ra3eThl « MUHCKHUI Kypbepy.

Knioueewle cnosa: npoosusicenue, npoosudicernue newamuvix CMU, mapxemune
CMU, nnanuposanue npoosudsicenus neuyamuvix CMU, xomniexc npoosudicenus,
pexnama neyamuvlx CMHU, nuap neuammvix CMHU, cmumynuposanue covima
neuamuwvix CMU, yenesas ayoumopus, nosuyuonuposanue neuamuwvix CMU.
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The object of the thesis research is print media, the subject of the research is
print media promotion. The aim of the thesis is investigation of theoretical and
methodical basics of print media promotion and its application in devising of
promotional plan for «Minsk Courier» newspaper. In the course of writing this thesis
following results were obtained: we have identified a number of key characteristics of
print media essential for promotion; revealed main trends in print media development
in modern world; identified factors of survival of print media in struggle against the
Internet that can be used as bases for positioning; analyzed the use of basic
promotional tools by print media, including practices of local and foreign periodicals;
carried out situational analysis of «Minsk Courier» newspaper; devised the
promotional plan for «Minsk Courier» newspaper.
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