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AHHOTADUSA

Junnomuas pabota uznoxkena Ha 70 cTpaHHIlax, BKIOYaeT 3 pucyHKa, 27
Tabnu1, 37 UCTOYHUKOB, COCTOUT U3 BBEICHUS, TPEX IJIaB, 3aKJIIOYCHHUS, CITUCKA
UCITOJIb30BAHHBIX UICTOYHUKOB U MPUIIOKEHUS.

[Tpenmert uccnenoBanus — MapkeTHHT nepconaa OAO «Anecs»

O6wexT uccnenopanus — nepconain OAO «Anecs»y.

Lenp AMIUIOMHOM pabOTHI — MPOBECTU aHAIU3 OpraHU3allMi MapKETHHIa
NIEPCOHAJIAa HA IPEIIPUSATUHU U ONPEAEIIUTD ITyTH €r0 COBEPLUIEHCTBOBAHUSI.

3ajauu:

1. M3yunTts TEOpETHUUECKHE OCHOBBI MAPKETUHIA IIEPCOHANIA HA
NpEeNNPUATUY;

2. IIpoBecTr aHanM3 OpraHU3aluyu MapKETUHTA IIEPCOHANA Ha
npeanpusaTuu u 3p(HEeKTUBHOCTH;

3. BeIsBUTH IyTH COBEPLUICHCTBOBAHUS MAPKETUHIA IIEPCOHANA HA
NpEeNNpUATUN.

Pabota cocrout u3 3 miaB. B nepBoii rmaBe U3y4yeHbl TEOPETUUECKUE
aCIEeKThl U3yYEHUs MapKETUHIa IEPCOHAa, BO BTOPOM MTPOBEJICH aHAJIN3
JEUCTBYIOIIEN CHUCTEMBI NOIJAEPKaHUSA MAPKETUHT A IIEPCOHANA, B TPETHEN —
MPEII0KEHBI MEPOIIPUSITHS IO COBEPIIEHCTBOBAHUIO MAPKETUHTIA ITEPCOHANA Ha
NPEeNNPUATUN.

[Ipu Hanrcanuu paboOThl aBTOPOM OBUIH UCIIONIb30BaHbI YUEOHbIE
MaTepUalibl, HAyYHbIE CTaTbHU OEIOPYCCKUX U 3apyOeHBIX aBTOPOB IO TEME
nccienoBanus, orTueTHble JaHHbIe OAO «Amecs».



ABSTRACT

Thesis is presented on page 70, includes 3 figures, 27 tables, 37 sources,
consists of an introduction, three chapters, conclusion, list of references and
applications.

Subject of research - marketing staff of "Ales"
The object of study - the staff of "Ales". "

The aim of the thesis - an analysis of the organization of the marketing staff
at the company and to identify ways to improve it.

Objectives:
1. To study the theoretical foundations of marketing staff in the enterprise;

2. To analyze the organization of the marketing staff at the enterprise and
efficiency;

3. Identify ways to improve marketing staff in the enterprise.

The work consists of three chapters. The first chapter examined the
theoretical aspects of the study of marketing personnel, the second analysis of the
current system of maintaining the marketing staff, in the third - proposed measures
to improve marketing staff in the enterprise.

When writing the work the author has used training materials, research
papers of Belarusian and foreign authors on the study, the reporting of "Ales."



