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PE®EPAT JITIJIOMHOM PABOTHI

Hunnomuas pabora coxepxut: 70 c., 5 puc., 6 tabdn.,, 40 UCTOYHUK, S

IIPUIIOKECHUM.

MAPKETHUHI'OBBIE =~ KOMMVYHUKALIUM, WHCTPYMEHTbBI U
MEXAHWU3MBbI MAPKETHUHI'OBBIX KOMMYHUKAITUN,
[TOTPEBUTEJIbCKHUE [MPEJITIOYUYTEHMA, OOPMHUPOBAHUE

COLIMAJIBHOM  PEAJIBHOCTH, LIFESTYLE MEDIA, BJIUSHUE
T JISTHLEBBIX )KYPHAJIOB HA TIOTPEBUTEJIEM, JKYPHAJT «AJTECST».

OOBEKT UCCIIEeI0BaHNN — MAPKETUHTOBbIE KOMMYHUKALIMH.

[Ipenmer wuccnenoBaHUN — COLMOKYJIBTYPHBIM aCHEKT MAapKETUHIOBBIX
KOMMYHUKAIUH.

Llenp paGoThI: M3y4YEeHHE CTPYKTYPHl MAapKETHHTOBBIX KOMMYHHUKALUH, WX
3a]a4 U CIIOCOOOB JIOCTHIKEHUS Pe3ybTaTa, a TAkyKe BOSMOKHOCTH UX BIUSHUS Ha
COLIMAJIbHYIO PEAIbHOCTh W CTHJIb JKU3HHM MOTPEOUTENCH MOCPECTBOM KYPHAJIOB.
MeToapl MCCIEeTOBaHMS: CUCTEMHBIM MOAXOJ, YKCIEPTHOE WHTEPBBIO, AHAIM3,
COIIOCTaBJICHUE, CHCTEMAaTH3allls, CHHTE3, KOHTEHT-aHaIIU3.

[TomyuenHbpie pe3ynbTaThl U WX HOBU3HA: M3YYEHBI OCHOBHBIE TEOPETHKO-
METOJIOJIOTUYECKUE AaCTEeKThl MapKETHMHTOBBIX KOMMYHHUKALUH, OIpeneIeHbI
MOHSTHE MAPKETUHTOBBIX KOMMYHHUKAIIMA M UX OCHOBHBIX BHJIOB, JOKa3aHO, YTO
OHM HMEIOT OrPOMHO€ BIIMSHHE Ha COIHUAIBHYIO PEAIbHOCTh M HE MOTYT
paccMaTpuBaThCs BHE €€, MPOAHATU3WPOBAHO, KAaK pa3IMYHbIE IO TEMaTHKE
KYpHaJIBl MOTYT BJIHMSATh Ha CBOIO LIEJEBYIO AyJUTOPHUIO, WM3YYEH TJIISTHIICBBIN
KEHCKUHU KypHAT «AJecs» W BO3MOXKHOCTU €r0 BIUSHHUS HAa CBOMX YHTATEJCH,
CO3/IaH CHHCOK PEKOMEHJAIMi JUIsi JaJbHEHINEero MPOABMKCHUS HW3IaHUs.
MapkeTHHroBble ~KOMMYHHKAIIMM HEOOXOAMMBI JJIi  Pa3BUTHUS  KypHaua,
MOBBIIICHUSI CIIPOCA, YIYUIICHUS UMHUKa U MPABUIILHOTO MO3UIIMOHUPOBAHMS Ha
pPBIHKE, U TOJBKO MX KOMIUIEKC CIIOCOOEH 00eCHeduTh Jojarourparomui 3pQexr.
HoBu3zHa paboThl COCTOUT B U3YyYEHHH OEIOPYCCKOT0 KEHCKOTO KypHaia « Ajecs»
Ha TPEMET ero ClOCOOHOCTH KOHCTPYHUPOBATH COIIMAIBHYIO PEaTbHOCTD U BIUSTh
Ha CTHJIb )KU3HU MOTPEOUTEIIA, a TAK)KE aHAIN3 €r0 MAPKETUHTOBBIX KOMMYHUKAIIUH
U pa3paboTKa MEXaHU3Ma X COBEPIIICHCTBOBAHUSI.

O065acTh BO3MOYKHOTO MPAKTUYECKOTO MPUMEHEHUS: pa3pabOTaHHBIN CIUCOK
pEKOMEHIAINN MOKET MCTIOIB30BATHCS JIJIsl POABIKEHUS )KypHAaJIa ¥ TIOBBIIICHUS
ero MOMYJISIPHOCTH, a TAKXKE I YCOBEPIICHCTBOBAHMS KOMIUIEKCA MAPKETHHTOBBIX
KOMMYHHKAIIUH C [ENbI0 YCUJICHHS BIUSHUS Ha IEJEBYIO ayJUTOPHIO.

ABTOp pabOTHI MOATBEP)KIACT JOCTOBEPHOCTh MATEPHANOB U PE3yJIbTaTOB
JTUTUIOMHON pabOoThI, a TAK)KE CAaMOCTOSITEIbHOCTh €€ BHITIOTHEHHUS.

Bamkesuu 1.B.




PO®EPAT JABIIVIOMHA MPALBI

Hermmomuas mpara 3msimmaae: /0 c.,, 5 wmam., 6 Ttabn., 40 kpemHin, 5
IPBIKIAJAHHAY .

MAPKETBIHI'ABBIA KAMYHUKAIIBII, IHCTPYMEHTDI I
MEXAHI3Mbl MAPKETBIHTABBIX KAMVHIKAIIBIN, CITAXKBIBELIKISA
IIEPABAT'T, ®APMABAHHE CAIIBISIZIBHAN PRAJIBHACIIL, LIFESTYLE
MEDIA, VIUIBIY TJISTHLIABBIX YACOIIICAY HA CITAXKBIYIIA, YACOIIIC
«AJIECS».

AG'exkT [nacienaBaHHSy — MapKeThIHTaBblsl  KamyHikanbl. [Ipamgmer
JaciejaBaHHsY — CalbIIKYJIbTYPHBI aCTIEKT MAPKETHIHTaBbIX KaMyHIKaIIbIil.

MbTa mpatibl: BBIBYY2HHE CTPYKTYpPbl MAPKETHIHTABbIX KaMyHIKaIlbIH, 1X 3a/1a4
1 ciocabay JacsArHeHHs BBIHIKY, a TaKcamMa MarybIMacill iX YIUIbIBY Ha CalbISIbHYIO
pRaIbHACI 1 CTHUIb KBIIIA CIAKBIYIIOY 3 JariaMorail yacoricay.

Mertanbl nacinenaBaHHs: CICTAMHBI MajbIXOJ, DKCIEPTHAE IHTIPB'IO, aHAMTI3,
CyIlacTayJjaeHHe, CICTAIMAThI3AllbIsA, CIHTI3, KAHTIHT-aHAJI13.

ATppiMaHbld BBIHIKI 1 1X HaBI3HA: BBIBYYaHbl ACHOYHBIA T3apiThIKa-
MeTaJanariyHblsl acleKThl MapKEThIHTaBbIX KaMyHIKallblid, BbI3HAYaHbl MaHSIE
MapKEThIHT'ABbIX KaMYHIKalbIi 1 1X aCHOYHBIX BiJay, JaKa3aHa, IITO SHbl MArolb
BAJIIKI YIUIBIY HA CalbLIBHYIO plajIbHACIL 1 HE MOTYLb pasmisijalla mna-3a se,
IpaaHai3aBaHa, sIK PO3HBISA a TAMATHILbI YacOIIChl MOTYIlb YIUIbIBAllb Ha CBAIO
MATaBYIO0 ayAbITOPBIIO, BBIByYaHbl TJISHLABBI KaHOubl yacomic "Aueca" 1
MardbIMacli Siro YIibIBy Ha CBaiX YbITA40Y, CTBOpaHbI CIIC pIKaMEHAALbIA s
Janeiiara npacoyBaHHs BblIaHH. MapKeTbIHTaBbIsl KAMYyHIKallbll HEaOXOAHbI JJIs
pas3Billll 4Yacollica, MaBBIIIAHHSA MOMbBITY, MAJAMIISHHSA IMIJKY 1 MpaBlibHara
nasilpliHaBaHHA Ha PBIHKY, 1 TOJBKI 1X KOMIUIEKC 3/0JIbHBI 3a0sCTeYblllb
JOyTairparoybl 3PEKT.

HagizHa mpaisl ckiajaeniia ¥ BbIBYUSHHI Oellapyckara >kaHouara yjacorrica
«Anecs» Ha OpaaMeT SAro 3J0JbHACI KaHCTPYsBallb CAalbIUIBHYIO plajbHAcUb 1
VIUIBIBAllb HAa CTBUIb KBILIS CHAXbIYIA, @ TaKCaMa aHaJll3 SIT0 MAapKETHIHTaBbIX
KaMYHIKaIbIH 1 pacrparioyka MexaHi3mMy 1X y1acKaHaJIeHHS.

Bob6nacup MarubiMara mpakThlUHara MPBIMSHEHHS: pacipalaBaHbl CIIC
pAKaMeHaIbI MOXka BBIKaApBICTOYBAIIIA JJIS IPACOYBAHHS YacoIlica 1 MaBbIIIIHHS
Aro TaIyJspHacli, a Takcama JJIs YAacKaHaJeHHS KOMIUIEKCY MapKEThIHTaBbIX
KaMyHIKaIlbli 3 MATall y3MaIlHEHHsI YIILIBY HAa MATaBYIO ayIbITOPHIIO.

A¥Tap mpaupl manBspAKae IMAYHACIh MaTIpbisiay 1 BbIHIKAY JbITUIOMHAN
npaiibl, a TakCcamMa CaMacTOMHACID i€ BbIKAHAHHS.

Bamikesiu I.B.




SUMMARY OF THE DIPLOMA PAPER

The diploma paper contains: 70 pages, 5 fig., 6 tabl., 40 sources, 5 appendices.

MARKETING COMMUNICATION TOOLS AND MECHANISMS,
ANALYSIS OF CONSUMER PREFERENCES, CREATION OF THE SOCIAL
REALITY, LIFESTYLE MEDIA, MAGAZINES INFLUENCE ON
CONSUMERS, “ALESYA” MAGAZINE.

Marketing communications are the objects of the research.

The socio-cultural aspect of marketing communications is the subject of the
research.

Objective: to study the structure of marketing communications, their goals and
ways to achieve results, as well as their possible impact on the social reality and
lifestyle of consumers by means of magazines.

Methods of research: a systematic approach, expert interviews, analysis,
comparison, classification, synthesis, content analysis.

The results of research: the author investigated basic theoretical and
methodological aspects of marketing communications, defined the concept and
types of marketing communications, proved their huge impact on the social reality,
analyzed the way various magazines might affect their audience, explored "Alesya"
magazine and its potential impact on readers, created a list of recommendations for
further promotion of the publication.

The analysis of the magazine brings the idea that the Belarusian gloss magazine
IS undergoing changes and is at an early stage of its development. Marketing
communications are essential for the development of the magazine, improvement
and positioning in the market niche, and eventually increasing the demand. Long
lasting effect can be achieved only by using complex approach combining all
mentioned steps.

The relevance and novelty of the diploma is contained in the investigation of
Belarusian women's magazine "Alesya™ focusing on its ability to construct social
reality and to influence the lifestyle of the consumer, as well as analysis of its
marketing communications and the development of the way to improve them.

The area of possible practical application: a list of recommendations can be
used to promote the magazine and to increase its popularity, to improve marketing
communications and to enhance the impact on the target audience.

The author confirms the accuracy of the materials and the results of the
diploma, as well as the independence of its creation.

Vashkevich 1.V.




