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PE®EPAT JUIIJIOMHOM PABOTbI

Juminomuast pabota comepxut: 65 cTp., 2 puc., 35 HUCTOYHHUKOB, 5
IIPUIIOKEHUM.

KMHOUMHAYCTPUA, PR- W PEKJIAMHBIE TEXHOJIOTMA B
KMHOUMHAYCTPUHM, KHWHOPBIHOK, TEXHOJIOITMX IIPOABWXEHWA
KMHOITPOAYKILINH, OOPEKTHMBHOCTD [MPOABMXXEHUA HA
KMHOPBIHKE

OObBeKT uccrneoBaHUsT — MPOLECC W pe3yJbTaT  MPOABUKEHUS
KMHOIIPOAYKLIMH Ha peiHKe Pecriyonuku benapyce.

[Ipenmer uccnenoBanuss — PR- u pekiamMHble TEXHOJOTUU MPOJBUKEHUS
KUHOIIPOTYKLIUH.

[lear pabGoTel — BbIsABIEHHE d(PPEeKTUBHOCTH HcNONb30BaHud PR- u
pPEKJIaMHBIX TEXHOJIOTMI Ha KMHOpbIHKE PecnyOnuku benapych 1o OTHOLIEHUIO K
OTEUECTBEHHOW M  3apyOeXHOW KHUHONPOAYKLUMH, a TakKKe BbISBICHUE
CYILIECTBYIOIIUX POOIEM KHHOPBIHKA U MPEAJIOKUTH CIOCOOBI UX PEILICHUS.

MeTonbl UCClEOBaHUSA: KOMIUIEKCHBIM TMOJIXOJ, aHalu3 MW CHUHTE3,
UCTOPUYECKUI METOJ, CPABHUTEIbHBIN aHaJIN3, SKCIEPTHOE HHTEPBBIO, OMPOC.

[Tony4yeHHble pe3yabTaThl U UX HOBU3HA: OUYE€PUEHBI MPOOJIEMbI MPOABUKEHUS
KapTUH OEJOpYyCCKOTO TMPOM3BOJCTBA HAa OTEYECTBEHHOM U  3apyOexHBIX
KMHOPBIHKAaX; HCCIeAoBaHbl OCHOBHble PR- W pekiiaMHble TEXHOJIOTUHU
MPOJBUKEHNSA KUHONPOIYKIINH; MPOBEAECH CPABHUTENBHBIN aHAIN3 MPUMEHSIEMbBIX
PR- 1 pexjaMHBIX TEXHOJIOTUH MPOABUKEHUSI KHHOMPOAYKIIMU B HaIlleH CTpaHe U
3a pyOexoM; MpOBEJEH aHaIM3 MoKa3zaTejel 3pUTENIbCKOr0 BHUMaHUA U OOKC-
oduca Kak OCHOBHBIX KpuTepueB 3QPEKTUBHOCTU MPOIBUKEHUS KHHOKAPTUHBI.

HoBusna pa®oThl 3aKii04aeTcs B aHaIM3e OeIOPYCCKOr0 KMHOPBIHKA C TOYKU
3peHus mnpuMeHseMblx PR- U pekiamMHBIX TEXHOJOTHMH NPOJBMIKEHHUS KaK IO
OTHOIIEHUIO K OTEYECTBEHHOM, TaK U K 3apyOekHOl KuHonpoaykuuu. [Ipenioxen
P BO3MOXHBIX ITyTE€H pEHICHHS OYEPUYCHHBIX MPOOJEM, BBISBIECHHBIX Ha
0eopyCcCKOM KHHOPBIHKE.

Pe3ynpTaThl JUILIOMHOI'O MCCIIEI0BAaHUS UMEIOT MPAKTHYECKYI0 3HAYUMOCTb.
Onu MoryT OBITh HCIOJB30BaHBI B paboTe PR u pekiaMHBIX CIENMAIUCTOB B
o0jacTd KHUHO, CO3AaTelNsIMH KHHONPOAYKIMH, a TakXKe IMpernojaBaTelsiMu,
acMpaHTaMHM, MAarucTpaHTaMM W CTYJEHTaMH, M3YyYalOUIMMH CBSI3H €
0OIIECTBEHHOCTHIO, peKJIaMHbIE KOMMYHHKAIIUH, CBSI3aHHbIE C KWHOUHTyCTpHUEH.

ABTOp pabOTBHI MOATBEP)KIAAET JOCTOBEPHOCTh MATEPHAIOB M PE3yJIbTATOB
JUIUIOMHOM paOOThI, 8 TAKKE CAMOCTOSTEIBHOCTD €€ BBIIIOJHEHUS.

ITormuenko B.B.




PE®EPATBI Z[I)IHJIOMHAﬁ ITPAIIBI

Jpimuiomnas mpana 3msinrgae: 65 crap., 2 Mai., 35 KpbIHIl, 5 MPbIKIaJaHHIY .

KIHAIHAYCTPBIA, PR- 1 PEKJIAMHBIE TOXHAJIOTIT V¥
KIHAIH/IYCTPBII, KIHAPBIHAK, TOXHAJIOT'II IMPAJZIBDKOHHSA
KIHATIPAJTYKIIBII, S®EKTHIYHAE ITPAJIBDKSHHE HA KIHAPHIHKY.

AO'ekT nacnenaBaHHS - MpAldC 1 BBIHIK MPAJABIXKIHHA KIHAIPAAYKIbIl Ha
pbIHKY Pacmy6uniki benapycek.

[Ipangmer nacnemaBanHss - PR- 1 pokiaMHBIA TAXHAIOTI MPagBIKIHHSA
KIHAMpPa Iy KUbIl.

MbTta mpansl - BbIsAyIeHHE 3(EKThIYHACI BhIKapblcTaHHA PR- 1 pakiaMHBIX
THXHAJIOTIM Ha KiHapblHKY PacmyOumiki benapyce y agHociHax na ailublHHAW 1
3aMeKHall KIHApaayKIibll, a TAKCaMa BBIAYJIEHHE ICHYIOUBIX TPpadjeM KIHAPBIHKY 1
npanaHaBalb crocadbl 1X BhIPALUIIHHS.

Mertanp! gacienaBaHHs: KOMIUIEKCHBI MAJbIX0J, aHaJ3 1 CIHTA3, TCTAPhIYHbI
MeTajl, MapayHalbHbl aHAJ13, SKCIIEPTHAE IHTAPB'I0, allbITAHHE.

ATpBIMaHbIg BBIHIKI 1 1X HaB13HA: aKPICIEHBI MTpabieMbl MPaABIKIHHS KapliH
Oenmapyckail BBITBOpYACII HA aUbIHBIM 1 3aMEKHBIX KiHapbIHKAaX; JaciieIaBaHbl
acHOYHbII PR- 1 pokjnamMHbIsS TOXHAJIOTl MPajgBDKIHHSA — KIHAMPATYKIIbI;
MpaBe/3eHbl MapayHalIbHBl aHam3 PR- 1 pokigaMHBIX  TOXHAIOTIH, sKis
BBIKApBICTOYBAOIIA ¥ TIPaJABIKIHHI KIHAMPAIYKIIbIl ¥ Halllail KpaiHe 1 3a MSDKOH;
MpaBe/3eHbl aHali3 Taka3yblkay Trisgankaid yBari 1 0okc-odica sIK aCHOYHBIX
KPBITAPBISTY d(PEeKThIYHACII MPaaBIXKIHHS KIHAKAPIIIHBI.

Hagi3zna mpaipl ckiajgaemnia y ananmize Oenmapyckara KiHapblHKY 3 ITYHKTY
repkanHs  PR- 1 poKiIaMHBIX  TIXHAJIOTIM, SKis BBIKApBICTOYBAOIA ¥
NpaJBDKIHHI KiHANpaayKIpll Y Hamai kpaiHe 1 3a mspkoi. IlpamanaBanbl mmpar
MardbIMbIX IUISXOY BBIPALIIHHS aKpICIEHBIX TMpalieM, fAKis BBISSYIEHB Ha
OemapyckiM KiHapbIHKY.

BbIHIKI JIBITUIOMHAra jgaciefaBaHHsS Marollb MPAKTHIYHYIO 3HA4HACIb. SIHBI
MOTYIIb OBIIlb BBIKAPHICTAHBI ¥ Tpambl PR 1 paKiIaMHBIX CHEUBISIIICTAY y TalliHe
KIHO, CTBapajbHIKaMi KIHAMpaayKIlbli, a TaKcaMa BBIKJIIAT4YbIKaMi, acIipaHTami,
MaricTpantami 1 CTyJdHTaMi, $SKisS BBIBYy4YalOllb CyBsI31 3 TpaMaJICKacIlio,
PAKJIAMHBISI KAMYHIKAIIbl1, 3BSI3aHbIS 3 KIHAIHY CTPBISH.

A¥Tap mpanpl manBsApAKae MIYVHACIH, MaTAPHIATAY 1 BBIHIKAY BITIOMHAM
mparipl, a TaKCaMa CaMaCcTONHACITh 5i¢ BRHIKAHAHHSI.

Ilommuanka V.V.




SUMMARY OF THE DIPLOMA THESIS

Thesis contains: 65 p., 2 fig., 35 sources, 5 applications.

FILM INDUSTRY, PR- AND ADVERTISING TECHNOLOGIES IN THE
FILM INDUSTRY, FILM MARKET, TECHNOLOGY ADVANCEMENT FILM,
EFFICIENCY PROMOTION IN THE FILM MARKET

The object of the research is the process and the result of promoting film
production in the market of the republic of Belarus.

The subject of the research - PR- and advertising technology promotion film
production.

The aim of the research is to identify efficiency PR- and advertising
technologies on the film market of the republic of Belarus in relation to the
domestic and foreign film production, as well as identifying the existing problems
of the film market and offer their solutions.

The methods used are as follows: integrated approach, analysis and synthesis,
the historical method, comparative analysis, survey, expert interview.

The results obtained and their novelty: the problems outlined paintings
promote belarusian production in the domestic and foreign film markets; the basic
PR- and advertising film production technology promotion; a comparative analysis
applied PR- and advertising technologies promote film production in our country
and abroad; an analysis of indicators of audience attention and box office as the
main criteria of efficiency of promotion of the film.

The novelty of the work lies in the analysis of the belarusian film market in
terms of applied pr- and advertising technology advancement with respect to both
domestic and to the foreign film production. A number of possible solutions
outlined the problems identified in the belarusian film market.

The results of graduate studies have practical significance. They can be used
in the work of PR and advertising professionals in the cinema, the creators of film
production, as well as teachers, graduate students, undergraduates and students of
public relations, advertising communications related to the film industry.

Author confirms the authenticity of materials and results of the thesis and the
originality of the research.

Popchenko V.V.




