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PED®EPAT JUIIJIOMHOM PABOTHI

Jlumiomuast pabota coaepkut: 75 c., 2 puc., 7 Ttaoiu., 40 ncrounnkon, 16
MIPUIIOKEHU M.

COLMAJIBHBIE CETH, KOMMVYHUKALIUA B COLUAJIBHbBIX
CETAX, COUUAJIBHAA CETb “BKOHTAKTE”, COLIMAJIBHAA CETbH
“INSTAGRAM”, OTJIMYUTEJIbHBIE OCOBEHHOCTHA
KOMMVYHUKAIIUN B COLUAJIbHBIX CETAX, KOMMYHUKALUA
MHTEPHET-TIOJIb3OBATEJIE], KOMMYHUKATHUBHOE IIOBEJEHUE
MHTEPHET-TIOJIb3OBATEJIEN.

OObeKT wucciaenoBaHUS - KOMMYHUKAlLlMsS WHTEPHET-TIONB30BaTENe B
conuanbpHbIX ceTsax «BxonTakTe» m «Instagram». Ilpenmer wmccinenoBaHust —
COLIMAJIBHO-TICUXOJIOTUYECKHE OCOOEHHOCTH KOMMYHHUKAIIUU aYAUTOPUU TaHHBIX
COLIMAJIbHBIX CETEN.

Lenp paboThl — pacCMOTPETh KOMMYHUKALIMIO MHTEPHET-TI0Ib30BATENCH B
COLIMAJIbHBIX ceTsX «BkoHTakTe» M «Instagram» ¢ TOYKH 3peHHs] COLUAIBHO-
MICUXOJIOTUYECKUX XAPAKTEPUCTUK ayAUTOPUHU, a TaKXKE CHENaTh IMPOrHO3
M3MEHEHUsl TMpolecca KOMMYHHUKALIMM TI0JIb30BaTelIed COLMAIBHBIX CETel
«BkoHTakTe» n «Instagramy.

[lomy4yeHHble pe3yabTaThl M MX HOBH3HA: B XOJ€ HCCIEAOBAHUS OBbLI
COCTaBJIEH IMOPTPET COBPEMEHHOIO TIOJIb30BATENsl COLMAIBHBIX  CETEH;
PAaCCMOTPEHO pEYEBOE IMOBEICHUE HHTEPHET-NOJIB30BATEICH B COLMATBHBIX
ceTsix; chopmynupoBaHa KiacCU(pUKAIUS UHTEPHET-I0Ib30BATENECH Ha OCHOBE
UX MOTPEOHOCTEN M TMOBENEHHUSA, a TAKXKE MOKA3aHO BIMSHHE MOTPEOHOCTEH U
KOMMYHUKATUBHOTO TOBEACHUS MOJIb30BATENIe HAa MPOLECC KOMMYHHUKALWH;
BBISIBJIEHBI OTJIMYUTEIbHBIE OCOOEHHOCTH KOMMYHUKAIIUU B COLIMAIBHBIX CETSIX
«BkonTtakTe» u «Instagramy»; ObLI cOCTaBl€H MPOTHO3 M3MEHEHHs Mpoliecca
KOMMYHUKAIIMH I10JIb30BaTENEN CONNAIBHBIX ceTell « BkoHTakTe» n «Instagramy.
HoBuszHa pab®oThl 3akirodaeTcsi B aHaIW3€ KOMMYHHUKAIMM OElIopyCcCKuX
MHTEPHET-NOJIb30BATENEN C TOUKU 3PEHUS €€ MCUXOJIOTMYECKUX 0COOCHHOCTEN U
MIPOTHO3MPOBAHUU U3MEHEHMSI MPOLECCa KOMMYHUKALIMU B JAJIbHEUILIEM.

O6mactb  BO3MOXKHOIO  MPAKTHUYECKOTO  MPUMEHEHHS:  Pe3yJbTaThl
UCCIIEIOBAHUSI MOTYT OBITh MCIIOJIb30BaHbI B paboTre crenuanuctoB mo SMM-
IPOJBUKEHUIO, YUYEHBIX-UCCIEA0BaTeNIed MaHHOW MpoOJIeMbl, MCUXOJIOTaMH,
penojaBaTesiMy, aCupaHTaMi, MaruCTpaHTaMU U CTYIC€HTaAMH, U3y4YalOIUMHU
KOMMYHUKAIIMIO B CETH UHTEPHET.

ABTOp pabOThI MOATBEPKIAET JOCTOBEPHOCTh MATEPUAJIOB U PE3YJIbTaTOB
JTUIUIOMHOM paOoThl, a TAKKE CAMOCTOSITENIbHOCTD €€ BBITIOJHEHUS.



PE®EPAT JABIMIJIOMHA NPALBI

JpimmomMHas mpana 3msimrgae: 75 crap., 2 mai., 7 tabmn., 40 kpemHin, 16
JlajiaTKay.

CAIBIAJIBHBISAA CETKI, KAMVYHIKAIIBIA V  CAIBISJIbHBIX
CETKAX, CALBIAJIIBHAA CETKA "BKOHTAKTE", CALBIAJIbHAA
CETKA "INSTAGRAM", AJIMETHBISI ACABJIIBACIII KAMYHIKAIIBII ¥
CALBIAJIBHBIX CETKAX, KAMVYHIKAIBIA IHTOPHOT-
KAPBICTAJILHIKAY, KAMVYHIKATBIVHBISI TTABOJI3IHBI THTOPHOT-
KAPBICTAJIBHIKAYV.

AG'ekT macrmenmaBaHHS - KaMYHIKAIblsl IHTOPHAT-KapbICTAIBHIKAY Y
caubisIbHBIX ceTkax «BxoHTakTe» 1 «Instagramy». Ilpaamer nacnenaBaHHs -
callbIsJIbHA-TICIXaJIariyHbIsl  aca0yiBacili KaMyHIKalbll ayJIbITOPbIl JIa3€HbIX
CalbISUIBHBIX CETAK.

Mbra mpansl - pasriea3elb KaMyHIKAlbll0 IHTIPHAT-KapbICTalIbHIKAY Y
caupBUIbHBIX ceTKax «BxonTakrte» 1 «Instagram» 3 MyHKTY TIJIeIKaHHS
calplsUTbHA-TICIXAJAriuHbIX XapaKTapbICTBIK ayABITOPbI, a Takcama 3palilb
Mpar{o3 3MEHbI MpalpCy KaMyHIKallbll KapbICTAJIbHIKAY CalbISJIBHBIX CETaK
«BkonTtakTte» 1 «Instagramy.

ATpbIMaHbIA BBIHIKI 1 1X HaBi3HA: y XOA3€ JaciefaBaHHs Obly CKIIaJ3€HbI
MapTp3T CyyacHara KapbICTalbHIKA CalbISUIBHBIX CETaK; pa3riie/yKaHbI
MayJeHublsl MaBOA3IHBl IHTIPHAT-KApbICTANbHIKAY 1 chapMyisBaHa 1X
Kiacidgikalplsl Ha acHOBE 1X marpr0ay 1 MaBOJA31H; Takcama TakaszaH YTIUIbLY
narpr0ay 1 KaMyHIKaThIYHBIX TMAaBOA3IH Ha MpaldC KaMyHIKallbll, BbISYJICHBI
aMETHBIS acaOiiBacli KaMyHIKalbll Y calbIUIbHBIX CeTKax «BkoHTakTe» 1
«Instagramy; ckJiai3eHbI MParHo3 3MEHbI MPAIICy KaMyHIKallbll KapbICTaIbHIKAY
JMAJ3€HBIX callbsUTBHBIX ceTak. HaBizHa mpanbl CKJIajaelnia Yy aHaiize
KaMyHIKalbll OelapycKiX IHTIPHAT-KAphICTANbHIKAY 3 MYHKTY TJIEIKaHHS sie
NCiXanariyHeiX acabiiBaclsy 1 MparHa3aBaHHS 3MEHBI MPALRCY KaMYHIKAIbIl ¥
JANICUILIBIM.

Bo6nacip MardbiMara mpakThlUHara MpbIMSHEHHS: BBIHIKI Jaciie/laBaHHs
MOTYLb OBIllb BBIKApBICTAHbI Y Tpallbl creupisurictay na SMM-npacoyBaHHIO,
BYYOHBIX-JacIeAublKay Jaa3eHail mpabiieMbl, Ticixosjarami, BBIKJIATYbIKaMI,
acrmipaHTami, MaricTpaHTami 1 CTYJIPHTaMl, sIKisl BBIByYarOllb KaMyHIKalbIlO ¥
CETIbI IHTIPHAT.

A¥Tap mpaiibl MauBsip/Kae MIYHACIh MAaTIPhIsUIay 1 BbIHIKAY ABIIIOMHAN
npaiibl, a TaKCaMa CaMacTONHACHb 5i€ BbIKAHAHHS.



SUMMARY OF THE THESIS WORK

This thesis work contains: 75 p., 2 pic., 7 tabl., 40 sources, 16 applications.

SOCIAL NETWORKS, COMMUNICATION IN SOCIAL NETWORKS,
SOCIAL NETWORK "VKONTAKTE", SOCIAL NETWORK
"INSTAGRAM", DIFFERENCIAL PECULARITIES OF COMMUNICATION
IN SOCIAL NETWORKS, SOCIAL FORCASTING, INTERNET USERS'
COMMUNICATION, INTERNET USERS' COMMUNICATIVE BEHAVIOR.

The object of the research work is internet users' communication in social
networks "Vkontakte" and «Instagram». The subject of the research is the social
and psychological characteristics of the audience data communication in social
networks.

The purpose is to consider the Internet users’ communication in social
networks "Vkontakte" and «Instagram» in terms of socio-psychological
characteristics of the audience, as well as to make a forecast about the changes in
communication process in social networks "Vkontakte" and «Instagram» in the
nearest future.

The results and their novelty: during the research was drawn the portrait of
a modern user of social networks; considered Internet users' verbal behavior in
social networks; formulated a classification of Internet users based on their needs
and behavior, and shown the influence of users' needs and communicative
behavior on the communication process; moreover there were figured out some
distinctive features of communication in social networks "Vkontakte" and
«Instagram»; and it was compiled the forecast about changes in the
communication process in social networks "Vkontakte" and «Instagram». The
novelty of the work lies in the interpretation of Belarusian Internet users'
communication in terms of its psychological characteristics and predicting
changes in the communication process in the nearest future.

The area of possible practical application: the results of the research can be
used by specialists in the SMM-promotion, research scientists of the problem,
psychologists, teachers, graduate students, undergraduates and students who
study the communication in the Internet.

The author of this thesis work confirms the authenticity of materials and
results of the work as well as the independence of its implementation.



